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“For, and to a great extent by, the men who make their living selling shoes” 


Getting More Shoes sold Right; not —<_ ‘‘more” but “right”; sold for the right purpose, to the right wearer, in 
e 


the right fitting, for the right price, at t 


right profit. 


his is the great problem of the retail shoe merchants. 


The chief purpose of the ‘‘Boot and Shoe Recorder” is to help solve it; for this is the basic problem upon which 
depends the progress of the entire allied industries relating to shoes and leather, their production and distribution 
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authors. 
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Coming Trade Conventions 





Annual Convention National 
Shoe Travelers’ Association, 
Jan. 3-4, 1917 at St. Louis. 


Annual Convention South- 
ern Shoe Wholesalers’ Associa- 
tion January 11, 1917, Hotel 
Brunswick, Boston. 


Annual Convention National 
ShoeRetailers’Association,Jan. 
8—-9-10, 1917 at Cincinnati. 

Annual Convention Penn- 
sylvania Shoe Retailers’ Asso- 
ciation, Feb. 19-20, 1917 at Phil- 
adelphia, Pa. 


Annual Convention National 
Boot and Shoe Manufacturers’ 
Association, Jan. 16-17, 1917, 
at New York City. 


Annual Convention National 
Shoe Wholesalers’ Association, 
Copley-Plaza Hotel, Boston, 
Jan. 12, 1917. 
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All the style you can put 
into footwear should not alter 
the principle that the proper 
thing to wear is a seasonable 
shoe in its season. This 
is a mandate of good taste 
and it applies to apparel as 
well. 

Abroad they make quite a 
point of correctness in foot- 
wear. Noreal dresser would 
wear boots when low foot- 
wear is the proper order. 
For social wear low foot- 
wear is absolute—to wear 
other forms of footwear is 
toignore a custom—agrievous 
error. We are fast approach- 
ing the Summer season when 








pumps, Colonials and oz- 
fords are in greatest demand. Good taste certainly determines style correctness 
of low footwear for the warmer months of the year. It is for the trade to bend its 
energies to the development of attractive slyle in seasonable footwear, so that 
sales may be increased in the store, for every extra pair sold is another profit 
opportunity. 

THE SUPREME COURT OF [POPULARITY IS NOT THE 
SHOE MANUFACTURER NOR THE MERCHANT, BUT THE 
CUSTOMER. 

In this final court we note a well defined tendency towards popular approval 
of low footwear in the months of May, June, July and August. In the past we 
have seen both manufacturers and merchants prepare very elaborate lines of 
shoes which they thought were going to prove wonderful sellers, but which were 
turned down completely by the above court. The time is ripe in the trade to 
turn its attention to what promises to be a great low shoe season. Present 
prosperity is an index of the future popularity of thisclass of artistic merchandise. 


CHARLES kK. FOX, INC., 


K oCPund 


Treasurer and General Manager. 


’ ‘Trade Leaders’ Series 
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A Critical Situation in Rubber Prices 


HE startling statement is made “that 
one good storm would clean out 
every pair of rubbers in the city of 
New York.” If this is only approxi- 
mately true, the situation is serious 
in so far as service to the public is 
concerned. The shortage is in the 

nature of a double-edge sword in that many of the 
high price shoes now being worn have bottom stocks 
which cannot withstand much bad weather. Nothing 
shows up the defects in footwear so much as stormy 
weather and the customer not wearing rubbers. 
The tremendous demand for rubbers last March and 
April depleted stocks the country over and even 
though the 25 plants making rubber footwear have 
been working on capacity schedules, but few whole- 
salers and merchants have received their full 
orders. 


Rubber plants were handicapped through lack of 
experienced labor to produce the stock demand, 
owing to the labor demands of munition factories. 
Not a factory can report clean order files, and prac- 
tically all of them have been making shipments on the 
proportional basis. ; 

The prices of rubbers have not been raised ma- 
terially in the past three years. In all probability 
the new price lists which will be given out January 
first, will show figures considerably higher than those 
of today. Also, there is a probability of cancellation 
of all orders not filled by December 31st—with 
new orders from that date based on the new 
figures. 

Aside from the problem that very few merchants 
will be able to get all the rubbers that they feel they 
will need, and also because of the probability that the 
cold season will be of long duration, the situation is 
most critical. Every shoe merchant should make an 
immediate inventory of all the rubber goods which 
he has within his store and should re-price them on a 
basis of replacement values. If certain numbers 
have been selling at 75 cents have your courage with 
you and ask a dollar. The rubber as an article of 
wearing apparel has for too long a time been neglected 
as real merchandise. It has had the status of sugar in 
the grocery store, a necessary article to have in stock 
but not really profitable. 


Piffling Practices on the Increase 


99 «666 


The season is opening for “buy a ticket” “take a 
page in our program,” and any number of schemes to 
get the money because the one who asks is “‘a cus- 
tomer.”” Not so many years ago some one got up on 
his feet in an Association meeting and said, “‘program 
advertising is nothing more or less than a donation 
and is in no sense legitimate advertising, far better 
to give the money direct and call it charity.” 


It hardly seems comprehensible that merchants who 
look every man full in the face and say they stand on 
their own feet can tolerate in the name of association 
work the issuing of a program with its meagre revenue 
split fifty for the printer, twenty-five for the solicitor 
and something of what is left for the Association 
exchequer. 

What should prove to be one of the most effective 
moves in bringing about the downfall of the pro- 
fessional solicitor in his convention souvenir program 
game was made last week by the Boston Committee 
in charge of the arrangements for the national con- 
vention of the Elks to be held next year, when its 
Executive Committee voted “not to issue any souvenir 
program in connection with the coming convention 
or to lend the endorsement of the Association to any 
advertising proposition.”” Instead the funds are to be 
raised by the formation of a Convention Corporation 
capitalized at $100,000 with stock at par value of 
$100 also the proceeds to be spent at the convention. 

In some cities the Chamber of Commerce has a 
regular investigating committee which determines 
whether or no the appeal is justified. Surely many 
a merchant has to combat the same pernicious prac- 
tise in the shape of dance orders, programs, etc. 

One manufacturer kept a record of the demands of 
one year alone and reached the amazing sum of 
$12,000—an amount greatly exceeding his appropria- 
tion for legitimate advertising in all the mediums he 
was using. The fair name of any association is not 
kept so by practises linked up with the term “hold- 
up” neither are these practises endorsed by the body 
as a whole. Too often the “entire rights” in the pro- 
gram are sold out for a small sum of money—in one 
case for the cigars—and the smokes were a libel on 
the stogie. 
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PIRIS 


From our Paris Office, 
2 Rue d’Italiens, 
December 1, 1916. 


Paris is still showing 
novelty shoes. Not- 
withstanding that the 
general fashion now 
adopted by the French 
woman tends towards 
a simplicity that is almost severity, she is still 
wearing shoes that are intricate in cut and often 
elaborate in design. 

For plain walking shoes, the smartest shoe at 
present is the high laced or buttoned boot in black or 
in brown buckskin. These boots are made with per- 
forated trim of toes and heels. High laced princess 
boots in grey buckskin with toe of the same orna- 
ment with perforations or with perforated toe of 
black patent leather are also much in evidence. 





Novelty in Cut of Vamp and Top 


Practically no all black shoes, save those in buck- 
skin mentioned, are now seen. High button boots are 
being made with toes in dull finished black or navy 
blue kid or in black patent leather, the tops in light 
colored suedes or cloths. The entire novelty of these 
shoes is to be found in the cut of the vamp and the 
top. This may have plain, curved, or scalloped edge. 


The Bracelet Boot by Hellstern 


The bracelet boot in fabric launched by Hell- 
stern, is the newest thing in Paris. These boots 
are made of satin embroidered with metal 
threads or in jet, or in linen, white or in a color 
with open-work embroidery. Some few models 
in black patent leather with perforated pattern 
showing underlay in a contrasting colored lea- 
ther are also shown. 


Low Footwear Richer in Novelties 


The market in low shoes is somewhat richer in 
novelties. The newest thing seen in this is the ankle 


Dec. 16, 1916 


LES 








strap pump made of velvet and satin. These are 
generally made to match in color the costume with 
which they are worn. Anklet straps and instep straps 
are a strong feature seen on the novelty shoes and 
pumps. These straps are also frequently seen on 
high buttoned or laced boots. When used on boots 
they are invariably made of a contrasting fabric or in 
a contrasting leather to the top. When used on 
pumps they are in the same leather or fabric as the 
toe and heels. . 

Perforations, embroideries and underlays in. con- 
trasting colored leather are all in evidence on both 
high and low shoes. 

Cothurnes in bronze leather,laced with matching 
satin ribbons, are being used for street wear as re- 
ported previously. 


Richness in Evening Footwear 


Evening slippers continue to be made of rich metal 
brocades and satins, and as a rule match the dress 
with which they are worn. The bracelet slipper con- 
tinues in vogue. Toes of plain opera slippers are 
generally unadorned. 

The colonial evening slipper still holds its own. 
Tongues of these slippers are fantastic in cut and are 
very high reaching in some instances quite to the 
ankle. The buckles worn on tongued evening slippers 
are large and massive. They are made of brilliants 
set in silver and are round, square, or oval. They 
measure about two inches in length and are curved to 
fit over the instep. Rhinestone buckles of this descrip- 
tion slipped over rosettes of chiffon, lace or Brussels 
net trimmed with fur are shown by many of the smart 
boot makers. The most popular model in slippers worn 
by all the smartly gowned actresses here, is the slipper 
built on the line of a plain opera slipper made in 
fabric matching the costume with small rhinestone 
toe ornament, or without ornament of any de- 
scription. 
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A Graphic Store Record 


Remarkable Chart Showing Changing of Grades 
In Two Year Period 


To say in a general way that the tendency on the 
part of the people is toward the buying of higher 
grades and prices of footwear is after all, something of ‘ 
a generality, but a concrete example of this, that is ¢ 
very illuminating in its nature, is presented in tabular NA 
form here. : oS 

The store that presents these figures is stricty 
representative of conditions in the central business 
section, and in point of volume of business is among 
the leaders of the city trade. The tables show the 
percentage of pairs sold at their respective prices for 
the months of October, 1914 and October, 1916. It 
was stated that if it would be possible to take the 
month of December for the two -years, the percentage 
of higher priced shoes would be even larger than for 
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The Bracelet Boot by Helstern, Place Vendome, Paris 


October, but this is due more particularly to advances 
in costs than in development of grades. 


Percentages of Store Stocks in Price Grades 
For The Year 








October 1914 October 1916 

Shoes at $3.00 18 % 5% 
4.00 32 % 13% 
5.00 344% 15% 
5.50 1% — 
6.00 1% 20% 
6.50 — 4% 
7.00 6% 3% 
7.50 1% 7% 
8.00 5 % 9% 
8.50 _— 3% 
9.00 — 7% 
10.00 4% 2% 
12.00 1% 7% 
15.00 1% 5% 
100 % 100% 


An analysis of these figures that anyone may make 
for themselves, will show among other things that 
in the month of October, 1914, 843 per cent of the 
business of the store was done in the grades ranging 
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_ber of the present year. 
‘show more clearly the trend towards better prices and 
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from $3.00 to $5.00, and that all of the other grades 
are in the remaining 15} per cent; whereas in 1916 the 
sales of $3, $4 and $5 shoes constituted but 33 per 






\ 


Straps and Laces to retail in Paris at 80 and 100 Francs 


cent, leaving 67 per cent of the business in the higher 
grades; and in the very top grades given in the list, 
which only represented 2} per cent of the October, 
’14 business, represents a full 14 per cent in the Octo- 
The list, however, will itself 


better merchandise as it exists at present. 


Industry and Politics 


To Be Feature of Boot and Shoe Club Meeting, 
December 20 


At the regular monthly dinner of the Boston Boot 
and Shoe Club, to be held at hotel Somerset, Wed- 
nesday evening, Dec. 20, the special guest and speaker 
will be James A. Emery of Washington, D. C., Gen- 
eral Counsel of the National Council for Industrial 
Defense. 

Mr. Emery’s topic will be “Industry and Politics,” 
and his address is expected to be one of the most 
interesting the club has enjoyed for some time. On 
account of his official position, Mr. Emery has had 
exceptional opportunities for studying the great 


Side and Outside-Back Button Boots to Retail at 120 to 150 
Francs 


political, economic and labor movements of the last 
decade in the United States, and he is moreover, a 
brilliant speaker. 
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The Story of a Trade Event 
**Fox Folk’s Feast’’ and ‘‘Foot It”’ 


With an attendance the “greatest ever,’ the foot- 
wear family of Charles K. Fox, Inc., foregathered 
December 7 to enjoy the 18th annual dinner and 
dance. For the third year the State Armory in Haver- 
hill was the scene of this gathering of employees and 
their families. Spacious as is this structure, its dining 
and dancing facilities were tested to the utmost that 
evening by 1200 men and women. Many special 
guests attended. 

**Old Glory’’ and Trophies of the Hunt 

Patriotic inspiration was furnished for the occasion 
by festoons of red, white and blue bunting and “Old 
Glory” on all sides of the building. A large painting, 
in which a group of hunters and their cabin were 
depicted in colors, hung high at the far end of the 
hall. Below stood a deer in life-like attitude, while a 
huge moosehead with wide-spread antlers faced the 
assemblage. 

The Hunters and their Guests 

Patriotic and popular airs were rendered while 
the throngs were being seated at the long tables. 
At the head table were: President 
Lamont H. Chick; Vice-President and 
General Manager L. H. Downs; also 
Fred F. Swett and Doctor E. E. 
Lake. These four are the hunters 
whose prowess with the rifle supplied 
venison for the feast. Mrs. C. K. Fox, 
widow of the founder of this great 
festival, also sat at the head table as 
an honored guest. A special table was 
filled by representatives of the Haver- 
hill shoe manufacturing and kindred 
trades, as well as members of the city 
government, including Mayor-elect 
Morse. 

To the Memory of a Man 

When all were seated, General 
Manager Downs stepped to the plat- 
form and requesting attention from 
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the guests, delivered a remarkable tribute to the 
memory of the man who visualized and brought into 
reality the Fox Festivals. Mr. Downs said in part: 


It is encouraging to observe in this great gathering the presence of men who 
loom large in the trade and industrial development of the city, and in the civic 
and military affairs of the Commonwealth. It is indeed in splendid keeping, 
the presence of these officials who control our government affairs. They do us 
honor, and we do ourselves pleasure. The last decade in this community has 
been remarkable, not only in the acquisition of new industries, but in the devel- 
opment of existing enterprises. The firm I have the honor to represent, quite in 
keeping with the me of its founder, welcomes the new bl as neighbors— 
not as rivals—and bids God-speed to the growth of all. We believe, as Charles 
K. Fox believed, that there is no room for any rivalries in the strengthening of 
community resources. When a few representatives of great American com- 
munities invited Prince Henry of Prussia, when he visited this country a few 
years ago, to meet at luncheon the captains of American industry, the best 
headlines of the story in the next morning’s paper read, ‘“To men who achieve 
great things for home and country.” 

Many men who answer to that call are here tonight. Their presence is one of 
the crowning glories of the occasion. We congratulate you upon the splendid 
triumph you have achieved by genius, character and toil. We welcome your 
loyal good-will, your esteem and your affection. We rejoice in the triumphs 
that have crowned your labors and bespeak for you long years of health and 
happiness and the distinction of yet greater achievements in assuring for Haver- 
hill products a position of unconquerable supremacy in the great trade marts 


of the world. 
The Creed of Charles K. Fox 


On this anniversary it is eminently fitting that we should pay tribute to the 
memory of the man who made this occasion possible. At his death he had risen 
above the rank of ‘‘Captain”’ and become a veritable field marshal of the industry 
his name adorned. Honesty, watchfulness, earnestness and practical knowledge 
applied with common sense, marked his conduct in laying the foundation of a 
great and ever-growing industry. Truth, courage, purity of life, domestic vir- 
tue, love of home and country, loyalty to high idea ae these combined with 
active intelligence, with experience in affairs, with the conclusive proof of com- 
petency afforded by wise and conservative business administration, by great 
things done and great results achieved—all these stand as an everlasting monu- 
ment to the memory of Charles K. Fox. His most distinctive qualities were his 
abiding faith in the stability of his city and the loyalty of his friends. 


He Lives in Men’s Hearts 


Mr. Fox will live not only in the memory of those who knew him best, but he 
will live in all the years to come in the kindly influences which he helped to pro- 
mote between labor and capital. Of all men in this complicated world entitled 
to be free and equal to their brothers, Mr. Fox could conceive of none who had 
better earned their charter than they who do its work and have in their bones 
the very marrow of its virtue. The high standards which he established and 
maintained for the welfare of his own have bettered the conditions for toilers 
everywhere. His thoughts and words and deeds have found their best earnest 
of intent. in hundreds of industrial establishments all over the republic. He has 
made the whole world a better place to live in. Mr. Fox has placed in other and 

ood hands the task of perpetuating his plans for those who earn their living 
& the sweat of their brows and the cunning of their good right hand. 


The City He Helped to Build 


The greatest p ion of this cc ity is not her wealth, nor her power of 
producing wealth, though both ere stupendous. It lies in her people, in her free 
institutions, in her growing body of great traditions. She has produced many 
great men and women; but her greatest wealth is that fine body of men and 
women who toil—of whom the world does not hear. To them, if you please, is 
committed the keeping of a city which is so wonderful that all its neighborin 
communities make their proudest boast when they assert that those portions 
them which lie next to the Haverhill border are as “‘good as Haverhill." 


A Plea for Love and Loyalty 


In his loyalty to his people Mr. Fox knew no creed, no color, no qonsalogy 

and no geography. Let us believe with him that the law-abiding alien and the 

native American should share and share alike. It is high time that this republic 

was discovered by all Americans for what it really is—the greatest nation upon 

the planet, the unrivaled land of opportunity, where men are freer than in any 

other country over which a flag floats, that Americanization means sympathy 
(Continued on Page 32) 
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News o° Shoes 


Buying Shoes For Belgian Relief 


The Commission for Relief in Belgium with head- 
quarters at 120 Broadway, N. Y. are in the market for 
the following shoes. 

1. Women’s McKay and nailed shoes with ex- 
ceptionally heavy soles and uppers and with low flat 
heels; shoes well adapted to rugged service. 2. 
Same in misses’ and girls’; 3. Strong, sturdy, service- 
able children’s shoes; 4, Infants’ and baby shoes; 
5. Boys,’ youth’s and little gents’ McKay and nailed, 
lined and unlined shoes of exceptionally heavy upper 
leather and sole leather. 

Messrs. Thomas. G. Plant and Arthur W. Lawence 
have again taken up the responsibility of purchasing 
shoes for shipment to Belgium and if you have any 
on hand, advise the Shoe Division at once, giving 
description, quantities and lowest cash prices. 


Annual Election Chicago Association 


Shoe and Leather Association of Chicago Meet 
at Sherman Hotel 


The annual meeting and election of the Shoe and 
Leather Association of Chicago was held at the Hotel 
Sherman, December 13. Some two hundred and 
fifty guests were present, making the record attend- 
ance. Addresses were made by William R. Moss on 
‘“*Preparedness’’—National and Individual, by David 
M. Roth, together with reports of the officers. The 
directors elected were: George E. Hecker, of the 
United States Leather Co., J. D. Murphy, Amour 
Leather Co., both for the leather trade. Dave Tilt, 
of J. E. Tilt Company for the shoe trade, A. O. Ross 
of Wilson & Co. for the hide trade and I. N. Kurtz, 
Jacobsen Publishing Company for the associated 
trades. These directors will meet to elect officers 
for the ensuing year. 


Style Show in St. Louis 


For the Wednesday session of the National Shoe 
Travelers’ convention in St. Louis, R. J. Walsh of 
Boston, will put on a footwear fashion show. The 
show will start at three o’clock and some 150 pairs of 
shoes will be shown on models. The style points will 
be emphasized by one of the local style experts. 


Mrs. D. F. Sullivan Dead 


Mrs. D. F. Sullivan, wife of D. F. Sullivan, well 
known shoe merchant of Fall River, died on Thursday 
morning, December 7, after a brief illness. The 
funeral took place in Fall River on Saturday morning, 
December 9. 

Mrs. A. H. Howe 


Mrs. Ella Howe, wife of A. H. Howe, veteran 


shoe merchant of Boston, fell from a window on the 


eighth floor of the Hotel Bellevue, December 12th. 
Momentary dizziness or a sudden attack of a slight 
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heart affliction from which Mrs. Howe was said to 
have suffered, might account for the accident. 


Baltimore Merchants Meet 
Plan City Ordinance to Stop ‘‘Jobbers Selling at 
Retail’’ 

The Shoe Retailers’ Association of Baltimore met 
December 12th at Rennert Hotel in that city. Ott- 
man Marcus related in detail the remarks of Congress- 
man A. S. Kreider and drew the deductions that it 
behooves the merchant to stop, look and listen as the 
present value of leather is not altogether the outcome 
of a natural growth, but is partly caused by specula- 
tion. Mr. I. N. Hess of N. Hess Sons, gave several | 
helpful suggestions while Sidney Adler, of the Cohen- 
Adler Shoe Company spoke from the jobber’s point of 
view. A resolution was adopted towards the creation 
of a city ordinance requiring wholesale jobbers to pay 
a license fee for the sale of their products at retail. 
A fraternal resolution was passed on the hospitality of 
the Washington Association which recently enter- 
tained the Baltimorians in Washington. 


Manufacturers’ Association Program 

The annual convention of the National Boot and 
Shoe Manufacturers’ Association will be held in New 
York City at Hotel Astor, January 16-17. In con- 
junction with the convention a conference meeting of 
the representatives of the National shoe wholesalers, 
retailers and manufacturers will take place on Mon- 
day, January 15. The big day will be January 17 
when conditions in the leather and shoe markets will 
be discussed. On Wednesday evening the annual 
social function will be held in the grand ball room of 
Hotel Astor. 


Eighteenth Annual Wholesalers’ Meeting 


At the Copley-Plaza Hotel, January 12th, the 18th 
annual meeting of the National Shoe Wholesalers’ 
Association will be held. 

The subjects to be presented are: Trade Conditions, 
Railroad Conditions, Legislation, Parcel Post Ship- 
ments, Trade Abuses, Industrial Incorporation and 
the timely topic of Rubbers. There will be an elec- 
tion of officers and members of the Executive Com- 
mittee to fully represent the four allied organizations 
of wholesalers in the West, South and Middle States of 
New England. 

National Advertisers Meet 

The most successful meeting of the Association of 
National Advertisers, Inc. was held at the Copley- 
Plaza Hotel, Boston, last week. This organization in- 
cludes the advertising experts of the concerns doing 
national advertising to the consumer. The plans of the 
Boston Convention were in the hands of R. L. Prather, 


‘ advertising manager of the Thomas G. Plant Shoe 


Company. Among the active participants were Ed- 
gar Gould of the Regal Shoe Company, E. K. Wood- 
row of Krohn-Fechheimer & Company and “Spud” 
Pishon of the Daniel Green Felt Shoe Company. 




















Clean-Cut Display Windows and Cards P; 


One of the best means of eliminating the cut-price anomaly is 
to maintain interest in your shoe offerings at its highest point for the 
longest time. Never were shoe stocks more entitled to attractive 
display. Don’t hide the light of shoe style under the bushel of 
indifference. 
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—— The color scheme in this window should be 
a Green and Gold, or Grey and Green, with 
a touch of Red, and which will give your 
window the atmosphere appropriate to the 
season of the year. 

Used in this window is one large holly 
wreath in the center, which frames a litho- 
graph of the baby, 1917, and two garlands of 
holly run from the center to the pillars at the 
two sides. These pillars are painted in gold, 
at the top of each pillar is a vase filled with 
poinsettias and holly. 

Two display cards are then placed in the 
most attractive space that you have on the 
background or in the front part of the window. 
jA\ The most important feature of this trim is 
LA a\ to have red and white ribbons running from 


) aa 
pA ADMINS ae the New-Year baby to the different shoes in 


x UN Ta Ss your display. 
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The H. M. & R. window shown, conveys an im- 
pression of dignity somewhat unusual in special-sale 
displays. On the day before the sale Manager T. S. 
Van Hoesen of the store at 411 Madison Ave., 
Toledo, Ohio, put in the window nothing but one 
kind of footwear, a run of sizes from a special lot 
of tan Russia calf boots, starting at the lower left 
with a pair, size 54, next a pair of size 6 and con- 
tinuing until all sizes from 5} to 11 were displayed. 
Each pair was accompanied by a small card as 
shown, and supplementary half and quarter-sheet 
cards were placed in the window. Preliminary work 
to focus interest on the window involved only a 
single announcement in two evening papers and the 
sending of postcards to 250 customers, who pre- 
viously had been buyers up to $4.50 a pair. The 
result of this display was that it stimulated sales 
in all lines, and the average selling price per pair for 
the day was $6.15. 

Details of the window background are sufficiently 
clear without description, and it is one that can, 
with advantage, be adapted to window construction 
elsewhere. 























— co 


ls | Practical Ideas Involving Minimum Expense 


A clever series of cards carrying a single idea builds cumulative 
interest. One such’ series is described below, but all show cards de- 
mand thought and care, and these weekly pages are a fertile field of 
ideas for better stores and bigger sales.. 


— 

























Show Card 


The cards shown this week were 
worked out on light blue card stock 
with gold borders, white lettering 
and cut-out decorations of sea- 
sonal themes in colors. The three 
small cards are part of a series of 
twelve, each measuring 3x7 inches. 
These cards accompanied the shoes 
displayed opposite and read: 

Small foot? All right, size 5}. 

A little snug? Then try size 6. 

Yes? A half-size larger, size 6}. 

Well then, maybe a size 7. 

If that doesn’t fit we have asize 7}. 

Perhaps this is it—size 8. 

Then, we also have size 8}. 

Of course, it might be a size 9. 

And if your understanding is 
larger, size 94. 





Designing 


And we didn’t slight you Mr. 
size 10. 

We can go still higher—size 10}. 

And Mr. Size 11, your shoe is 
also here. 


The quarter sheet card, also a 
part of the plan, as well as the half 
sheet, were executed in the same 
way, but the appearance of the 
cards is much superior to the repro- 
ductions, owing to the difficulty of 
making plates with white on blue. 

These cards were originated by 
the display manager of the H. M. 
& R. Shoe Co. of Toledo, Ohio, in 
connection with the special win- 
dow reproduced on the opposite 
page. 
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Association News 
In and Around Boston 


Massachusetts Merchants Meet 


Tuesday evening saw the regular monthly meeting of the 
Massachusetts Retail Shoe Merchants’ Association at the Boston 
City Club, with about fifty in attendance. Following the dinner 
President W. W. Willson introduced the speaker, A. H. Lock- 
wood, well known in shoe and leather journalism, who dealt with 
leather market conditions, pointing out amongst other things 
the fact that the total imports of hides and skins and tanning 
materials exceeds by $40,000,000 in value the total exports of 
leather, shoes and other manufactures of leather, and that an 
embargo on exports might result in a serious situation regarding 
our imports of raw materials necessary to supply home markets, 
with a consequent possible curtailment of domestic shoe pro- 
duction, which inevitably would react on price conditions 
through an even greater excess of demand over supply than now 
exists. 

The business program evoked discussions on: 

Repair prices: the special committee reported that as a rule 
Boston stores charge for men’s whole soles with rubber or leather 
heels $2.25, and for women’s $2.00, with the exception of one or 
two whose prices are 25 cents less, and a few others who have a 
uniform rate of $2.50. In view of readjustments consequent 
upon the recent) repairer’s strike, and an expected increase of 
15 per cent in the cost of rubber heels after January Ist, the 
committee was directed to continue its work and to submit a 
full report to the January meeting. 

Pre-holiday closing: The executive committee is to submit to 
the membership its recommendations on the limitation or other- 
wise of the number of holidays preceding which the stores would 
be justified in remaining open, although any definite action will 
be governed largely by existing conditions in each store. 

January sales: The executive committee is to submit to 
members a recommendation that clearances, if any, ought to be 
eliminated wherever possible or postponed until the last week in 
January or the first of February. 

Dues: In view of the expense involved in the constructive 
work of the Association, it was voted to raise the annual dues to 
$6.00 per year, effective as from November Ist. 

Convention delegates: The president reported that a number 
of members planned to attend the N. S. R. A. Convention at 
Cincinnati in January, and the appointing of delegates and 
arrangements for credentials were left in his hands. 

The President then brought to the notice of the meeting the 
recent deaths of Mrs. A. H. Howe and Mrs. D. F. Sullivan, and 
letters of condolence are to be sent to their families. A. H. 
Howe is well known as the head of A. H. Howe & Sons, Boston 
shoe merchants, while D. F. Sullivan is prominent in the retail 
field in Fall River, Mass. 

In view of the dates of the National Convention it was decided 
to postpone the next meeting until January 16th to give the 
members the opportunity to hear the reports of the delegates 
back from Cincinnati. 

In addition to this, members will have the opportunity 
to hear James E. Fish of Boston on “The Development of 
Business.” 

New England Wholesalers Dine 


Under business conditions more abnormal than have at any 
time prevailed during its 18 years’ existence, the New England 
Shoe Wholesalers’ Association held its annual meeting at Young’s 
Hotel, Boston, Mass., on Wednesday, December 13, 1916. 

After a business session dinner was served and the business 
considered included the annual address of the President, annual 
reports of the Treasurer and Secretary, report of the Associa- 
tion’s Rubber Committee, final consideration of the report of 
the Special Committee’s plan for ameliorating the Returned 


Dec. 16, 1916 


Goods evil and appointment of delegates to the annual meeting 


‘of the National Shoe Wholesalers’ Association, Boston, January 


12, 1917. 

The special guest was Louis M. Taylor, Secretary of the 
Middle States Shoe Wholesalers’ Association, and of the Whole- 
sale Shoe League of New York. Mr. Taylor is one of the “‘live 
wires” of the trade and is rendering it most valuable service. 

President Byron S. Watson and all associates in the list of 
officers and executive committee were re-elected. 


Drop the Word Canvas 
The Terms to Use are Fabric or Cloth 


Do not speak of white canvas shoes. The word 
canvas is as obsolete in the shoe trade as is a wood 
burner locomotive for a railroad. In place of canvas, 
say fabric, or cloth. Or, if you please, use some of 
the novelty names that have been applied to shoe 
cloths. 

Do this, not to show that you are fastidious, but to 
grade up fabric footwear. Keep up the style. Use 
refined words, wherever possible, for they, themselves 
tell of the refinement of style more than does a page 
of reading matter. 


Shoes or Booze: Choose! 


We quote from an editorial in Collier’s issue of 
December 16, as follows: 


“According to the Seattle Daily Times, election day was the 
quietest ever in that city. Moreover, it shows that more shoes 
are being sold in Seattle than in those old wet days. Here is a 
letter that was addressed to the Seattle Dry Campaign Com- 
mittee by a local business house. 


It may interest you to know that we have opened three new shoe 
stores in this city since the dry law went into effect pues a 
These stores are at 106 Pike Street, 318 Pike Street, and 201 Yes- 
ler Way, all of them locations formerly occupied wholly or in part 
by five liquor saloons. 5 

We are employing more men than the saloons did—are doing a 
flourishing business in stores that are a credit to the city of Seattle. 

The increase in the sale of shoes in Seattle has been remarkable 
since prohibition went into effect in the State. There are 50 per 
cent more children’s shoes sold now than there was when the sa- 
loons were in full blast. People are also buying a better quality of 
shoes than formerly. 

Yours respectfully, 
Diaham-Strehlau Shoe Company, 
By H. T. DINHAM, President. 

P.S.—Our motto is: “‘Less booze means more shoes.” 


Read elsewhere in this issue under the department 
‘“In Shoe Stores,” the story in the words of Mr. 
Dinham, and also see the store itself. 


THE STORY OF A TRADE EVENT 


(Concluded from page 28) 


with its institutions, zeal in fulfilling its destiny, and unfaltering consecration 
to the belief—whether the American sprang from Mayflower stock or came 
through the gates of Ellis Island a year ago—that America is the greatest coun- 
try in the world, Massachusetts the greatest state in the Union, and Haverhill— 
in its prosperity of today and its promise of the future—second to no other city 
in the Commonwealth 


Feasting, Music and Dancing 

Venison stew and its accompaniments, served by 
half a hundred waiters, occupied the attention of the 
diners for the following hour. Then chairs and tables 
disappeared as by magic and dancers thronged the 
floor until midnight. Efficient committees from all 
departments of the Fox factories gave a clock-work 
precision to every detail of the evening’s events from 
beginning to end. 
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The Business Record System 


Completing the Presentation of a Simplified System of Accounting for 
Retail Shoe Merchants 


In each issue beginning with November 11th ‘“‘The Recorder”’ has presented to its readers what is recognized as the 
longest step in advance ever made to secure for shoe merchants in simple and efficient form the information absolutely 
necessary for the successful conduct of modern retail business, whether large or small. 

Its co-operation with the Associated Advertising Clubs of the world in creating the method of securing this infor- 
mation ‘‘The Recorder’’ has rendered a service to the trade that measures up to its policy of continuous effort to place 
the retail selling of shoes in the vanguard of business and to assure for each unit in the industry the success resulting 
from better methods that comes from better knowledge. 

Each of the preceding instalments has brought many letters from merchants all over the country expressing high 
approval and a desire to install the system complete, while others are especially interested in certaia of its features. 
To every shoe merchant ‘‘The Recorder’? commands the system for consideration and adoption, either in whole or in 
part. ‘‘The Recorder’s”’ service is at the disposal of every merchant toward the betterment of business, and corres- 
pondence is invited either direct or with the Retail Service and Business Systems Department of the Associated Ad- 





vertising Clubs of the World. Indianapolis, Indiana. 


INVENTORY 


The taking of an inventory at the end of every six months 
should become a habit with every progressive shoe merchant. 
A good many things may turn up in stock taking which would 
in no other way be brought to your attention, such as out of style 
shoes, thefts, errors in checking at time of purchase or sale, etc. 

You will, of course, know from day to day what your book 
inventory is, and when you take stock you will be able to check 
up your actual stock with your book inventory. 

Your inventory should never be valued at selling price. No 
value higher than cost should ever be used. To be conservative 
you could value your inventory at its present market value if that 
value is less than cost. If you do mark down some of your stock 
you should always keep tab on what that particular stock cost, 
because you will want to know how much profit you are making 
or how much you are losing on the marked down stock. 

The Monthly Inventory sheet (Form 4) provides for showing 
your inventory by departments, corresponding to the depart- 
ments shown on the Sales Analysis Record (Form 2). This pro- 
vision for eleven departments does not mean that you necessarily 
need classify your business into that many departments. In fact, 
it is advisable for the small dealer not to over classify. He may 
find it convenient ot have departments for men’s high shoes, 
men’s low, women’s high, women’s low, children’s, rubbers, 
hosiery, and findings, or more, depending upon the size of his 
business and the amount of information he desires about his 
various kinds of stock. 

The inventory sheet provides columns for showing the cost price 
of stock, the selling value, the markup, and the percentage of 
mark-up. With these figures you know what your stock costs, 
what you expect to sell it for, and the possible profit that you 
wish to realize, together with the per cent of markup. You can 
in this way get a very good idea of what departmen:s show the 
largest. gross profit. 

After the first month this inventory sheet will not require 
very much time to keep up. The inventory at the end of the pre- 
vious month is first entered, and to this is added the amount of 
your purchases during the month. From this total you subtract 
the month’s sales, which is the total obtained from the Sales 
Analysis sheets for the month, by adding the daily sales of each 
department. The remainder is the value of your stock at the end 
of the month. If there are any unaccounted losses, thefts, or 
shrinkages, these should be deducted, and the final remainder will 
represent the value of your inventory at the end of the month. 

At the end of the next month you would, of course, enter 
the amounts shown as “Inventory this Month” on the line pro- 
vided for “Inventory last Month.” 


Provision is also made for a summary of your inventory which 
is obtained by adding the totals of the different departments 
both for “Inventory this Month” and “Inventory last Month.” 
The total “Inventory this Month” should agree with the net 
amount shown on the Business Record by subtracting ‘“‘Deduc- 
tions from Inventory” from “Inventory and Purchases of Mer- 
chandise.”’ If there is a difference due to losses, thefts, shrink- 
ages, etc., this difference can be written off by entering it in the 
column ‘‘Deductions from Inventory’’ and in column No. 29, 
“‘Sundries,”’ and it will be considered as a loss when you make 
up your statement at the end of the next month. 

The difference between the total “Inventory this Month’”’ and 
the total “Inventory last Month’’ will show you whether your 
stock is increasing or decreasing. A comparison of your inventory 
from month to month will show you how much of your capital is 
tied up in merchandise. 

On the right-hand side of Form 4 you can enter figures showing 
the volume of your sales for this month and for last month and 
figures for the same months of last year, with the increase or de- 
crease of one over the other. 

Provision is also made for showing the total sales to date for 
this year and for last year. This comparison of sales from month 
to month and from year to year will give you a good indication 
whether you are going forward or backward or standing still. 
If for any reason your sales are not showing up as well as you wish 
you will want to find the reason. You can’t afford to go back 
or stand still if you expect to keep in step with retail progress. 

The comparison of purchases is made in the same way as the 
comparison of sales, and provision is also made for comparing 
your profits. 

CONCLUDING REMARKS 


We have now covered in detail the operation of the simplified 
system of keeping in touch with your business. You have noted 
that the basis of the system is the Business Record, which is 
kept in loose leaf form in a handy binder. On this Business Rec- 
ord all your business transactions are entered. The entries are 
grouped wherever possible, that is, in the case of sales, salaries, 
money received on account, etc., the total for the day is entered 
and not each individual item. In the case of purchases and such 
items as rent, fixtures purchased, etc., you would, of course, 
enter each amount separately. In this way the maximum amount 
of time is saved. ' 

This system should give you complete control of your business, 
which is absolutely necessary if you waat to be successful. You 
can have control only by knowing daily the facts regarding your 
sales, cash and charge, your stock, the amount of your debts, 
the amount customers owe you, the amount of your expenses, 
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Ashland Announcing Ashland Sport Shoes 
on For Bowling, Basket Ball, Boxing, Gymnasium, Skati 
eek or bowling, Basket Ball, boxing, Gymnasium, ating 
Pas Each sport requires its own special shoe—and sales of sport shoes are 


increasing everywhere. Are you getting your share or are you over- 
looking a mighty good profit? 

In this advertisement we illustrate Ashland Skating Shoes. Our catalog 
lists complete lines of shoes for every sport. Each and every pair made 
in our own factory from specifications—by experts who know the 
requirements of the sportsman. 


Put in a Complete Ashland Line at a Liberal Margin of Profit 


ASHLAND MANUFACTURING CO. 


Manufacturers Ashland Quality Athletic Goods 


clamp or 
screws. 


No. 102H. 












For Wholesale and Retail Salesrooms:. General Offices: 
Fancy 10 and 14 So. Wabash Ave., Chicago 43rd and Hermitage Ave-, Chicago 
19 Commercial St., Boston 
and Los Angeles, Cal. 45th St. and First Ave., New York 
° Factories: 41st St. and Ashland Ave.—43rd St. and Hermitage Ave.—Chicago, Brainard, Ill. 
Figure 
Skating Ashland Ashland Racing 
Hockey and Hocke 
No. 500M. Men’s Shoes y 
Seaten Secs. To be ‘riveted to Shoes 
skates. 
No. 103. No. 100. 
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FOUR CARDINAL POINTS 


that make 


NORWICH FIXTURES 


The standard to go by 
Catalog No. 19 


now ready. Send for your copy 


in the inner- 
sole means 
absolute 


foot comfort 


The Landers Felt- 
Lined Canvas In- 
nersole is in every 
way superior to an 
innersole of 
leather. 

No rough, uneven surface—no lumpy thread 
bunches to cause discomfort. The stitches are 
sunk in the felt and covered with a thin sock 
lining. 

The result is a sole of surpassing smoothness 
and comfort. 


The Norwich Nickel & Brass Co. 
NORWICH, CONN. 


Salesrooms 
NEW YORK BOSTON 
712 Broadway 26 Kingston St. 


Feature these inner soles in your shoes. It will 
pay you—many times over. 


‘The Landers Brothers Company 
Toledo - . . Ohio 
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the amount of business done by each clerk, how many customers 
have come into your store, etc. 


It is your duty to eliminate the guess work from your business. 
If you do, you will know whether your collections are slow, wheth- 
er your stock is adequate and what kinds are the best sellers. 
You illw have no disputed accounts; you will not have to borrow 
money from the bank frequently; you will know what each clerk’s 
sales are daily, and where to place the responsibility for mistakes. 


Guessing about your business is costly; it costs you customers 
and costs you money. Your clerks become indifferent and care- 
less because you have no check on them. You.are in business to 
make money and you can make money if you have a basis for 
controlling your business. 


One or two other matters are of sufficient importance to be 
mentioned here. 


PERSONAL ACCOUNTS 


Don’t mix your business affairs with your personal matters. 
For example, when you need cash to pay bills for groceries, fur- 
niture for your home, and other home needs, don’t run to your 
cash drawer and take out the amount needed to pay the bills. 
The best way to handle these matters is to draw a certain sum 
and charge the amount to capital withdrawn. If you do this you 
will be able to keep your household affairs separate from your 
business. 


Whenever you take a pair of shoes from stock for personal 
use or the use of your family, you treat the transaction exactly 
as you would a sale made to a customer. You make out a sales 
slip for the amount and if you do not wish to pay cash you file 
it away until such time as you decide to pay the bill. Of course, 
this sales slip can be made out at the cost price of the shoes, if 
you wish, and no profit will be shown on the sale. 


FIGURING PROFITS 


A good many merchants deceive themselves as to the actual 
amount of profit they are making. Profits figured on costs are to 
a certain extent imaginary profits or paper profits. You always 
estimate that your cost of going business is a certain percentage 
of your sales or gross business. In the same way your profits 
should be figured on your sales. When you sell a pair of shoes 
for $6.00 you say that a certain percent of that $6.00 is profit, 
and that of what is left part goes to the cost of doing business, 
while the remainder represents the cost of the shoes. Your 
profits and cost of doing business come out of the $6.00 and not 
out of the $4.00 or whatever you pay for the shoes. If you don’t 
sell the shoes you will receive no profit and when you do sell 
them all your expenses and costs must be taken out of what 
you receive for the shoes. You pay for the shoes and what you 
have left is part of what you took in and not part of what you 
paid for the shoes. 
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They speak for themselves. 





Griffin’s White Kidine 
An effective and safe clean- 
ing and whitening fluid 
that cleans all white kid 
and white calf stock. 

Small size, $11.00 Gross 

95c Doz. 

Large size, $18.00 Gross 

$1.60 Doz. 
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Griffin Dressings 





Alaa 


IDEAL 


Griffin Idea} Com- 

bination 

Paste and Cleaner. Made 

in black and tan, almost 

twice the size of the 

usual package and of 

superior quality. 

$18.00 Gross $1.65 Doz. 


BRONZE | 
DRESSING| 
BRONZE FATHE ac 


}COLQR LEATHER 


Ne BRONZE FINISH 





Ree AS A. 


Griffin Shoe Bronze 
Is the Most Natural 


Bronze on the Market. 


Large size, $24.00 Gross 
$2.20 Doz. 

Small size, $18.00 Gross 
$1.60 Doz. 
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There is a Dressing for every shoe 











Griffin’s Glazed Kid 
Crea 


m 

In Blue, Black, Light Gray, 
Dark Gray, Brown, Green, 
Red, White, Ivory, Cham- 

: pagne 

CLEANS—COLORS 
POLISHES 

Is to the Leather what 
Cold Cream is to the Skin. 
3-oz. Bottle in Beautiful 
Lithographed Carton. 

Price, $16.00 Gross 





A combination outfit to clean 
and restore colored Nubuck, 
suede and nappy leathers to 
their original shade and state. 
Tampico brush and 314-o0z. bot- 
tle. White, Black, Light, Dark 
and Pearl Gray, Brown, Navy 
Blue, Dark Green, Red. 





Griffin Magical Powder 


One of the two accepted ways 
for cleaning colored suede, Nu- 
buck and nappy leathers. White, 


Light Gray, Dark Gray, Pearl, 
Brown, Chamois, Fawn. 














Griffin Patent Leather 


Cream 
Made in both White and Black 
for cleaning and polishing all 
patent leather shoes. A preven- 
tative for cracking. 








$17.00 Gross $1.50 Doz. $11.00 Gross 95e Doz. $16.00 Gross $1.40 Doz. 
WRITE FOR OUR NEW ILLUSTRATED CATALOG SHOWING COMPLETE LINE OF DRESSINGS. 
IF YOUR FINDINGS JOBBER CANNOT SUPPLY YOU WE WILL 


GRIFFIN MFG. COMPANY, Inc. 


69 MURRAY STREET NEW YORK 


CANADIAN REPRESENTATIVES, Canadian Shoe Findings and Novelty Co., 2 Trinity Square, Toronto, Canada 
LE SE SS SL. AAR aN a 
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A simple illustration will make this clearer: 


Suppose your purchases for one year amounted to $18,000. 
If you sold the shoes for $24,000 you will make a gross profit of 
33 1-3 percent. We will suppose further that your cost of doing 
business was $4,800 or 20 per cent of your gross business. Let us 
see what your net profit will be. You pay $18,000 for shoes and 
add $4,800 for the cost of doing business, which gives you $22,800 
as your total cost. That leaves you $1,200 as your profit. This 
amounts to a net profit of 5 per cent on your gross business. 


If your profit is to come out of the selling price and not out 
of the cost price, it is very plain that profit percentages should be 
figured on the selling price. You don’t make a profit on your cost 
but on the money you take in. Remember that. 


The following rules will help you in figuring profits, results of 
mark downs, etc.: 


1. To find the per cent of gross profits being made on a 
sale when you have the cost price and selling price: Divide 
the gross ‘profit by the selling price. 


Example: Cost of shoes, $3.00; selling price, $5.00. Divide 
gross profit ($2.00) by the selling price ($5.00): $2.00 
divided by $5.00=40 per cent. 


2. To find the price to charge in order to make a given per 
cent of gross profit whén you have the cost price and the 
gross profit desired: Divide cost price by 100 per cent 
less the gross profit desired. In this case 100 per cent rep- 
resents the selling price. 


Example: Cost of shoes, $3.50; per cent of gross profit 
desired, 30 per cent. Divide $3.50 by 100 per cent less 
30 per cent or 70 per cent: $3.50 divided by 70 per cent 
=5.00. 


Therefore to receive a gross profit of 30 per cent on shoes 
that cost $3.50 you will have to sell them for $5.00. 


3. To figure mark down possible and still maintain a given 
per cent of profit, when you have the present sales price, 
the cost price, and the gross profit to be maintained: 
Divide cost price by 100 per cent minus the gross profit 
to be maintained: 







ing. 


Western Shoemaking 


Distinctive patterns in women’s footwear 
are in order in Western shoemaking. 
These designs illustrate careful perfora- 
tion work and skilful cutting and stitch- 
(Maker’s name on request.) 
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Example: Sales price at present, $4.00; cost price, $2.40; 
gross profit to be maintained, 25 per cent. Divide cost 
price ($2.40) by 100 per cent less 25 per cent or 75 per 
cent; $2.40 divided by 75 per cent=$3.20. 


This represents the marked down price at which the shoes 
can be sold and yet maintain a gross profit of 25 per cent. 


4. To figure the result of a given per cent of reduction 
when you have the cost price, the original sales price, and 
the reduced price: Divide the mark down by the reduced 
sales price. 


‘Example: Cost price, $2.40; original sales price, $4.00; 
marked down price, $3.20. Divide mark down (80c.) 
by reduced sales price ($3.20): 80c. divided by $3.20 
=25 per cent. 


The original gross profit was 40 per cent and the gross 
profit on the reduced price will be 25 per cent. 


5. To buy to a given sales price and a desired per cent 
of profit, when you have the sales price and the per cent 
of profit desired: Multiply the sales price by 100 per cent 
minus the per cent of profit desired. 


Example: Price at which you wish to sell shoes, $5.00; 
per cent of gross profit desired, 35 per cent. Multiply 
$5.00 by 100 per cent less 35 per cent or 65 per cent; 
$5.00 multiplied by 65 per cent=$3.25. 


This is the amount you should pay for shoes that you 
wish to sell for $5.00 and allow yourself a gross profit of 
35 per cent. 


QUESTIONS AND ANSWERS 


We have tried to make these instructions and explanations as 
simple as possible and we believe you will have little difficulty 
in keeping your own records. But if at any time problems arise 
which puzzle you, either pertaining to keeping these records, or 
to’ any other related matters of your business, do not fail to write 
to us. 


We invite your inquiries. 




































Hal 
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He Wins 
Out! 


Shoes play an important 
part in the business game of 
life, as all successful men will 
readily admit, for without 
foot comfort there’s neither 
ease of body nor peace of 
mind. Self-poise, alertness and 
keen perception are impos- 
sible in ill-fitting shoes while 
self-respect shrinks, in shoes 
that offend by their looks. 

Many men that “win out” 
buy shoes here from year to 
year without fear. A man 
feels and looks fit in them be 
cause there’s comfort from the 
first wearing while the styles 
bar all criticism. $5 is the fair 
price that wins a man’s con- 
fidence here. 


Store Name Hare 


Editorial 


To 
Strengthen 


Confidence 
in 
Your Store 


A shoe store is only as good 
as the smallest part of its 
service, like a chain which is 
only as strong as its weakest 
link. Let everything else be 
right, yet some little weakness 
will weaken confidence and 
that is the foundation on which 
we are building the business 
structure here. No whole is 
perfect unless its parts are 
perfect. No store can go for- 
ward if it neglects to a care 
for the so-called “‘little things.” 

We set the corner stones of 
this business fair and square 
and as we laid them, gave to 
each a purpose. One we call 
Courtesy, another Value, an- 
other Integrity and the fourth 
a f we have not lived 
up to these true principles of 
progress when we have failed 
to do our whole duty, no 
matter how small the omission 
may have been. No store can 
expect to go forward if it ne- 
lects the little things, and ne- 
glect is a fault that has no place 
with us. 

The best aim of business is to 
achieve success through serv- 
ice—and back of every fea- 
ture of store service should be, 
and is with us, a_ built-in 

uality in the merchandise 
that represents not less than 
a dollar’s worth of service for 
every dollar bill! 
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HE widé variety embraced in 
this after-stock-taking offering 
of women’s fine shoes gives a 
remarkably broad range af novelty 
styles for selection—all new within 
the month. 
Wisdom says “replace now the 
shoes, pumps or dancing slippers 
which show the-wear and tear of 


a strenuous season.”” Replace them 
while the selection is widest and the 
— represent a concession in the 
ace of rising shoe prices throughout 
the country. 
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UR January shoe offering for 
girls and boys gives us the op- 
portunity to serve and save for 

you, because wisdom says ‘‘foot pro- 
tection for the next three months is 
more important than at any other 
time.” 


This timely event is in pom ger 
with economies that the cost 
higher living entails. Hosiery spats 
and rubbers, too—You need em 
now. We meet your footwear needs 
in everything. 























Accounts Cannot Be Opened for Nominal Amounts 





























ee 





— 








their best. 
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THE woman who, having in mind the temptingly large savings in our 

January Clearance of a year ago, has waited for the leveling of our 
shoe stocks this year, now reaps her rich reward, for never before has the 
variety of styles concerned been so large. 

Not that January selling means clearance buying, for many of the styles 
are the proper vogue for early Spring wear. 
the fact that all can be fitted in sizes in this special offering of stylish foot- 
wear, while you are sure to be pleased with a selection froma variety of lines 
depleted by the heavy holiday selling. Come early and buy the offerings at 


Seeceeeeaseacae 
Store Name Here 


The service and saving are in 

















Shoe Store Stunts 


No. 40.—For the First 1917 Twins 





Some stores make it a practice to keep 
a record of all births in their vicinity. 
By writing the parents congratulatory 
letters, they are able to secure publicity 
for the store that will assist in holding 
and building the shoe trade. 

It might be a good idea to offer a special 
prize to the parents bringing to the store 
the first pair of twins born in 1917. See 
that babies’ booties are given to each of 
the twins, and secure the benefit of the 
stunt by seeing that in addition to your 
advertising announcement, the local pa- 

rs appreciate its news value and treat 
it accordingly, both before and after the 
event. 


No. 42.—Door Knob Advertisement 


























Here is a plan that possesses novelty 
and could be used where municipal reg- 
ulations permit it. 

Whenever you have a special sale or 
special shipment of shoes that you wish 
to advertise in an effective way, use 
might be made of door knobs in the resi- 
dential section. By arranging to cover 
this section, merchants have distributed 
advertising souvenirs with excellent re- 
sults, by placing them in an ordinary fold- 
ing paper bucket used for ice creams, 
oysters, etc. Of course, it is necessary to 
have your advertisement printed on the 
bucket, in order to secure the greatest 
publicity value from the idea. 
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No. 41.—Map of the City 





A store can secure much desirable pub- 
icity through the aid of a city map pasted 
in a convenient location. 

If you have blank wall space on the 
exterior of the building, or on the in- 
terior which is ready access to the pub- 
lic, arrange to have a large map painted on 
this space. On this map, be sure and 
make your store — as center of the 
shopping district, locate the most 
prominent buildings and points of in- 
terest. 

A map of this kind will be appreciated, 
as it will give much desirable informa- 
tion regarding street car routes, etc., at 
a time when it is most needed. 


Be Sure to Remit with Order to Avoid Delay 
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PROMPT DELIVERIES FROM STOCK, 































= IN STOCK 

= | Instock : 
= No. 462 : 
= Sesco Last, Gun er es Dull Kan- Creole Last, oun 5 re Bal, Dull Kan- : 
= garoo Top, Duck Linin Harvard garoo Top, Duck Lining, 12 Close Har- }| & 
= Aloft Edge with Prick ‘ op Stitch, 1% vard Edge with Prick Stitch, 1 1-8 : 
= Heel, Black Bottom Finish. Sizes 5 to Heel, Wax Bottom Finish. Sizes 5 to : 
= 10%. C, D and E Widths. 10%. B, C and D Widths. : 
= IN STOCK : 
= Dealers not already enjoying Ne; 720—Club Last, There’s a demand for better = 
= one od Full Gun Motal Calf Bal, i : : 
= the advantages of retailing this Blind Fyelets, Khaki Lin. values—shoes like the Certi- = 
= . ge, > 
= line should write at once for inch Flange Heel. Wax os ae ae +S aaa by 
= ae ¢ i . ttom Finis izes 5 to : 
= samples and prices. 1034 "Widths € and D. illing that deman F 
: Stonefield-Evans Shoe Co. Rockford, Ill. U.S.A. = 
= CHICAGO OFFICE 708 SECURITY BUILDING = 
ey = 
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| JUST WHAT YOU NEED | 





THE ADVANTAGES 








| TO HELP BOOST YOUR SHOE SALES 














Perfection 


No. 1657 


Circlette s 


By displaying your new styles on these perfectly made and attractive 
shoe stands you will insure your shoe department of: “greater sales.”’ 


Price Each 
Oak Mahogany 
Wax or Varnish 
Finish ~~: Finish 
21-2 inch........ $1.00 $1. as 
6 w 6 Sec6eeus 1.75 
8 whine Sam 2.00 2: is 
10 ”- eddeeass 2.25 2.40 
Made with our 





sate with our new 
Ps brass base, 
53. 3- 8 inches square; 
1-2 inch square 
standard, with 3-8 
inch adjustable rod, 


heavy cast brass 
a. 5 3-8 inches 
square, 3-8 inch 
standard, with 1-4 
inch extension; 


With the Sharp Shoulder and Broad Wear- 
ing Surface 





making extension ay P 3 heights: 
*, 
from 12 to 20 inch- ‘39 ‘inches and They don't scratch floors They do protect 


es or 18 to 30 inch- 18 to 30 inches. 


Top is 5x10 inches. 
. Oval bevel glass, 
to tilt to any angle. With swivel con- 


tion 
Price each. . $3.40 Price. each. . $3.30 


HUGH LYONS & COMPANY 


906 E. South St. 
Lansing, Mich. 


35 W. 32nd St., 2348S. Franklin St. 
New York icago 


They don’t wear slippery They do stop uneven wear 
They don’t drop out They do prevent runover heel 


PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY | 


F. W. Whitcher Co., psn, 








SUCHURUQEGOROUGUCHOGEGEGEOGEGORGOUGUGHOGHOEOOOOSOGUOCGEOEROSOUGHOEOGUOUGRDOUGUGLOQUGHGOQOUGOUGHOEQORONGRUEROSOUQUEL: 








PIU 
TRODENSEOEOGEOUNOSOGHOOROGUGEGUOOEOEOGEOEOOOROEOOEOEOONOOOONOEEOEOGEOEEOUOONE 
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LINDNE! 


6s OW can you best judge a person’s character at first glance—by studying 
H the eyes or the mouth?” a woman who wears her clothes well was asked, 
And without a moment’s hesitation she answered, “By looking at 

her feet!’ 


The little refinements, the taste of selection, the fit and the form, are things that 
count for much with women, and so count for a great deal in the field of feminine 
footwear fashion. 





They are the things that have made the Lindner line of appealing interest to the 
woman of taste and refinement; they are the things that will make the Lindner 
line a profitable line for you to put before these women, in your windows and on 
your shelves. 


It will be profitable for you to investigate now by inquiring for details and prices 
They will interest you. 


LINDNER SHOE COMPANY 


CARLISLE, PA. 


CTT SS 
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KICKERS” 


Solve Your Problem 


For BOYS, GIRLS and the 
BABIES 


They will build an everlasting 
trade for you once you carry them 


THE LINE 


WITHOUT A 


CUT-OFF VAM 





850—Gun Metal Button, Goodyear 
Stitched Sole, Leather Counter and Inner- 
Soles. Two Full Soles. 


POLE Fee ee 2%to5% $2.35 
I ocd a ckaaaeent 1 te2 2.10 
Bitte Gemhe osc cccdc ccs 9 to13% 1.80 


Immediate Shipment 


A. S. Kreider Company 


Distributing Houses 


NEW YORK, 123-125 Duane Street 


PHILADELPHIA, 51 North 3rd Street 
PITTSBURGH, 923 Penn. Avenue 
CHICAGO, 312-318 West Monroe Street 
ST. LOUIS, 1408 Washington Avenue 


Fact ories at Annville, Pa., Palmyra, Pa. Middle- 
tow n, Pa., Lebanon, Pa., Elizabethtown, Pa. 








SHOE RECORDER 








Dec. 16, 1916 


Sell Riemer 


WOOD SOLE 


Boots and Shoes 









You can work up a 
good volume of busi- 
ness in wood sole work 
shoes and boots—and 
make a nice profit. 
Made of Riemer’s special tannage waterproof oil 
grain leather. The wood soles are close grained, 
shaped to fit the feet, 
and will not warp or 
crack. 

Riemer Boots and 
Shoes are lighter and 
more durable than any 
all leather, rubber or 
other footwear, and 
are specially adapted 
for all work in damp 
laces or on concrete 
oors. Put a small 
order in stock and see 
what genuine satisfac- 
tion they give. 
Buckle Shoes.. . . $1.85 
High Boots...... 3.50 
Steel Rims (new) .35 


A. H. RIEMER 
SHOE CO. 
Milwaukee, Wis. 
Established 1887 Patented 










Patented 
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Coburn 


Trolley Ladders 


are simple, ef- 
ficient, inexpen- | 
sive, saving time 
in sales effort. 










Get estimates- | 
send us a rough 
sketch of your | 
store interior, 
showing shelves | 
to be reached and | 
let us tell you the 
cost. 





Catalogue on re- 
quest. 


\ 


Coburn Trolley Track Mfg. Co. : 


HOLYOKE, MASS. 








COGUOORGEEORS ir 





a 
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Go while the going is good. 
Get your customers inter- 
ested in the better grade 
of shoes and they will want 
them right along. 

Grading up is easy with 
C. & R. shoes in your stock. 





All C. & R. slippers and 
boots for women are as 
good as they look to be. 


ONE OF OUR 
WINNERS 


CHESLEY & RUGG 


Men’s and Women’s Turn Slippers 
Ner Yoon: ETAVERHILL, MASS. ae. 


Marbridge Bldg., 34th and Broadway 
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The illustration shows 
an attractive shoe store equipped with 


Sanitary Opera Chairs 
the modern shoe store seating. 


Some of the advantages over settees 
and individual wooden legged chairs are 


Greater Seating Capacity 
(Chairs interlock) 
Greater Comfort 
(Spring, stuffed or full roll plain seat) 
Superior Designs 


Economy 


(Plain wood or upholstered opera chairs 
cost about one half price of correspond- 
ing wooden legged chairs) 








Gould-Lee & Webster Shoe Store Rochester, : i 
Chairs by Indestructibility 


(Opera chairs guaranteed against break- 


AMERICAN SEATING [COMPANY iets“ te 


Rigidity 
General Offices, 1016 Lytton Biulding, Chicago, Illinois LE ay ae pe eee ve 


PERMANENT EXHIBITION ROOMS IN ALL PRINCIPAL CITIES fastened to the floor) 














1864. A. F. Smith’s “Glovefitting” Footwear 1916 


A Brand of Distinction for Over Fifty Years 





WELTS — TURNS — McKAYS 
THAT ARE DISTINCTIVE 


Agnananane 

















DURDETE'S SAFE FREAD WELIS sua hen tn 


IN STOCK Widthe B, C.D. E. 

AT THESE PRICES WHILE THEY LAST ,3¥3 {075--:3:38 

CHILDREN’S—MISSES’—G ROWING GIRLS’ 244 to 7... 2.70 
Style No. 68 

Same in Gun Metal 

|: 00 


Style No. 72 


Mat Kangaroo 
Top, Patent But- 
ton. Widths C, D, 


E. 

8% to 11...$1.90 
11% to 2... 2.25 
2% to 7... 2.70 


BURDETT SHOE CO. 


Send For New Catalog 


C. H. DANIELS M. E. SMALL FACTORY AND OFFICE BOSTON SALESROOM 
Lees Building, Chicago 127 Duane St., New York LYNN, MASS. 207 Essex St. 


CTTITIII 








TAGUAUUCEEGGGGOQGGEERGGGGGEESSS200CRC0RCEEROREEQOROCUGOROQUCEUROSORGQROGRRRR00008 











Dec. 16, 1916 “THE GREAT NATIONAL SHOE WEEKLY” 45 





THE ONE STAPLE THING IN 
A MASS OF UNCERTAINTY 


All materials used in the making of shoes have increased from 5 to 
150 per cent in the year ending March 1, 1916; but the cost of the 
use of the wonderful and intricate leased machines which make 
possible the economic production of modern footwear remains the 
same. The only changes in the past 15 years have been downward. 




















ROYALTY IN CENTS 


President Sidney W. Winslow of the United Shoe 
Machinery Company, in the United States District 
Court, in Boston, on January 13, 1914, made the 
following statement under oath, with regard to the 
royalty paid by a shoe manufacturer at the time the 
suit was brought against the Company in Decem- 


ber, 1911:-- 


‘The average royalty paid by a shoe manufacturer 
for the use of all machines furnished by the Com- 
pany in the manufacture of all types and grades of 
shoes is less than Two and Two-Thirds Cents per 


pair.”’ 




















Every student of trade conditions will be interested in the group 
of handsomely illustrated booklets which we are glad to send free 
to those who request them. 





UNITED SHOE MACHINERY CO. 
Boston, Mass. 
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The New Style Arctic Buckle «SURE-LOCK”* operates just exactly the opposite from 
the old style. The Old Style Buckle goes UNDER the slotted plate. The New Style 
Buckle goes OVER the slotted plate and hooks down into it. 


The Advantages of the Sure-Lock Buckle: No projecting ends to catch. A wire bolt, giving it great strength. 
It locks under all conditions. Cannot be clogged with ice, sand or dirt. A positive motion to unlock it. [| 
Can be unlocked with gloves or without gloves. Not dependent on its spring to keep it locked. Does not 


require the fingernail to open it. Has a smooth surface. 


T Simple in operation. Greater adjustment than any other shoe buckle. | 


TRY IT INYOUR OWN STORE 
7 TOLEDO BUTTON MACHINE 


. a 
$60 : 
WITH TOLEDO 
2h ed tele} a 
WHITE WIRE> 
FOR i12,000° 
eo} -) 3-7 Wane), B-) 
FASTENS 

ALL 

BUT TONS 


Yo) Me) 
OUTRIGHT 
FULLY 
GUARANTEED , 


15 DAYS 
TRIAL 


ORDER atl 
ONE Reels 
| aE 


am KONEMACHIINERCOMPE 
THE TOLEDO BUTTON 6 AO EIS A 


SUMMIT AWS.» Ve © 


Keeps its alignment. Very neat in appearance. 





The Shoe 


Trades Journal 


OF LONDON, ENGLAND 
Reaches every week the leading buyers of Boots and Shoes in 


ENGLAND SCOTLAND IRELAND 
AUSTRALIA NEW ZEALAND 
* SOUTH AFRICA INDIA 
BRITISH WEST INDIES 
CEYLON BURMAB 
STRAITS SETTLEMENTS, etc., etc. 


American shoe manufacturers desiring foreign trade will receive valuable 
information by reading this weekly paper 


$3.00 a year 


* Advertising, Subscriptions and Samples, Address 


Franklin P. Shumway Co. 


453 Washington Street, Boston 


Ameriean Representatives for all 
Foreign Shoe Trade Papers 


10 cents a copy 
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Use A Perfect Button Fastener 


The Heaton-Peninsular Button Fastener Company have 
perfected an inexpensive and practical Button Fastener 
Equipment suitable for use in stores of any size. 

No Button Attaching Machine cutting wire from a con- 
tinuous coil can make a satisfactory “‘rust-proof”’ or finished 
fastener. 


Our Fasteners are a Finished Product 
attached by : 
The Simplest Practical Button Fastener Machines Yet Devised 


Buttons of any size, shape, color or make attached quick- 
ly and perfectly with a finished fastener at every operation of 
the new machines. 


For detailed information 


ASK THE 


HEATON-PENINSULAR BUTTON FASTENER COMPANY 


GRAND RAPIDS, MICHIGAN 


10 Karat Gold Front 
Shoe Buckles 


Plain Polished Yellow Gold Plain Polished Greer 
Plain Dull Yellow Gold Plain Dull Green G 


The ornamentation may be either Engine urnec 
graved, or Chased, or if you prefer they ma 


Let us have your inquiries, that we ma 
end you our leaflet 


Harrison Jewelry Company 


James and School Sts. Attleboro, Mass. 
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Pure gum, extra thick suction soles, leather insole. 
Packed in Cartons 


The standard shoe for all expert players. Extra heavy 
uppers without lacing hooks, thick soles with heavy reinforced 
foxing. The rubber used in the soles is of a special quality 
that clings to the floor, making the shoe a necessity for those 
who play the game. 


United States Rubber Company 
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Boots and Shoes 


The rubber footwear manufacturers continue run- 
ning their factories to the greatest possible ticket, 


and are shippivg out daily great quantities of boots. 


and shoes—principally shoes, which are portioned 
out on the orders they have on hand. There is no 
doubt that there will be a large amount of goods 
undelivered, on orders given during the year 1916, 
when 1917 comes in. Usually January 1 is the date 
when new price lists are sent out, and as has nearly 
always been the rule, orders which have not been 
filled or only partially filled on that date are con- 
sidered cancelled, unless re-ordered at the new prices 
quoted. While we have no official information 
regarding this point, it seems probable that such will 
be the decision of the rubber manufacturers as regards 
unfilled orders on the date of sending out new price 
lists. It also seems reasonable to presume that 
prices will be higher. The manufacturers made few 
changes, and those slight ones a year ago, so today’s 
prices have been practically the same for nearly two 
years. Meanwhile, although crude rubber is fairly 
near the same cost, every other ingredient entering 
into the compounding, as well as all fabrics used in 
making footwear, have advanced greatly in cost, 
some of these more than 100 per cent. Labor also 
is higher. One company is reported to have increased 
its sales 75 per cent in the last year, while its net 
gain has increased only 36 per cent. Taking these 
facts into consideration, it would seem reasonable 
to expect a material increase in the manufacturer’s 
price-lists. 
Tennis Goods 


While there is little new which can be said regarding 
tennis lines, it may be reiterated that the manu- 
facturers have on hand a larger amount of orders 
than they ever had before. These orders are being 
made up at the greatest possible speed at which the 
factories are capable, with as many hands employed 
as can be obtained. Some of the new goods introduced 
this season have so much snap and style that they 
will certainly displace some of the high-class canvas 
shoes which have had large sales in previous Summers. 


Soles and Heels 


It would be difficult to find any large manufacturer 
of rubber soles who is not having a good demand for 
his lines. The high cost of sole leather has resulted 
in greatly increasing the demand for rubber and fibre 
substitutes. The list of rubber manufacturers adding 
these to their list of products is on the increase. 


Crude Rubber 


The market has advanced during the past ten days, 
each day adding a cent or two. The entrance of 
several large consumers into the market is in part 
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The Rubber Realm eee 


responsible for this, as is also the somewhat vague 
rumors that the success of the under-sea merchant- 
man in landing a second cargo of rubber, shipped from 
America, into Germany may possibly cause Great 
Britain to still further restrict the exports of crude 
rubber from British national or colonial ports. Cur- 
rent prices are as follows: 

Upriver fine, 85c.; islands fine, 85c.; upriver coarse, 


60c.; islands coarse, 37c.; caucho ball, 60c. for upper; 


56c. for lower; cameta, 38c.; centrals and Mexicans, 
47 to 50c.; red Massai, 56c.; Guayule, 39 to 40c.; 
first latex pale crepe, 86c.; smoked sheet, 86c. 


Scrap Rubber 


With the advancing crude rubber market dealers 
are getting higher prices, though not much increase 
is noted in their offers to collectors. Philadelphia 
dealers quote from $9.50 to $9.60 per hundred pounds. 
Boston dealers offer from 9c. to 9c. per pound ac- 
cording to size of lots. Trimmed arctics are quoted 
at 7 to 7c. Collectors are holding back their stocks, 
expecting to realize 10c. or higher, later in the season. 


Rubber Notes 


Arthur Reeve of the United States Rubber Co. 
was in Boston the first of the week. 

E. B. Davis and H. 8. Hotchkiss, who went to Suma- 
tra to inspect the crude rubber plantations of the 
General Rubber Co. of New York, have returned to 
that city. 

The demand for seats at the annual banquet of the 
Rubber Club of America indicates that the banquet 
hall will be filled to its completement of seating 
capacity on that occasion. 


The Rubber Committee of the National Shoe 
Wholesalers’ Association met in New York last week. 
At the luncheon which followed several representa- 
tives of rubber footwear manufacturers were guests. 


As showing the importance of the rubber industry 
it is intrresting to note that a line of chain stores 
carryirg drugs and patent medicines sold nearly one 
mijlion dollars’ worth (wholesale prices) of rubber 
goods this year. 

The new building just erected at the plant of the 
National India Rubber Co. at Bristol, R. I., will add 
about ten per cent to the capacity of its “Keds” 
department. It is of brick, modern mill type con- 
struction, 3 stories and basement, and is 100x80 feet 
in all, a floor area of 26,600 square fect. 

W. Stuart Gordon, of the United States Rubber 
Co., who recently returned here from the Far East, 
sailed from Vancouver on November 30th for Singa- 
pore, Straits Settlements, where the company has 
large rubber plantations. This is Mr. Gordon’s third 
trip to the East. During the year just closing he 
has traveled over 50,000 miles. 








re a 


oe 


25" a ee a 
AO re he 





50 BOOT AND SHOE RECORDER Dec. 16, 1916 











I claim you oughT / 


Of the guality /f} 





“I claim that you should be sure of the quality in the hidden places.” 

Pretty tough when you get it put up to you like this—but there are certain facts concerning your 
shoes that you can’t evade nowadays. 

For instance—High prices foster temptation—the first place a quality sacrifice is made is where it 
can’t be seen. 

A shoe counter is out of sight—it’s easy to substitute inferior quality, save a little, and keep the price 
down. 


But what’s the result? 
You’ve got a picture of it above. 
Remember this—If it’s a ‘‘ Horn Fibre’ Counter you are sure of your counter quality—for now, as ever, 


erery pair is guaranteed to outwear the shoe. . 
Better be sure of the hidden places. 


MOUSAM COUNTER COMPANY 


121 Beach Street, Boston, Mass. 


AGENCIES : 
WILKINSON & REGER FAIRE BROS. CO., Ltd. JOHN C. RUPP CO. 
Philadelphia, Pa. Leicester, England Cincinnati, Ohio 
ULLATHORNE, HARTRIDGE & CO., Ltd. WILLIAM LINKLATER 


Melbourne, for Australasia Montreal, Canada 
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Style Comment 


Paying for Novelty 


Chicago, Ill—Mr. Morris of the Fair 
Store, Chicago, says, ““The prices advance 
so rapidly that we can make no promises 
to duplicate shoes. We have a shoe here 
which sold for $4.00 last week. Today it 
is selling for $5.25. We can see no remedy 
for it. People will have fancy shoes and 
they must be willing to pay fancy prices 
for them. But the high prices do not 
effect business in any way. We sell 
more shoes than we ever have before 
and people rush to buy them at any 
price.” 

It may be that after the war prices will 
go down, but if people insist upon having 
novelty, they must pay for it. When 
fashion dictates that shoes are to be made 
of less expensive material prices will 
recede, seems to be the only answer to 
price conditions. - 


Heavy Men’s Business 


Kansas City, Mo.—People are buying 
with almost uncanny disregard for prices, 
especially in the women’s departments. 
The prices of fancy, two-tone combina- 
tion boots, which style now predominates, 
are chiefly around the ten-dollar mark, 
with a goodly portion of the business 
close to the fifteen-dollar mark. All white 
boots have lost none of their popularity 
and still form a large portion of the 
demand. 

In the men’s departments, the business 
has increased almost wonderfully during 
the past week, indeed, much greater than 
has the business in the women’s depart- 
ments. The men seem to be buying their 
shoes when they need them, or else well 
before the set days for Christmas shop- 
ping, while a number of merchants de- 
clare they believe the women are waiting 
for the holiday season before they begin 
the rush to the shoe stores. 

The trade in men’s shoes, of course, 
has been mainly about the six-dollar 
marks, but there has been such an in- 
creased demand in the ten- to twelve- 
dollar lines that the merchants have been 


nothing short of surprised. They believe © 


it is the beginning of the trade in men’s 
shoes of the more fancy leathers and lasts, 
that will mark the spending of money for 
footwear by men as closer to reckless 
abandon than it has ever approached 
before. 

The J. E. Biles Shoe Company at 
Tenth & Grand Avenue, which is some- 
what famous for its bench-made shoes, 
reports that there is at present a nice 
demand for men’s shoes with kid tops, 
and that they are selling well at six and 
seven dollars. 


Sales on the Coast 


San Francisco, Cal.—The holiday in- 
crease in trade is already being felt in 
the San Francisco shoe shops which 
report an unusually good business for the 
past few weeks with fancy-top ladies’ 
shoes taking the lead. It is the general 
opinion that fancy shoes will continue 
to be in demand, several dealers declaring 
that these styles are, at present, more of a 
feature than the staple styles. The dull 
black vamp with a pearl gray top is be- 
coming popular in men’s shoes here 
although the plain tan and black shoes are 
still the most popular for men’s wear. 


Men in Shoe Stores 


New Blood in Old Business 


Booneville, Mo.—Two important 
moves in the development of the busi- 
ness of Meyer’s Quality Shoe Store have 





F. W. MEYER 


lately been made, first in the admission 
of F. W. Meyer of his son, Fred Meyer, 
Jr., to the business, and second in the 
purchase and remodeling of a new store 
occupied early this month. 

In outling his idea of the policy that 
pays, Mr. Meyer Jr. says: 

“Any merchant or clerk, no matter 
in what business he is in, must always 
have a smile, and a good word for ever 
one, whether a hard customer or an easy 
customer is in the store. Treat all alike 
and not try to soak the “easy marks” by 
overcharging. 

“It would pay every merchant to 
visit other merchants when in the larger 
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centers and learn how they do business, 
and jot down the pointers.” 


Albert Wachenheim Honored 


New Orleans, La.—Albert Wachenheim, 
one of the proprietors of the Imperial 
Shoe Store, has been named chairman of 
the Retail Merchants’ Bureau of the 
Association of Commerce, one of the most 
important posts in the commercial 
organization of New Orleans. Mr. Wach- 
enheim by his past record and success 
and his known abilities: promises to be 
one of the most active and successful of 
the several chairmen who have held 
the position. 


Movements of Western Buyers 


"San Francisco, Cal—W. Kaufman and 
A. Blumenthal of Sommer & Kaufman are 
East on a buying trip. Mr. Kaufman is 
expected back shortly. The Sommer & 
Kaufman stores are doing an excellent 
holiday business, novelty slippers and 
other fancy shoes selling well. Mark 
Sommer, manager of the Market Street 
store, says that people seem to want good 
shoes and are willing to pay for them,— 
fancy shoes being especially popular in 
all grades. Mr. Gresham, who for several 
years has had charge of the window 
trimming in the Market Street Store, 
has left the employ of the company. 
His place is being filled by Mr. Hinds, an 
experienced shoe man of Aberdeen, 
Washington. 

C. H. Dibble, manager of the Ladies’ 
Shoe department of Hale Bros., is on an 
extended buying trip east and is not 
expected back until the first of the year. 
The shoe department of Hale’s was recent- 
ly established and this is its first holiday 
season. They report an excellent busi- 
ness especially in bed room slippers and 
other shoe novelties. 

Frank Werner of The Werner Shoe 
Den, returned recently from an extended 
trip East. The trip was primarily a 
vacation trip, but Mr. Werner spent 
some time visiting factories in Boston, 
Chicago, Cleveland and other Eastern 
cities. On his return trip Mr. Werner 
visited New Orleans and stopped off 
several days at the Grand Canyon of the 
Colorado. He is much improved in 
health. 

The Werner Shoe Den, retailers of 
Men’s Shoes, have enjoyed a very satis- 
factory business during the past month. 
Mr. Barrey, manager of the store, says 
that there is no increase in the sale of 
cheaper shoes and that people used to 
wearing a certain grade of shoe are not 
changing to a cheaper grade because of 
the raise in prices. Fancy tops are 
selling well with a certain class of cus- 
tomer but the plain tans and blacks have 
lost none of their popularity. 
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Box Calf 
Skating Skating 
Blucher Blucher 


For 


N SS Adis dpccctenctcons Price $5.25 
Pe eenpaccoteneaene Price $5.25 ‘ 
H Sole, T Str: d Buckles; B, 
Ball Strap and Buckle. rn C.b Widths; * izes 214 to 7. - 
POR Ce ob tebsccbisncnccaced Price $5.60 


As Above in Tan Box Calf; B, C and D 
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High Grade Gaiters 


8-Button Height, Covered Straps. 
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McKAY 
McKAY 
PG hs chaser dacs penene Price $4.50 
As Above with Brown Kid Vamp, White No. B2149...................+ Price $4.28 
Kid Top. As Above in a Welt. 
Fes MOO ec cccnarcescvesseses Price $3.50 
No. BB148.. 2.202. ccc eee c eves Price $3.75 White Sole and Heel, Imitation Tip; B, C, No. BI914........---2++-e20es Price $5.25 


B, C, D and E Widths, Sizes 2 to 7. D and E Widths; Sizes 2} to 7. B, C, D and E Widths; Sizes 24 to 7. 


Please send for Fall catalogue and November supplement 


WESTCOTT-WHITMORE CO. 


SYRACUSE, N. Y. 








Specialists in Women’s Smart Shoes and Party Slippers 
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W. O’Conner of the Philadelphia Shoe 
Store and C. H. Baker of the C. H. 
Baker Shoe Co. are on buying trips East. 
They will return the last of the month. 

Jack Reedy, manager of the Em- 
porium shoe department is in the East 
visiting factories and buying. Mr. Reedy 
will return the last of the month. Mr. 
Grossman of the basement shoe depart- 
ment will meet him in New York and 
return with him. 


Personals From ’Frisco 


San Francisco, Cal.—T. D. Edwards. 
of Chicago, has taken the place of Mr. 
Donovan as manager of the Kearny 
Street branch of the C. H. Baker shoe 
store. Mr. Edwards was for eight 
years with O’Connor & Goldberg of 
Chicago and has held positions in shoe 
stores in New York and other Eastern 
cities. Mr. Donovan has taken a posi- 
tion with Sommer & Kaufman at the 
Geary Street Store. 

George D. Herron, manager of the 
women’s shoe department of the White 
House, is expected home about the 
fifteenth of December from an extended 
trip to New York and other Eastern 
cities. Important changes are con- 
templated in the shoe department of the 
White House which await Mr. Herron’s 
return. The department is doing an 
excellent holiday business there being a 
heavy demand for fancy high-priced 
shoes. 

C. H. Wolfelt of the Bootery, ladies’ 
shoe shop in Geary Street, is in New 
York on a buying trip. He will visit the 
factories in several cities and is not 
expected to return for several. weeks. 
The Bootery is having a strong run on 
fancy pumps and Mr. Allen, manager of 
the store, reports a larger sale of this 
style of foot wear than during the Sum- 
mer months. It is his opinion that the 
fancy topped shoe forces the wear of 
pumps for evening and dress which 
accounts for the increased demand. 

H. C. Moss has left the Royal Shoe 
Store, 786 Market Street, and has taken 
a position with Sommer & Kaufman. 
His position as floor manager is being 
filed by. A. J. Hildebrant. The 786 
Market Street store of the Royal Shoe 
Co. has been newly carpeted with gray 
body Brussels and other improvements 
have been made which add greatly to the 
attractiveness of the store. 


Wm. Denning in Cincinnati 


Cincinnati, O.—The Fair Store Com- 
pany have engaged Mr. Denning as their 
buyer and manager of ladies’ and chil- 
dren’s shoe department. A full and com- 
plete line of men’s and youth’s shoes will 
be added immediately, and the depart- 
ment considerably enlarged. Mr. Den- 
ning was for past years connected with 
The C. G. R. Co. at Spokane, Washington 


and lately with The Union Co. of Colum- 
bus, Ohio. 


Ideas and Methods 


Protecting Credit Sales Slip Records 


For many years there has been an 
endeavor on the part of inventors to 
perfect some sort of a device that would 
adequately protect credit sales slip 
records so that the slips covering past 
accounts might not be lost or destroyed. 
The National Cash Register after per- 
fecting a machine to protect cash sales 
now gives to the business world this first 
mechanical device which so completely 
protects charge records. 

The N. C. R. Credit File furnishes the 
maximum amount of speed in handling 
the credit transactions and in addition 
it provides a locked compartment for the 
storage of sales slips until the accounts 
are settled. Thus, the proprietor has 
complete control over his charge accounts. 
This locked compartment has a glass 
cover, constantly exposing to the view 
of the proprietor and employees the 
amount owing on each customer’s ac- 
count but the records covering these 
accounts are only accessible to the one 
who has the key to the locked compart- 
ment. 

A bell rings each time the file is operated 
and a number counter adds one each 
time the glass cover is closed. The 
entire file is made of steel and it is as 
near fireproof as its construction will 
permit. Tests, made at the factory, 
subjected the file to a heat exposure 
equal to an ordinary fire, resulting in no 
damage to the sales slip records it con- 
tained. 

There are many possibilities in a sys- 
tem of this kind. Its most important 
function, however, is that of giving the 
proprietor the same protection in his 
credit customers’ accounts when he is 
absent from the store as when he is 
present. 

The protective features are as near 
complete as possible. The sales slips 
are placed in a daily file by the clerk or 
other person who has to do with the 
original credit transaction. This keeps 
each day’s credit business separate from 
the previous day’s and furnishes the 
proprietor an absolute check on all these 
records. 

At the end of the day the credit slips 
are transferred to the locked section of 
the file where they are accessible only to 
the proprietor of the business or some 
one to whom this responsibility has been 
designated. 

The files are made in two sizes to 
accommodate the number of credit 
customers the merchants may have. 
They may be used singly or in units 
with equal convenience. 
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They offer to the merchants of the 
world a protection on credit records 
parallel to that which the cash register 
offers on cash business. 


New Shoe Stores 


A. Rodin, Longton, Kas. 

Edwards & Echols, Laredo, Texas. 
Perry R. Morrison, Savannah, Ga. 
Barry & Southwick, Harietta, Mich. 
Gillan & Rodseth, Crookston, Minn. 


McPherson Rubber Co., Birmingham, 
Ala. 


J. F. Hazel, Chetopa, 
department. 


Kas., shoe 


J. L. Esart Company, 46 Boylston 
Street, Boston, men’s exclusive shoe store. 


A. R. Kinckel, Iowa, Kas., shoe de- 
partment, about to commence business. 


A. J. Bourne, Main Street, Lewiston, 
Mont.,will open store about December 10; 
new store will be known as The Vogue. 


Opens Shepherd Shoe Dept. 


St. Paul, Minn.—S. Fligelman, owner 
of the Sharood Shoe Store, Minneapolis 
has opened a new shoe department in the 
new store of The Shepherd Company, 
department store, corner Seventh and 
Minnesota Streets, St. Paul. The open- 
ing day was December 9, and large 
crowds thronged the store as the result 
of extensive advertising in the daily 
papers announcing saving in the buying 
of shoes. 


Bourns Opens New Store 


Lewistown, Mont.—A. J. Bourns, who 
has been shoe department manager and 
buyer for the Power Mercantile Co. of 
Lewistown, has just opened an exclusive 
shoe store known as “The Vogue.” 
Mr. Bourns has been retailing shoes for 
the past fifteen years, having been con- 
nected with some of the best shoe stores 
in Denver and Colorado Springs. 


First Link in New Chain 


Tacoma, Wash.—‘‘Shoes for the Ameri- 
can Queen” which will never vary in 
price is the announcement of the Victoria 
Shoe Shop, 951 Broadway, which opened 
its doors to the public last Saturday. The 
new establishment is the first of a chain 
of Northwest shoe shops which will be 
opened by S. B. Asia of Tacoma. Mr. 
Asia was the originator of the enterprise, 
which is capitalized at $25,000. He 
says that stores will be opened soon in 
Portland, Spokane and Seattle. 

“Our buyers in Boston and New York 
have contracted for enough shoes to 
supply five stores for two years,” said 
Mr. Asia. “The opening of the first 
store here was a success, and I am going 
to see that it continues that way. Only 
ladies’ shoes will be handled.” 








=< 6 times 











un 
—_ 


BOOT AND 


SHOE RECORDER Dec. 16, 1916 





2 





Never Slips 
CUGEOQUCUQUGHQUGOOONOCOEOUCGUGHOOOOUGHOOOOUGEOOGONCUOOSO000000000000000000000000000000000000000008 


The FEATHER WEIGHT 
ICE CREEPER 


Cc. W. CHURCHILL, Manufacturer 
214 Third Street, Lowell, Mass. 
T’S an article on which retailers 
make big profits. No trouble to 


fit and easy to sell. Made in Men’s 
, ° Fig i] re 2 
and Women’s sizes. Fig. 1 shows creeper pushed up from heel 
when not in use. Wis. Sckeue cottper to enn. 


Their grip is sure. 
creep, but can step with confidence. They are light, simple, durable, 
easily adjusted and won’t come off. Order from your jobber at once. 











WILLIAMS’ SHOES 


(UNION MADE) 
“FOR HARD WORK and ROUGH WEAR” 


100,000 Pairs “In Stock’’ 


Shoes for Every Purpose— 
WORK—PLA Y—DRESS 


We shall be pleased —_— 

to submit samples or 
have salesmen call 
with complete line. 








Mail orders will re- 
ceive careful atten- 
tion. 


We 


TWO 
POPULAR 
NUMBERS 

No. 1431—Black Trout Brook Blucher, Double 
Sole, Unlined, Goodyear Welt, Fastened. 
No. 1531—The same shoe in Brown. 

MADE BY 


ARTHUR A. WILLIAMS SHOE CO. 
HOLLISTON, MASS., U. S. A. 














You do not have to 















ONE OF OUR 
IN-STOCK LEADERS 


Stock No. 211—Fear- 
not Last. A Gun Metal 
Button, Mat Calf Top 
Shoe, attractive in ap- 
pearance and service- 
ably made. Has single 
sole. Carries 14% inch 
Heel. Can be had in 
Widths C, D, E. 

Price $3.50 


Manufacturers 


Condon Bros. Co., Brockton, Mass. 











te 


Harmonize With The Aid Of--- 


COLD WEATHER---LOW SHOES 4nD FASHION 
OVERGAITERS 


We have in stock FELT OVERGAITERS, CHAMPAGNE, PEARL and DARK GRAY, HAVANA 


BROWN 


CLOTH in better grades, WHITE, PEARL and DARK GRAY and FAWN, 8 Button, $12.00, 


10 Button, $15.00 Doz. 


FINEST BOX CLOTH and BROADCLOTH, WHITE CHAMPAGNE, PEARL and DARK 


GRAY 
BETTER SEND YOUR ORDER QUICK 
LAING, HARRAR & CHAMBERLIN 


43 N. THIRD STREET ~ 





And Create Sales For You 


$12.00 Doz. 


$18.00 to $27.00 Doz. 





. PHILADELPHIA 
HORCDOUODOOROGONEOEOEODEL 
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“The new shop on Broadway, which 
is extremely neat and compact, is under 
the management of Joseph Thornley. 


S. L. Abrams Opens Store 


Kansas City, Mo.—S. L. Abrams, 
who has had many years experience in 
the retail shoe business in this city, 
recently opened a retail store at Eleventh 
and Eleventh Streets. Mr. Abrams has 
a location that is situated in the heart 
of the shopping district and he is catering 
to a good class of trade. His fitting par- 
lors are ample in space and attractively 
arranged. He is using his display win- 
dows to good advantage and attracting a 
large trade by widely advertising his 
popular prices. In women’s boots his 
prices range from four to eight dollars. 


W. L. C. Shoe Store Inc. 


LaSalle, Ill.—F. J. Corcoran, who for 
the past ten years has been buyer for the 
D. Heenan Mercantile Co. has formed a 
partnership with Welter Lloyd of Streatcn 
and the new firm has opened for business 
under the name “W. L. C. Shoe Store, 
Inc.” 


Shoe Traveler Now Retail Manager 


Atlanta, Ga.—A ladies’ shoe depart- 
ment has been opened in the Connally 
Building by Young’s Shoe Parlor under 
the management of Mark A. Edison, 
formerly of the G. R. Kinney Co. and 
later with the old Allen-Foster-Willett 
Co. of Lynn, Mass. as salesman. 


Katschinski Opens Oakland Branch 


San Francisco, Cai.—B. Katschinski, 
proprietor of the Philadelphia Shoe Co., 
has secured a lease to the store now 
occupied by the Gerwin Millinery Store, 
on 14th Street between Washington and 
Clay Streets, Oakland, and will open a 
branch of his Company in Oakland. The 
store is 33 feet front by 100 feet deep, 
with mezzanine floor and basement. He 
has also taken.a lease of the store next 
door which is 16 feet front and this will 
later be added. Mr. Katschinski hopes 
to be able to be open for business there 
within nine months. He will be assisted 
by his sons, Alfred and Harold. 

The 20th of December the Philadelphia 
Shoe Store will celebrate its thirty-fifth 
anniversary. Mr. B. Katschinski started 
the establishment in 1881 and the busi- 
ness has grown from the modest begin- 
ning of a one man shoe store to the 
present company which employs between 
160 and 170 men. 

Jerry O'Leary, formerly with the Royal 
Shoe Co., is now in the employ of the 
Philadelphia Shoe Co. 


R. C. Pohl’s New Store 


Milwaukee, Wis.—Richard C. Pohl, 
who has been associated with one of the 
leading shoe stores of this city for the 
jast ten years, will open a shoe store in 
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the Rotunda of the Plankinton Arcade on 
Dec. 9, of an unusual kind. 

Features of his stock will be cushion 
sole and corrective shoes. 

Mr. Pohl has made a specialty of cor- 
recting foot troubles for the last twenty- 
two years in this city and Chicago. 


D. F. Sullivan Store Opening 


Fall River, Mass.—D. F. Sullivan, 
formally opened his new shore store to 
the public Dec: 6. The attendance was 
large, including many of Mr. Sullivan’s 
out-of-town friends, both personal and 
business. Among the out-of-town friends 
were Mr. Travers, secretary of the 
Associated Shoe Co., of which Mr. Sul- 
livan has been president for the past 
nine years, and Mr. Kelly, of the firm of 
Kelly, Buckley Co. Music was furnished 
in the afternoon and evening. 

Mr. Sullivan received many compli- 
ments on the appearance of the new 


store which is one of the finest in New 
England. The finish is in weathered 
oak and the walls are painted in a color 
to harmonize with this finish. The 
cartons are labelled with yellow, in 
keeping with the color scheme. On the 
left of the entrance is the hosiery depart- 
ment. 


News of Shoe Stores 
Everywhere 


Less Booze—More Shoes! 


Seattle, Wash.—A policy of replacing 
booze with shoes is one that has been 
adopted with success by President H. T. 
Dinham of .the Dinham-Strehlau Shoe 
Co. for of their four stores, three 
have been established in the locations 
formerly occupied wholly or in part by 
five saloons, since the “‘dry’’ law went 
into effect January Ist, 1916. The 
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Company started in business five years 
ago in a small store at 3rd and Union 
Streets, size 16x30 feet, and in this time 
they have grown until they have four 
up-to-date stores on the Pacific Coast. 

They opened one store at 318 Pike 
Street a year ago, the rear of which was 
previously occupied by two saloons, with 
a reduction in rent of 40 per cent. Another 
store opened at 106 Pike Street, was 
formerly occupied by a saloon, rent 
reduced 50 per cent; still another new 
store opened at 201 Yesler Way, October 
1st was formerly occupied by two saloons, 
rent reduced 60 per cent. 

All stores are doing well and the com- 
pany is selling fifty per cent more chil- 
dren’s shoes since the dry law went into 
effect a year ago and the same is true 
regarding women’s shoes. Men are buying 
better shoes and it is said that there is 
less kicking about price since the booze 
has been cut out. Everyone looks more 


est 2 Sons ped ht 2 
The DINHAM- STREHLAY 


rat acer $350 SHOE" 


“also a fill line of Childrens. She 


© STORE ne 4. 





prosperous, dresses better and Seattle is 
“some shoe town NOW,” according to 
reports. 

Mr. Strehlau of the house is said to 
have lost a good deal of hair from the top 
of his head trying to dope out the styles 
and may lose the balance if the styles 
don’t change. 

The company does no credit business, 
and nothing gets wrapped up without the 
money. . 


Shoe Business Demands Expansion 


Salina, Kansas—Stiefel Bros. & Co. 
have acquired the store room adjoining 
their establishment which has been oc- 
cupied by a haberdasher and will remodel 
and equip it as a ladies’ and gentlemen’s 
shoe department. A large archway will 
be cut between the new store room and 
the present Stiefel store, which has been 
compelled to add the new space as a re- 
sult of the exceptionally rapid growth of 
its shoe department. 
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Nedlin 


Better than Leather 


Neolin Gives a Shoe 
Credentials to Confidence 


Nedlin has revolutionized shoe salesmanship in 
favor of both salesman and purchaser. 


An article with a feature of known merit is 
always easier to sell than one with no known 


feature. 

The Nedlin stamp on a shoe’s sole is a creden- 
tial to public confidence—for the public knows 
and believes in NeGlin. 


In consequence satisfactory sales are easy to 
make. 


Nedlin needs no breaking in; so it takes a 
delighted customer out of your store. 


It wears longer than leather; so it brings a satis- 
fied customer back to your store. 


It has been welcomed by thousands of shoe 


' dealers because it makes sales easier and increases 


business in every class of trade. 


To men and women Nedlin means new shoes 
as comfortable as old shoes—and a waterproof sole 
that does not slip. 


To young men and girls it means the jaunty sure- 
footedness which they hitherto have expected only 
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from golf, tennis, baseball or yachting shoes. And 


even these are now soled with Nedlin because it is © 


more comfortable and wears longer than other 
waterproof materials formerly used. 


To children, boys and girls alike, Nedlin gives 
dry-footed comfort and long wear. And old shoes 
resoled with it by the repair man have all the 
advantages which Nedlin gives new shoes. 


It lends distinction even to the finest and most 
fashionable foot-gear, and its relatively low cost 
permits its use on shoes of moderate price. 


Over four hundred of the best American manufac- 
turers have welcomed it as a splendid relief from 
the leather famine and as an escape from the 
embarrassment due to producing inferior foot-wear 
because of the scarcity of good leather. 


They know that Nedlin is a style maker, a 
comfort giver, and a business builder. 


They know NeGlin helps them chiefly because it 
helps you. 





We have prepared new advertisements for the 
use of dealers, which we will gladly send you 
in plate form on request. Space is left for your 
name in large type at the bottom. 





The Goodyear Tire & RubberCompany, Akron,Ohio 


Neodlin 


Trade Mark Reg, U. S. Pat. OfF 


Better than Leather 
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Late Buyers — 


---those who are short on correct shoes for 
immediate Xmas trade---should get right 
in touch with us! Here are two leaders in our 
in-stock line. 















DONGOLA sae 

618—3 4 aK 490—1 to 6. .$1.25 
il re 41 * * 

2624—8 to 11. 1.40 6—3 to 8. ., 1.50 


Also Lace 
WHITE TOP 


BUCK 
642—1 to 6. .$1.45 
644—3 to8.. 1.75 


GENUINE 
BUCK 


Send along your orders—we’ll RUSH the Shipment 


DR. A. POSNER SHOES, INC. 
141-151 e.g Y. 140-142 West Broadway, New York City 
AUNLOOUUEOUUUOU40002C420000000U0U0EOUSUCOEEUOEEUGOOEOOGE GEUAEOEEEAAOESOOAE LAO AEA EOE 





The H & F shoe for men fills the 
need of men who want the best the 
science of shoemaking has produced 
at a price that is within the bounds 
of reason. 


“EVERYTHING NEW THAT’S GOOD’—ALWA YS 


Howard & Foster Company 


Makers of Men’s Shoes for Particular Purchasers 


| Brockton, Mass. 
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MARKETS—STYLE DEVELOPMENTS—NEWS 


NEW YORK CITY 


A New Specialty House 


A new specialty house has joined the ranks of what is coming 
to be quite a large division of the wholesale distributing branch 
of the shoe trade in New York. This is the establishment of 
Klein Brothers Shoe Company at 135 West Broadway in the 
Duane-Reade Street shoe market. The active members of the 
firm are Morris and David Klein, both of whom are well known 
in the trade. Associated with them is their father, Jacob Klein, 
who has an experience of 40 years in the shoe business. The 
new house will confine its work entirely to the handling of 
women’s speciality goods. 

Morris Klein will handle the outside interests of the concern, 
David Klein will attend to the items of buying and shipping 
of their goods, while Jacob Klein will take charge of the floor. 
It is the intention of the company to concentrate to a con- 
siderable extent upon the trade 
in the Greater City and points 
nearby, although of course they 
regard the whole United States as 
their market so far as they may 
come in touch with retailers in 
any section who may be interested 
in their merchandise. 


If the trade is to have 
any low footwear this 
Summer, it should de- 
sign now new pumps, 
Colonials and X- 
fords. We illustrate 
a clever pump from 
Chesley & Rugg, 
Haverhill, Mass. 


Views of a Philadelphia Visitor 


Charles M. Kaplan, secretary 
of the Philadelphia Shoe Re- 
tailers’ Association, was in New 
York on Wednesday of last 
week on one of his regular 
visits for the purpose of go- 
ing over the market and buy- 
ing goods for his retail stores 
in Philadelphia and Atlantic 
City. In speaking of general 
conditions as he finds them, 
he says that the trade is 
in a very active condition at 
the present time. Mr. Kaplan’s Philadelphia store confines 
its work entirely to men’s shoes, and in this connection he 
commented upon the growth and development of the com- 
position sole. He finds that there is a tendency on the part of 
his customers toward this class of shoe-bottoms in shoes for 
ordinary and business wear, and that in no sense is it confined to 
sporting footwear. The grades in which he finds the com- 

ssition soles most in demand are those ranging from $4.00 to 
$5.00. One particular specialty line which is at the latter figure, 
is made also with a cork welt, the entire shoe being as nearly 
water-proof as a leather shoe can be made, and they find it very 
well liked, particularly for Winter wear. The shoe in question 
is made in both kid and calf stocks, and has the merits not only 
of extreme flexibility and comfort, but is also attractive in appear- 
ance. In $8.00 and $9.00 grades the preference is not so pro- 
nounced for the composition soles, not because of any inferiority, 
but perhaps because some makers have not yet come to a full 
appreciation of this kind of bottom stock in the best footwear. 


About Men’s Spats 


In these columns comments have been made before on the 
growth of a demand for men’s spats, and every week that passes, 
according to the reports that come from the findings trade, 
makes it more and more evident that this feature is likely to 


-Turn Your Attention to Low Footwear 


become quite a factor in the trade. A member of one of the 
findings houses on commenting on this a few days ago said, 
advices from all over the country indicated a call for these goods, 
particularly from the stores handling the better grades of men’s 
shoes. In fact, the quality of the spats wanted, while it runs 
generally through all the grades, is most: pronounced in the 
higher class of goods, such as real box cloth spats, that will 
sell at retail from $3.00 to $4.00 and having a corresponding 
high wholesale figure. They are wanted particularly in dark 
brown and dark gray, with a small showing in fawn. 


Enlarging Their Plant 


By January Ist the Brooklyn factory of Dr. A. Posner Shoes, 
Inc will be fully installed in their new quarters. J. D. Posner 
of that house in speaking of this, said the new building, which is 
really a part of the three-story structure in which they are at 
present located, has been practically reconstructed throughout, 
and by concentrating in this one section which they will occupy 
entire from basement to roof, they 
are enabled to increase their floor 
space to 25,000 sq. ft., and by the 
7 added efficiency given by ma- 
chinery rearrangement, they will 
be able to lift their capacity to 
2500 pairs a day. 










The machinery installation will 
be made during the Christmas 
Holidays so that by the first of 
the year they expect to be able 
to go ahead at full speed. Every 
year for the past four years they 
have been compelled to expand 
their factory facilities, Mr. Pos- 
ner said, and they thought the 
last expansion, which occurred 
within the last six months, would 
be enough to hold them for 
sometime, but the business has 
been so great that further in- 
crease was necessary. 


Women’s Novelties Now Wanted 


Gray and brown in both buck and kid stock, and in solid 
colors and combinations are at present very strongly in demand 
in the women’s lines of specialty boots according to the Duane 
Shoe Company of this city. White is also selling very strongly 
right now, notwithstanding the apparent lateness of the season, 
and it is quite apparent that white boots will be worn to a 
greater or less extent all through the season. 

Owing to an inevitable call for this class of goods, the house is 
sampling now on cloth top boots and it would seem from present 
indications, that later in the season there would be a consider- 
able demand for these. 


Personal Notes 


Chas. Dippel has announced the severance of his connection 
with the selling force of the firm of McElwain, Morse & 
Rogers. 

Clement Kaufman, formerly owner of the Kaufman stores of 
New York, sailed on Tuesday, December 5th, for Miami, Florida 
where he will assume charge of the New York department store 
located in that exclusive Florida resort. 

James O. B. Smith, Greater New York and New Jersey repre- 
sentative of Plant Brothers, Manchester, N. H. sailed December 
5th on board the City of Columbia for Jacksonville, Florida 
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OLGEVILLE 


FELT SHOES AND SLIPPERS 


ates 





CHEERY IN COLOR--ATTRACTIVE IN DESIGN 


Dolgeville Felt Slippers have feminism woven 
all in them. 

They are as practical as they are dainty— 
and they appeal to the American woman 
thro’ both these qualities. 

The many exclusive designs protected by 
U.S. patent letters, and found only in this 
line, give added distinction to a long estab- 
lished line and added impetus to it’s sale. 


Your order for 1917 should be in early—if 
you want seasonable deliveries. 


NOTICE— Ne ether manufacturer can supply end ne dealer can sell the slip here illustrated, a tongue of a 
color different from the color of the vamp, except those bought from ws, withoul incurring liabili tong 
soclnste rights onder the US. Letters Paleht, granted te ts November 23, 1915. ing liability for infringement of our 


Dolgeville Felt ShoeCo. Dolgeville, NY. 





Patented 
Nov. 23, 1915 
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enroute to Miami where he will take a much needé@ fest after a 
very strenuous and most successful season’s selling. 

Jacob S. Frohman, formerly connected with Andrew Giller 
and the Saks store in this city, has now become associated with 
the findings and supply house of Arnold Levy & Company of 
this city and will represent that concern in New York City and 
the Bronx. 


PHILADELPHIA 


Near to the Holidays 


In general lines the call for novelty shoes in women’s goods 
shows no signs of abating. White top over black vamps, com- 
binations of colors, and quite a number of straight tan boots, 
are being called for and retail dealers are in very good shape to 
handle all of this business. In the central business section 
there is also a very good call in evidence for evening slippers 
of various sorts. The silver and gold cloth slippers are quite 
popular, and there is also a good demand for beaded effects in 
fancy patterns. 

The popularity of the cordovan type of shoe in men’s lines is 
the distinctive feature of this Fall and Winter business. It 
shows a general tendency towards better grade footwear that is 
in evidence in all lines, for naturally the cordovan boot is not 
a cheap proposition. With this comes a very strong call for 
gun metal and dull calf stocks generally, but in men’s shoes 
at least, there is not very much in the way of Patent Leather, 
save in the dress models. 


Buying Approaching the Normal 


Frenzied buying so far as findings and supply lines are con- 
cerned, according to Geo. T. Laing of Laing, Harrar & Chamber- 
lin, gives evidence of slowing down, probably due to the fact 
that merchants generally have ordered about all the goods that 
they feel they can carry, rather than to any thought there would 
be a possible decline in prices. 

A great many sales of overgaiters are being made right along. 
The orders seem to come from all over even as far as Oregon 
and Canada, which argues that the demand is widespread. 


U. S. M. Co. to Move 


Around January Ist or as near to that date as they can ar- 
range it, the Philadelphia branch of the United Shoe Machinery 
Company will move from their present location, Fourth and 
Arch Streets, to the corner of Thirteenth and Spring Streets; 
Spring being between Race and Vine Streets. 

They will have in their new quarters the first floor and base- 
ment of a new nine story concrete building. This will give 
them 19,000 sq. ft. of floor space, and the move is into what is 
nearly: the center of present shoe manufacture. Concentrated 
upon two floors with as much or more room as they now have in 
their present building in six floors, it will give them much 
' greater facilities for the handling of their business. The new 
building is well lighted, having windows on three sides. It 
will be newly equipped throughout as to fittings and furnishings; 
the offices will be located on the Thirteenth Street side and the 
accounting department on the Spring Street side. The findings 
department will be located in the center. The basement will be 
used for storage, and the headquarters of the road men as well 
as the machine shop. 


Buys a Manufacturing Plant 


The plant of Allan & Company, manufacturers of children’s 
shoes and located at Shackamaxon and Wiley Streets, has been 
bought by the Isaac Ferris Company, and will be used for the 
manufacture of some of their welt lines. Operations will begin 
as soon as the necessary additions can be made, to the machin- 
ery installation, and it is their desire to get started within the 
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next few weeks. Excellent progress is being made on the large 
main factory of this concern in the Kensington district and. the 
machinery installation for this new building has been ordered. 
It is their hope to be operating the new plant about the first of 
the year. 

Cloth Tops Called For 


A good many orders are coming in to the factory of Ziegler 
Bros. for cloth top boots and as these are wanted for January 
delivery, it is quite evident that the trade has evidence of a 
growing demand for this style of shoe. They are wanted in 
brown, gray and black cloth frequently over patent leather 
vamps. Those called for in the orders on file are largely in the 
eight inch heights. 

The traveling men of the house are all out with samples for 
the Spring, and in orders received there is a large showing of 
white in both kid and buck, while gray, champagne and black 
glazed kid are well represented. So far in the advanced orders, 
the showing is about 20 per cent of boots. This would seem 
to indicate that boots are expected to sell pretty well through 
the Spring season, and also that retail dealers are inclined to wait 
until later before placing their orders for low cuts to any con- 
siderable extent. 


More Oxfords Being Sold 


One of the features of the Spring buying according to J. R. 
Newton & Company, is the number of oxfords called for. These 
are wanted in three, four and five eyelet patterns, and in white 
buck, dull calf and tan. The most popular pattern is one carry- 
ing a wing tip with a very pronounced drop toe and long vamp 
and low heel, but they are also wanted with Louis heel and of 
course a corresponding last. 

This does not mean, Mr. Newton felt, that the pump style 
will lose its dominating position by any means, but that the 
oxford is a style development that is interesting. Possibly the 
general use of spats may account for the larger number of ox- 
fords being sold, since this type of shoe works very well with 
spat wearing. 

Factory Notes 


John Thomas has been appointed general superintendent of the 
Harrisburg Shoe Company of Harrisburg, Pa. Mr. Thomas 
comes from the East and brings with him methods of approved 
efficiency. 

J. F. Budd & Company of Burlington, N. J. have discontinued 
the manufacture of misses’ and children’s welts, and will in 


future confine their output to turns exclusively. 


Frank W. Sweitzer, formerly assistant superintendent of the 
Johnson Baillie Shoe Company of Millersburg, Pa., has now 
joined the forces of the United Shoe Machinery Company and 
will be connected with the heeling department in the Phila- 
delphia branch. 


CINCINNATI 


In the Retail Field 


The Cincinnati retail shoe merchants during the first days in 
December were complaining about the extremely Summer-like 
weather that had been hanging on in the Ohio River valley from 
the beginning of the Fall with the exception of a cold day here 
and there. Their sales for September and October were exceed- 
ingly good in light-weight footwear, but for the month of Novem- 
ber, the warm weather continuing, sales began to slacken. 
Apparently buyers seeing no need for heavy boots and shoes, 
in which the local dealers are well stocked, continued to wear 
their late Summer and early Fall shoes, and many low cuts 
were seen on the streets. However, on Saturday of last week 
when the Cincinnati merchants awoke in the morning and found 
the ground covered with snow they were very much pleased. 
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LEVOR GRAIN KID 


CHROME TANNED AND WASHABLE 


Makes a Beautiful Top and a Handsome Shoe 


STRONG AND DURABLE 


i> MUST BE SEEN TOBE APPRECIATED 
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Business was reported to have picked up immediately. It has 


continued good all this week. 
Expects Cloth Top Demand 


Harry McLaughlin of the Potter Shoe Store stated last week: 
“‘As a result of the sudden change in the weather I believe that 
the usual holiday rush will start in with full force. We have had 
a splendid business this Fall and it should get still better as the 
new year approaches. I am looking forward to an enormous 
cloth-top business this season. Already our sales records show 
a considerable demand for this kind of footwear. The colors 
most in evidence are champagne, gray, and brown.” 


Top Prices not Reached 


George F. Schott said a few days ago:— 

“When you stop to think of it, a shade more than 62 per cent 
of all our leather comes from the countries now at war and not 
producing the leather, or at least not exporting any of it. And 
48 per cent of this 62 per cent comes from the German countries.” 


“Then take the kid leathers; the majority of these come from 
Venezuela and Brazil, but we cannot get any, because we have 
no way of securing it. That’s where a merchant marine would 
have worked wonders for this country.” 

Mr. Schott is not hopeful of any prospect for lower prices in 
footwear, but rather fears further increases to come unless there 
is a radical change in market conditions. 


High-Priced Goods Selling 


The shoe department of the Denton Company which started 
last Fall is reported by its manager, Mr. Pfeffer, as having done 
very good business. Mr. Pfeffer states that their sales have 
been exceptionally good in the higher-priced footwear. 

B. A. Beagle, manager of the shoe department of the John 
Shillato Company, says that he never before sold so much high- 
priced footwear. Shoes $8.00 to $14.00 have sold well this 
season, where $4.00 to $6.00 shoes were formerly in demand. 


Factory Sold at Auction 


The MacDonald-Kiley Company which recently went into 
the hands of a receiver sold their factory equipment at auction 
last week. 

Buys Factory Site 


According to a report of Manager Kelley of the Industrial 
bureau of the Columbus Chamber of Commerce, the Jones 
Heel Co. of Dayton have purchased the old school site at Front 
and Schiller Sts., Columbus, Ohio, and will erect a $40,000 
plant. 

Shoe Men Visit Tannery 


The Cincinnati Shoe Men’s Association, made up of many 
of the shoe dealers and distributors of this city, last week paid a 
visit to the local American Oak tannery. About fifty out of the 
seventy membership were in attendance. Many of them already 
had some knowledge of how leather is treated in the different 
stages of tanning, but few knéw exactly the different processes 
used. This visit by this shoe men’s association will no doubt 
prove to be very profitable to its different members in their 
daily work of selling shoes. The association is working very 
hard in this city, trying to make its membership larger each 
day; they hold their meetings every first Sunday morning of 
each month. At present the ofiicers of this association are as 
follows: August Wode, President; Leu Wissiman, Vice-Presi- 
dent; August Hillenhinrichs, Treasurer; Fred Ruehrwein, 
Financial Secretary; George W. Dohrman, Recording Secretary; 
A. Boehme, Sergeant at Arms: the directors being Ben Finke, 
Geo. Schraffenberger, Henry Stock, Robert Brinkman, Frank 
Weber, and George Stalf. 


At their last meeting held on December 3, two new members 
were elected, Harry Wulfekamp and Robert Strieter. 
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LYNN 


Styles for January Buying 


Development of style goes on in Lynn factories. Samples of 
new shoes have been prepared, and they will be shown to buyers 
who visit Boston market in January. Manufacturers are very 
eager to hear what buyers have to say of prospects for trade in 
1917. 

Some manufacturers are convinced that leather will continue 
the big favorite in footwear in 1917, and that boots will be worn 
the year round. One manufacturer, of this opinion, is showing 
as a leading Easter number, a very shapely boot, high top and 
high heel, and recede toe. Its vamp is of Russia calf and its 
top of champagne kid. 

Several manufacturers are showing samples of fabric shoes. 
Among them are white, steel, nickel and copper cloths, the titles 
showing the metallic finish of the cloth. 

Other manufacturers are combining cloth and leather. For 
example one manufacturer says that he has been using four feet 
of leather to each pair of high boots. He hopes, hereafter, to 
use one foot of leather for the vamp, and three feet of.cléth for 
the top. 

Leather Worth as Much as Silver 


“‘An ounce of leather is worth as much as an ounce of coined 
silver,” said Thomas F. Travers, of Travers Shoe Co., Lynn. 
“So our calculations show. We selected from our regular stock 
some colored kid skins, that cost us 65 cents a foot, a moderate 
price for kid leather these days. We weighed these skins. Our 
bookkeeper figured that they cost us 75 cents an ounce. Then 
we dropped into the scales a 50 cent silver piece and a 25 cent 
silver piece, and found they weighed approximately one ounce. 
So we figured that an ounce of leather is equal in value to an 
ounce of coined silver. The figures are moderate. Some sorts 
of leather, the $1.00 kid skins, are worth more than their weight 
in coined silver.” 


Orders Refused or Returned 


An order for 500 cases of white kid shoes was refused by a 
Lynn shoe manufacturer last week. He said that it would take 
about 50,000 feet of white kid leather to make up that number 
of shoes. It is not practicable to obtain that quantity of leather 
in the markets these days. The most that tanners will do is to 
provide about 5,000 feet of leather at a time. 

A report was current in Lynn last week that a manufacturer 
had returned orders for $400,000 worth of shoes, because he 
could not get the leather with which to make them. The manu- 
facturer denied this report, but said that he, and other manu- 
facturers, are returning orders. 


A New Line of Shoes 


New fabric shoes, with rubber soles, finished in new style, 
are being shown by Welch Shoe Co. Some of the soles are 
finished with thin, close edges, and have rubber heels. This 
makes a shoe bottom as stylish as if the sole were of leather, 
and not of rubber, or fibre. Most of the fabrics are white. 


Wants Leather Supply Investigated 


Lynn Chamber of Commerce has addressed to Congress a 
petition urging that the country’s supply of leather be investi- 
gated. The petition declares that there is great need of leather 
in the shoe factories of the country, in order that shoes may be 
made for the people. 


Lynners in English Trade 


Arthur Caunt, of the former Lynn firm of Joseph Caunt Co., 
is in Leicester, Eng., managing a shoe factory. The shop was 
formerly managed by Mr. Caunt’s nephews. They are in the 
army. The shop used to make women’s shoes. Now it mak 
army shoes. 
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The Maker of GOOD Shoes will appre- 
ciate the exclusive QUALITY of 





Its exquisite white kid-like finish appeals 
strongly to the producer of men’s, women’s 
and children’s footwear. 


“OSTEND 2” 


is the CORRECT material for up- 
to-the-instant shoes. It will stand 
every test. It has been used in 
over one million shoes without one 
complaint. 


For style--for wear-—there is nothing like — 


“OSTEND 2” 


Boston 


MANUFACTURED AND DISTRIBUTED BY 


J. EINSTEIN, Inc. 


176 William St., New York 


St. Louis Montreal, Canada 
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Henry Holder, of Lynn, is in charge of the Leicester, Eng., 
office of Turner Tanning Machinery Co. 


In the South 


Albert M. Creighton, president of Lynn Shoe Manufacturers’ 
Association, is making a short trip south. 


Ten Per Cent Advance on Cartons 


Prices of cartons were advanced 10 per cent in Lynn last 
week. It is said that paper board, of which cartons are made, 
is going up to $100 a ton. It used to sell at $30. Cartons may 
go up to a nickel each. ’ 


Class in Spanish 


Some employees of United Shoe Machinery Co., plant at 
Beverly have formed a class to study Spanish. 


To Receive Visitors 


Helburn Leather Co. showed members of Salem Chamber of 
Commerce through their fine tannery Wednesday. 


Sizes Frayed Fabric Edges 


A new machine in Lynn sizes edges of fabric, .or artificial 
leather, so they wont fray. 


ST. LOUIS 


Preparing for Spring 


In the preparation of late Winter and early Spring novelties, 
the designers are already busy and considerable of interest 
attaches to the plans to meet the situation caused by the ab- 
solute refusal of topping leathers to quit sky-rocketing. A 
considerable number of samples are being made up with cloth 
toppings, but cloths are being used which bear little resem- 
blance to those utilized a few seasons ago and which showed 
some very undesirable features. Included in the new fabrics 
are poplins which promise well. Incidentally, button fastenings 
are receiving more attention than for some time, in part due to the 
use of fabrics and in part due to a hope for a change from the 
current styles in order to develop additional sales. 

Specialty houses are about as busy as they could well be 
turning out the prompt delivery goods which they have sold and 
for which they are receiving new orders daily in such volume as to 
give concern as to the supply of materials from which to make 
ther. 

To Make Boys’ Shoes at Belleville 


The International Shoe Company has completed plans for the 
establishment of a new plant at Belleville, Ills., where it already 
had one in operation. The arrangements for the plant were 
made by the company with the Board of Trade of the city. A 
line of boys’ shoes will be manufactured in the new plant which 
will employ at the start about 100 hands, increasing to a much 


larger number as rapidly as they can be trained, it being the. 


intention to utilize residents of the near-by section and the city. 


Occupies Roblee-Wass Quarters 


The Hart Shoe Company, which established its business of 
representing Eastern manufacturers about a year ago, has found 
it necessary to move to larger quarters to accommodate its 
business and will take the space at 1308 Washington avenue, 
formerly occupied by the Roblee-Wass Shoe Company which 
disposed of its stock to the Hamilton Brown Shoe Company 
and retired from the field. 


F. L. Doerr Home From East 


The F. L. Doerr Shoe Company, recently organized by F. L. 
Doerr and others to do a jobbing business has leased a store 
room at 1319 Washington Ave., which is being fitted up for 
occupancy, the intention being to have the new house in operation 
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by the first of the year. Mr. Doerr, who formerly travelled 
for the Rice & Hutchins St. Louis Shoe Company and also for 
the Filsinger-Boette Shoe Company, but more recently handled 
the affairs in Denver of the J. F. Dunn Shoe and Leather Com- 
pany, has just returned from the East where he made arrange- 
ments for his opening stock and samples of his future deliveries 
of goods. 
John A. Bush, Returns 


John A. Bush, president of the Brown Shoe Company, who, 
accompanied by A. G. McGaghey, has been making a tour of the 
tannery and leather sections, on business for the company, re- 
turned this week to headquarters, having had a very satisfactory 
trip and having arranged for considerable supplies of leather 
against the orders in hand and expected. George M. Shanklin, 
leather buyer for the company, has also been in the East on 
business for the company which is paying especial attention to 
covering its needs. 


Salesmen Selecting Lines 


The salesmen for the St. Louis wholesale houses and manu- 
facturers have begun to make their appearance at headquarters 
and by the coming of Christmas week will be in the city in force 
to go over the new samples, take out the discontinued numbers 
and revise their price lists anew. The advances which have 
been made from week to week and almost daily during the 
past several weeks by practically all the houses have “‘shot to 
pieces”’ the regular lists and it will be necessary to make a com- 
plete revision for the new trips on the road. The new sample 
lines will include the staples for the advance Fall selling and the 
late novelties for early shipment to meet the late Winter and 
early Spring selling. The staple lines are being put in shape for 
the Fall, 1917, business in order that the retailer may cover his 
principal needs as soon as possible. 


Bids Rise on Army Shoes 


The St. Louis houses which put in bids on the shoes for the 
United States Marine Corps early in December indicated in 
their prices very clearly the sharp advances in footwear in the 
past few months. The lowest bids made showed an increase of 
$1.71 over the bids of September last while the average increase 
reported was approximately $2.00 per pair, despite the keen 
competition on this type of regular cut shoes. 


A Comparative Cost Statement 


A comparative statement of material costs prepared by one 
of the largest of the shoe manufacturers in the St. Louis market 
during the past week, based on costs in his own plants makes 
interesting reading for the retailer and the general public as 
well. With figures taken from his own business he shows that 
while upper leathers have risen an average of 201 per cent, 
counting all classes, since May, 1914 and sole leathers an average 
of 106 per cent, this is in comparison with an average advance 
in hides of 420 per cent, indicating very clearly that all the in- 
creased cost has not been passed along. This is further em- 
phasized by the statement, also taken from the same records, 
that the finished shoes have been advanced only an average of 
71 per cent. On this showing the consumer can safely be said 
to be getting the best of it, despite the apparently enormous 
advance which has had to be made. 


Church Work in Shoe Factories 


An interesting feature of the assembling in St. Louis of the 
Federal Council of Churches of the United States has been the 
noon factory meetings held at different plants in the city. One 
of these meetings was held at the Blue Ribbon plant of the 
Brown Shoe Company and the principal speaker was Bishop 
William M. Bell of the United Brethren Church. The atten- 
dance of employes, which was entirely voluntary, was large and 
all remained to the conclusion of the service which came with the — 
noon whistle blast. 
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Wholesalers! Shoe dealers!! 


Your shoe manufacturer can put 
these linings in your shoes at a 
small additional cost per pair. 


FARNSWORTH, HOYT & CO. 
BOSTON, MASS. Be bere 


Write for our free booklet --“Inside Facts on Shoe Linings.” It contains information = 
of interest to every shoe dealer. 
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Grading Up the Lines 

G. E. Lippman, manager of the shoe department of the 
James Clark Co. returned recently from an Eastern 
trip, with completed arrangements for additions to the line 
carried which will carry the company’s business farther into the 
higher levels of footwear than it has ever gone before. It is the 
intention of Mr. Lippman to make his department fully repre- 
sentative of the reputation which St. Louis is making of carrying 
the best styles to be found anywhere. 


Retail Association Revived 
A meeting of the Shoe Retailers’ Association, formed in St. 
Louis some time ago is to be called shortly to revive interest in 
the organizaiion and to devise means to keep up the interest. 
Most shoe retailers have been so busy and, incidentally, so profit- 
ably busy for the past eight or ten months that they have been 
unable to attend meetings. 


New Officers for Shoe and Leather Club 

The Shoe and Leather Club at its meeting December 11 elected 
the following officers to serve for the ensuing year: Vice-President, 
Lafayette Bean; second Vice-President, C. A. Bell; Secretary, 
W. C. Lang; Treasurer, C. E. Anglim. An executive board was 
also chosen. 

New Factory Projected 

A new shoe factory is to be established at Lawrence, Kans., 
under the title of the Lawrence Shoe Manufacturing Company, 
with a capital of $80,000. The equipment will be installed by 
J. E. Hoffman, who will be in charge of the factory operation. 
About 200 persons will be given employment in the plant for 
which a two-story building is to be erected. 


BROCKTON 


Advances for Women Workers 


All concerns in this city affiliated with the Brockton Shoe 
Manufacturers’ Association, which includes practically all the 
leading houses in the city, have granted an increase of 25 cents a 
day to all employees in the dressing and packing rooms of the 
factories. These employees are practically all women, as from 
time immemorial in shoe production in Brockton this work has 
been done by feminine hands. 


Increase Now in Effect 


Several hundred women participate in this increase, which is 
entirely voluntary on the part of.the manufacturers. It will 
give the women employees in the finishing rooms, who were 
earning $2.00 a day, a $2.25 per day wage; and the women who 
wrap the shoes in white tissue and place them in the cartons, 
the same sum. This is a net increase of $1.50 a week for the 
employees in the finishing and packing rooms which sets a new 
high mark in these departments. The increase has already 
gone into effect. This policy on the part of shoe manufacturers 
is appreciated by the women employees, many of whom have 
a long term of employment: and loyal service to the concerns 
by whom they are employed. 


High-Grade Shoe Cutters 
Taking up another department of Brockton’s shoe manufactur- 
ing industry, one which calls for a high degree of skill and a 
corresponding daily wage, the cutters are worthy of mention. 
Probably in no shoe manufacturing center in the world is there 
a greater proportion of highly skilled shoe cutters than in Brock- 
ton. Early establishment in the manufacture of men’s good 
shoes in this city and its subsequent development through 
years of experience has educated and developed a large body of 
men who are qualified to cut leather to the greatest possible 
advantage. 
Efficiency in Long Service 


With the present prices of upper stock the highest ever known 
in the memory of men connected with the industry, it is even 


more important than ever before that every bit of possible waste 
should be eliminated from the cutting rooms of shoe factories. 
The men employed in thesé rooms represent in the highest degree 
that skill which qualifies them for the highest degree of efficiency. 
Uniformity in selection of vamps and tops for the made-in- 
Brockton men’s shoes is a strong point in the cutting depart- 
ments of local factories; one which has done much in building 
up the reputation which Brockton enjoys for high-grade depend- 
able shoes for men. 


Many Factories ‘“‘Sold Up”’ 


Conditions at local shoe factories are the most remarkable 
that ever existed. With numerous plants sold up to next March, 
April and May, and stock purchases reduced to the lowest pos- 
sible proportions, the Brockton factories are concentrating on the 
production of orders in hand. The policy which has been 
adopted by all concerns is to take no orders for goods unless the 
necessary leather is available. This is absolutely the only 
course to be pursued. 


Late Buyers Pay New Prices 


Under this plan the merchants who buy made-in-Brockton 
footwear are sure of getting their orders filled in good season 
and at the same time of paying no more than absolutely fair 
prices for their goods. The buyers who placed their orders 
early were fortunate inasmuch as they got in on the ground 
floor as regards prices of shoes. Today, with the sharp advances 
in every material which goes into footwear, late buyers are 
obliged to pay prices which a few months ago were undreamed 
of by merchant or manufacturer. 


Policies, Present and Future 


The present policy of manufacturers is one of caution which 
is to buy only for immediate needs and to take as few orders as 
possible for the future at present prices. The members of 
Brockton shoe manufacturing concerns, most of whom have long 
experience in making and marketing shoes are unanimous in the 
opinion that now is a time when caution should be observed in 
all branches of the trade; that prices commensurate with higher 
costs should be obtained by merchants and that buying should 
be guided as much as possible by present consumer demands, 
with consideration of future possibilities. 


Brockton Department Heads 


_ Brockton shoe manufacturers recognize the importance of 
efficiency as regards the heads of various departments of their 
factories. Along this line the superintendents and foremen who 
are employed in Brockton shoe production represent the highest 
type of their class. Practically all of them have grown up from 
boyhood in local shoe factories and have come to their present 
important positions through long years of application to their 
work. The best evidence concerning the capabilities of the 
superintendents and foremen in Brockton shoe factories is the 
constant effort which is made by shoe manufacturing concerns 
elsewhere to secure heads of departments from Brockton. 


An Efficient Organization 


An organization in this city which is an important factor in 
developing the capabilities and securing good positions for 
department heads in shoe factories is the Brockton Association 
of Superintendents and Foremen. At the headquarters of the 
association in this city are records concerning men in Brockton 
and in South Shore towns, who are in present employment as 
factory department heads or who are qualified to take such 
positions. This plan, which has been in operation for several 
years, has proven very effective as a means of increasing the 
excellence of Brockton factory output, and also to make places 
for the younger men as they come up through the departments 
and develop special skill and initiative. The class of men who 
are in charge of the outputs of Brockton factories, whether as 
head of a plant or as foreman of only one department are 
recognized everywhere as the best. 
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Model No. 1991A—Women’s Patent 8- 
inch Lace Boot—Cloth Top—1l17-8 inch 
Concave Heel—Sizes, 2 1-2 to 8. Widths, 
Dand E. Single Sole. 

Model No. 1990A—Same as above in 
Button. 


$2 2°. 


SALE 







Model No. 1044A—Pat- 
ent Button Boot—Mat 
Top—1 3-8 inch Heel— 
Growing Girl or Baby 
Doll Last. Sizes, 2 1-2 to 
.° Widths, D and E. 
Half Double Sole. 






Model .No. 1051A—Pat- 
ent Button Boot—Cloth 
Top—1 3-8 inch Heel— 
Growing Girl or Baby 
Doll Last. Sizes, 2 1-2 
to 8. Widths, D and E. 
Half Double Sole. 





D and E. Half Double 


Model No. 1106A—Patent Lace Boot— 

Cloth Top—1l17-8 inch Concave Heel. 

= 21-2to8. Widths, D and E. Single 
e. 





e. 
Model No. 1005A—Same as above in — No. 1107A—Same as above in 
Blucher Lace. 


Business Builders 


Wear GUARANTEED or 


new shoes free 


Many of your customers still demand 
a shoe that will give long service at a 
price they used to pay—don’t they? 


If you buy seconds you risk your repu- 
tation, your customers are dissatisfied, 
and you are unprotected on brought- 
back goods. 


The Belle-of-Broadway Shoe is not a 
second. 


But you can buy it at this remarkably 
low price, $2.25 wholesale, because we 
specialize on this shoe. Our whole en- 
ergy, the facilities of the entire factory, 
the knowledge of skilled specialist 
workmen is put into this one product. 


We make no higher-priced shoe—the 
Belle-of-Broadway is not a by-product. 


No culls. Our gun metal shoes are 
cut out of plump weight upper stock, 
with all the weight in the leather itself. 
Our patent leather models are made of 
the best chrome patent—a better ma- 
terial than bark tanned. Counters 
are guaranteed to outwear the shoes. 
Heels are double-clinched and can’t 
= pulled off without demolishing the 
shoe. 


The Belle-of-Broadway Shoe is guar- 
anteed to wear to the entire satisfac- 
tion of your customers. Every pair 
you sell means a booster for your store. 


The Elbinger 
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Model No. 1001A—Gun Metal Button Model No. 1070A—Dull Kid Button Model No. 1046A—Patent Button Boot— 

Boot—Mat Top—l 7-8 inch Heel. Sizes, Boot—Cloth Top—1 7-8 inch Heel. Sizes, Cloth Top—1 7-8 inch Heel—Plain Toe. 

Re o 8. Widths, D.and E. Half Dou- 21-2to8. Widths, D and E. Single Sole. ey ic : to 8. Widths, D and E. Half 
. ‘ouble Sole. 


Read the guarantee—that shows our 
confidence in these shoes. 


No matter how many cases you may 
need for immediate shipment—36 pairs 
to a case—any assortment of styles 
you wish—we can supply you at once. 


Don’t delay. Check over your stock 
now. Further imminent advances in 
leather make it impossible to guaran- 
tee the continuation of the price— 
$2.25—so you'd better figure on your 
future needs as well as for “‘fill ins.” 
Order today and be safe. 





You will assist us in giving your order 
prompt attention if you will send three 
references as to your responsibility. 


Write for catalog showing complete 
line of styles. 








OUR 
GUARANTEE 


We absolutely guarantee the reasonable wear of 
every shoe that we make. You can sell Belle- 
of-Broadway Shoes to your most critical 
customers, demanding considerable wear, and 
you will find them highly satisfactory. Should a 
peir of our shoes go wrong, and if in your good 
judgment you feel that the fault is ours, please 
return the worn pair to us at once and we will 
deem it a pleesure to give your account credit for 
same, as we stand behind every pair. You know 
that we could not make such a sweeping guaran- 
tee as this unless our shoes wear. 















Shoe Mfg. Co. 


Ohio 


way SHOE 





Model No. 1069A—Black Velvet Gypey 
-8 Heel. Sizes, 2 1-2 to 8. 
Widths, D and E. Single Sole. 


eady to Ship NOW 


Model No. 1059A— 


21-2to8. Widths, D 
and E. Half Double 
Sole. 






Model No. f1002A— 
Patent Button Boot 


inch Heel— ‘Tip. Sizes, 
inch Heel—Tip. 

21-2 to 8. Widths, 
Dan e Half 
Double Sole. 
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3 1-2 to 7; B, 2 1-2 to 8; C, 2 1-2to8 2 to 7. 
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END to Kansas City Lot No. 1496—Kid forepart, whole quarter 


Lot No. 1493—Dark Brown, Calf Vamp, 3-4 foxed. 
Champagne Kid. Fancy perforations. Louis 


pal coveeea Aluminum heel plate. AA, 4 to 7; A, of women’s shoes. Address 


your orders to us. We can 

save you time and money 

and put shoes on your shelves that will be great 
producers. The handsome styles de- 
scribed and priced here merit your immediate 
business. 


Price $6.00 


business 


Your investment in these shoes will 
promptly produce handsome profits 


Four of these models are illustrated. Lot No. 1488 
is ready to ship now. This is our Duchess Calf Low 
Heel Boot, same last sizes and widths as Lot No. 
1424. All styles will be in stock ready, to ship not 
later than January first. 


Lot No, 1424—Cham tip, lace and back 
Chocolate kid ey uarter f AA, 4to7 
to 7; B, 2 1-2 to 7; ©, 2 1-2 to 7; D, 2 1-2 to7...Price$ 


MecElwain-Barton Shoe Company 


306-8-10 West Eighth Street 
Kansas City, Mo. 
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of buck.’ 
Perforated, imitation wing tip. AA,4to7; A, 3 1-2to 7; 
for your novelty styles B:21-2t08: C. 2 1-2 to 8D. 21-2107... +5+-Price $6.56 = 










Note Sizes, Widths, 
Prices 


5 p. Imitation 
ther Louis heel. pa. $ to7;A, 


ot ; D," Ye a 55.50 Price $5.50 
































Dec. 16, 1916 


HAVERHILL 


A Great White Year 


In line with the trade tendency toward canvas and other 
fabric footwear is the white shoe proposition. White cloth foot- 
wear will constitute a very large part of Haverhill’s shoe produc- 
tion during the next few months that is already a foregone con- 
clusion. Not only in the medium-priced lines, but in the high- 
grades as well these white goods will have a leading place. In 
fact, the departments of practically all Haverhill establishments 
where women’s footwear is made are filled with white cloth 
goods in various stages of production. 


Buck and Cloth Featured 


White buck, which comes next to cloth, as a practical and less 
expensive material than calf or kid, is being employed extensively 
in the production of white footwear. Haverhill manufacturers 
who a few weeks ago made large purchases of white buck are 
now in a much better position than if they had to go into the 
market today and make their purchases. Both buck and cloth 
haye shown sharp advances of late, causing a corresponding rise 
in shoe prices. 

White Kid in Demand 


The call for white kid boots is as great as ever. High prices 
don’t stop the demand. The eight and nine inch tops require 
four feet of stock to the pair. And the price is in proportion. 
With most buyers the cost is the least of their troubles. ‘“‘How 
soon can we get the goods” is the important question. 


Haverhill’s Mayor-Elect 


On December 5 the voters of Haverhill elected Leslie K. 
Morse to serve two years as mayor of the city, beginning January 
next. Mr. Morse was chosen by the largest majority ever given 
a candidate for mayor under Haverhill’s new charter. Mayor- 
elect Morse is one of Haverhill’s best known citizens, having 
been for many years, identified with shoe manufacturing and 
kindred interests. Of late he has been active in promoting 
factory construction in this city and has taken an important 
part in the planning of modern shoe factories, particularly in 
reference to the Burgess-Lang Company’s trio of cement plants 
which house so many prosperous shoe manufacturing concerns. 
Mayor-elect Morse is a live wire business man, one whose ad- 
ministration will reflect credit upon the shoe manufacturing 
industry in particular and the city and its citizens in general. 


Pumps, Straps and Oxfords 


Low cut footwear is a feature of Haverhill’s present and near 
future production which is especially noticeable and important 
in women’s lines. Pumps, straps and oxfords are being pro- 
duced in large volume in Haverhill factories. While the oxford 
pattern in women’s footwear has not been quite as popular of 
late, as in years past, there are many members of the Haverhill 
trade who are of the opinion that the oxford pattern will come 
back strong next season, owing to its practicability of construction 
and attractive appearance in the new styles which are being 
developed. This point is one which will be of interest to shoe 
merchants everywhere as indicating that the oxford is likely to 
divide interest and sales with the pumps and straps of which 
Haverhill is so closely identified, particularly in turn footwear. 


Slippers For The President 


Haverhill enjoys the distinction of supplying footwear for the 
Chief Executive of the United States. Hazen B. Goodrich & 
Co. recently finished two pairs of house slippers for President 
Wilson. These were forwarded to Washington through one of 
the concern’s well-known traveling men, Frank W. Lord. He 
personally attended to the delivery of the goods. This is 
undoubtedly the first occasion on which a President of. the 
United States has bought slippers direct from a Haverhill 
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concern, although the women’s high-grade slippers made by the 
Goodrich concern have frequently been sold to society leaders 
in this country and even to members of the nobility abroad. 


Combine Style and Comfort 


Shoe merchants who read the “Boot and Shoe Recorder” will 
be interested to know the style of the slippers which President 
Wilson will wear in the White House this Winter. Both pairs 
are made by the turn process, size 84%. On the sock lining of 
each pair is stamped in gold letters: ‘Woodrow Wilson.” The 
material of one pair is steel gray kid, white kid lined, on the 
pattern known as the Solace or Faust, which has high front and 
back, protecting the ankle. The other pair is of black kid on the 
Opera pattern, with white kid lining. Both pairs of slippers are 
made on wide toe lasts, suitable for these patterns. They are 
for comfort, at the same time have good style. The best materials 
are used in both upper and soles. 


Named For Shoe Manufacturer 


In recognition of the leadership of the late Charles K. Fox, 
in the building up of Haverhill’s principal industry and his 
many fine accomplishments in citizenship, the Haverhill City 
Council recently voted to name the new schoolhouse in this city 
the Charles K. Fox School. This action has met with the 
approval of all citizens and especially those connected with the 
local shoe manufacturing industry. There are now two school 
houses in Haverhill named after shoe manufacturers, the other 
being the William A. Knipe School in the Ward Hill district of 


"BOSTON 


Embossing on Leather and Cloth 


One of the newest developments in decorative effects for men’s 
women’s and children’s shoes is that originated by The Utley 
Company of Holyoke, Mass. This concern, which has been for 
several years identified with 
this line of work, recently 
turned its attention to the 
decoration of footwear. Novel 
effects in leather and fabrics 
are produced in artistic de- 
signs. Uppers and vamps can 
be decorated with a manu- 
facturer’s own designs, thus 
obtaining exclusive effects. 

The illustration shown here 
pictures a woman’s canvas 
boot decorated by the Utley 
process. Shoe manufacturing 
concerns are showing samples 
of footwear with these deco- 
rative effects. The Utley 
Company have, at their Hol- 
yoke factory, an 
extensive equip- 
ment for decora- 
tive purposes, in- 
cluding new ma- 
chines built es- 
pecially for the 
new process of shoe decoration. Their Boston sample office is 
at 207 Essex Street, Room 307, where H. F. Hill and A.W. Gage, 
both well known shoe salesmen, show a full line of samples. 


















Boston Salesmen’s Meeting 


The regular monthly meeting of the Boston Retail Shoe 
Salesmen’s Association took place Monday night and three new 
members were admitted. The speaker of the evening was 

(Continued on. page 81) 
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Here’s the Just Wright Price List 











118R—Cocoa Brown Bal, Myopia...... $5.00 137R—Gun Metal Bal, Custom Arch 
116R—Mahogany Russia College Bal, WNIT 6.0:¢-0sig.0.0- Gar Seacelen $5 

Myopia................+..- 5.00 145R—Black Kid Blucher, Wide Arch 
117R—Gun Metal College Bal, Myopia 4.75 Ae re re ree 5.00 
130R—Gun Metal Bal, Club........... 3.85 149R—Black Kid Blucher, Hobo....... 4.35 
ee Np os a areas 3.65 Cushion Sole. 

ibre Sole and Heel. . 

143R—Gun Metal Bal, Club.......... 3.65 147R—Black Kid Blucher, nae aneeat 3.75 

Fibre Sole and Heel. 155R—Gun Metal Button, Jim Dumps.. 3.50 
508R—Gun Metal Bal, Uncle Sam..... 3.75 157R—Gun Metal Blucher, Jim Dumps 3.50 
142R—Dark Nut Brown Bal, Nifty.... 4.00 108R—Gun Metal Button, Goinsum... 3.60 
135R—Gun Metal Bal, Nifty.......... 3.75 109R—Gun Metal Blucher, Goinsum.. 3.60 
165R—Gun Metal Bal, Plaza.......... wn 167R—Gun Metal Blucher, Lucky Strike 3.75 
151R—Patent Kid Dancing Tie, Pump.. 3.50 120R—Brown Cordovan Bal, Mazda 6.00 





E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 
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There has been less buying in the Boston leather 
market during the past week than in those imme- 
diately preceding. There are several reasons assigned 
“for this, the two principal ones being the lack of 
leather, and the indisposition of tanners to sell 
ahead. Many producers have orders for future 
delivery, which were taken at prices based on lower 
hide values, and a goodly proportion of these must be 
filled at cost or at loss, unless hide prices recede 
considerably, a point on which there seems to be 
little diversity of opinion. Shoe manufacturers, in 
view of the present situation have called in their 
salesmen. Most of them have all the orders they 
desire under present conditions. Some are reported 
to have refused orders, and to have returned orders 
which were presumably accepted earlier. This latter 
report, however has not been run down and found 
correct. 

But the fact remains that the market is bare of 
some kinds and grades of leather, and stocks are low 
on practically all other qualities. Dealers are en- 
deavoring to favor their regular customers, and some 
of them, no doubt, are quoting high figures to those 
manufacturers who have never before bought of 
them, and perhaps would not now, if it were not for 
present emergency conditions. Then, again, manu- 
facturers are taking more kindly to substitutes than 
ever before. There are more rubber and fibre soles 
used today, thus stretching out the scanty supply of 
sole leather. More substitutes are used for heel 
lifts, counters, box toes and inner soles. There is a 
further expansion in the use of cloth and sheepskin in 
toppings. These economies enable manufacturers to 
continue production, and to hold cost down sufficient- 
ly to sell their shoes at a modified advance. 


Sole Leather 


While in some cases prices quoted are higher than a 
week ago, a part of this, it is believed is the reports 
of quotations given casual buyers, rather than terms 
of actual transactions with regular customers. The 
fact remains, however, that there is a steady call for 
all sole leather that the tanneries can provide, and 
also that there is a very large amount needed to fill 
back orders. Hemlock sole is in good demand for 
home trade, but the export call is the larger. No. 1 
dry hide hemlock is firm at 58 to 60c. where it can 
be found. Other grades run 56, 53 to 54 and 5lc. 
No. 1 slaughter sole has sold at 60c. Some sales of 
union backs are reported above 80c. but this is con- 
sidered a fair market quotation today, though one 
sizable sale was put through at 85c. Oak sole is 
practically all sold out, most dealers willing to quote, 
having no stock on which to base quotations. Best 
scoured backs ‘are quoted around 88c. and No. 1 
bends 95c.~ Belting butts have sold at 92c. but 90c. 


_ $c. lower. 
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The Leather Market ee 


is considered fair quotations. Offal of all kinds is 
proportionately high. Hemlock bellies, 20 to 25c.; 
shoulders, 40 to 42c. Union shoulders 65 to 68c.; 
bellies 25 to 30c. Oak bellies 38 to 41c.; shoulders 
65 to 67c. 
Upper Leather 


The demand has fallen off somewhat, as is usually 
the case the last few months of the year, but this has 
had no softening effect on the market. Prices are 
advancing, though not so markedly in upper as 
in sole stock. Calfskins are scarce and high. Chrome 
black finishes are quoted at 75, 72 and 70c. Colors 
range from 85c. Some specialties in white calf sell 
at $1.00 and upward. Mat calf is in small supply 
ranging from 60 to 65c. Side upper leather is not in 
such heavy demand as last month. Blacks are 
quoted at 58, 55, 52c. and colors at 60,58 and 55c. 
Wax splits are in good foreign demand, and stocks 
are low. Flexibles selling on receipt. Patent leathers 
are firm. The advances which were reported a week 
or two ago are strongly held. Patent kid has ad- 
vanced 10c. a foot since the first of the month. Glazed 
kid holds to the quotations given a week ago, the 
best grades held at 75c. for blacks, and correspondingly 
high prices for fancy colors. 


Hides 


The hide market has been unusually quiet during 
the week, tanners refusing to purchase at quotations, 
believing that quality deterioration, usual at this 
season, justifies lower prices. While this seems to 
affect holders but little in their demands, there are 
some country hide dealers who are willing to grant 
some slight reductions to secure sales. No. 1 Ohio 
buffs are offered at 27c., and possibly can be bought 
Extremes are now quoted at 32} to 33c. 
Southerns are quoted at 27c. at far points and 29c. 
at nearer points. Chicago packers are inclined to 
accede a little from quotations. Native steers have 
sold at 33c. and heavy native cows 32 to 33c. Heavy 
Texas steers are held at 323c. 


Chicago packer calfskins are held at 60c.; outside 
cities 56 to 57c. and countries 50 to 5lc. New York 
calfskin prices are somewhat uncertain, some dealers 
quoting our last week’s prices, others raising them 
and asking $6.00, $6.50 and $7.00. 

Foreign dry hides continue high with No. 1 B. A. 
held at 47 to 48c. Montevideos 52c. and cordobas 
53c. Some large sales of frigorificos were made last 
week, on a basis above 40c. and stocks of frigorifico 
steers on hand are held at 42 to 43c. 


The length of the skirts this season suggests that it 
might be a wise move on the part of merchants to put 
their advertisements on the sidewalk. 
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This simple sincere wish to all our friends and customers 


r 


A MERRY CHRISTMAS 
AND 


A HAPPY, PROSPEROUS NEW YEAR 


Ault-Williamson Shoe Co. 


Manufacturers 
**Constant Comfort’ Shoes 


Auburn, Maine 
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“STYLE SHOES FOR SEVENTY (70) STYLES 


STOUT WOMEN” IN STOCK 
| Sizes 2 1-2 to 12 | Widths AAA to EEE | 


No Special Sales ever necessary to move these shoes--and you 
can anticipate your customers’ need almost to a certainty. 


RAR 




















B88—SURPASS KID, Circular Vamp and B70—GLAZED KID, Cloth Ror; Circular 
Fox, Fine Black Cloth Top, Lace, 14-8 ~~ B81—BLACK GLAZED KID, Circular Foxed, Susser, Plain ie Heel |, McKay. 
New Dress Last, Good iver Welt. 2% eh > a | Cloth mn Top, 14, ge 2 to 10, E's AS 11, EEE widths. (Not 
E Width. 234 to 1 EEE me, is “et Plain Toe, Caer 244 carried in EE 

carried in EE Wid to 210 . E Width: 2% to 11, EEE Goes dual 


in EE W 
SOLID LEATHER COUNTERS — SOLID LEATHER BOX TOES 


W. B. COON CO., Exclusive Manufacturers ROCHESTER, N. Y. 
Chicago: A. J. Bates Co., 328 W. Monroe St., covering Illinois, lowa and Wisconsin. 
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Ordinary Dr. Scholl’s 
hosiery TOE FREE 
knit toa HOSE knit 
point like to Nature’s 
this /\, Shape 
cramps gives perfect 
the toes toe freedom 


You can give much foot comfort and help re- 
lieve and prevent foot troubles by the right kind 
of hosiery 


There has never been a question but what pointed-toe 
hosiery is as detrimental in the causing of foot weakness 
and foot distortions as pointed-toe and short shoes. 


DEI Scholls 
Toe-Free 


Scientific~ Rational and 


Hygienic- 


SOR MEN AND WOME sg 
































You can safely recommend Dr. Scholl’s Toe Free Hose and be sure that your 
customers will not only get more than their money’s worth in wear and Service, but 
obtain relief from the cramped, crowded condition of their toes. You will give them 
toe freedom and perfect toe comfort. 






We have just received large deliveries on orders that were placed with our mills 
two years ago when the price of cotton and mercerized yarns were very low and our 
customers may obtain the benefit of these prices. 





No. 32—Mercerized, light weight, No. 34—Mercerized, medium weight, 
champagne color, double heel and toe. natural color, double heel and toe. 
Per Dozen, $3.00 Retail, 35c Per Dozen, $2.25 Retail, 25c. 









No. 21—Mercerized, medium weight, 
No. 33—Mercerized, light weight, pe black, natural half foot, double heel 


white color, double heel and toe. toe 
Per Dozen, $3.00 Retail, 35c. Per Dozen, $2.25 Retail, 25c. 





The above are carried in sizes 9, 914, 10, 1044, 11,1114 and 12, packed one-half 
dozen to the box. 

Show Cards, Size 8x12 Inches, with Every ‘Order 

Order Now—and Get the Benefit of the Old Prices 


THE SCHOLL MFG. CO. 


Largest makers of Foot Comfort Necessities in the World 
213 W. Schiller St., Chicago, 
337 Broadway, New York 
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BOOT AND SHOE ‘RECORDER: 


The Buttons That 
Must Be Moved! 


How are you going to do this work 
speedily, thoroughly and economically? 


That Is the Question: 





No Rent 


100 Coils of 
No Royalty 


Wire)Free! ~ 


ThejKelly Button Machine 


Is the Answer! 


This Wonderful little machine has many EXCLUSIVE 
features. Note them 

An*Adjustable Button Shute—running buttons of all sizes 
and styles (Milos, pearls and fancies). 
NotTubes—to be mislaid. 
A Double Hopper—with twostyles of button ready for use. 
A bo Regulator—Adjustable to make buttons loose 
or ti 
A Sefety Guard—Preventing the scratching of patent tips. 
A Pointer—Showing just where the button will be placed. 


Write Us 


Kelly Button Machine Co. 


Board of Trade Bldg. NORFOLK, VA. 
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UHOUUUAENUEOUUAAESTH 
Patented 
Petonted Jan. 12, 
ae 19, 1915 





Patented Jan. 12, 1915 


The 


YULO-UNIT 


BOX TOE 


Has Made Good 


It has passed the most 
rigid tests in the shoe 
factory and in service--- 


It has made _ good 
with hundreds of manu- 
facturers and_ thou- 
sands of retailers and 
wearers--- 





Mr. Retailer: 


Make sure your manufacturer uses Vulco- 
Unit Box Toes in all your shoe orders. 


There is only ONE Vulco-Unit Box Toe on 
the market. It is made by--- 


Beckwith Box Toe Co. 


108 LINCOLN ST. BOSTON, MASS. 
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BROCKTON MASS. 


BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFICE 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 


Makers of Honest Value Shoes to Retail $5 to $7 
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— NAME SELECTED — 
“Hapifoot”. 


Mrs. L. E. Shelby, Austin, Texas, is the recipient of the cash prize, 
$100.00, offered for a name for our line of Children’s Boots. We wish all of 
our friends could have a prize. 


HAGERSTOWN SHOE & LEGGING CO. 


HAGERSTOWN, MD., U.S.A. 
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Just 
Because 


It Is 
Winter 


and the cold air is filled 
with snowflakes and _ people 
hurry in for overshoes, do you 
cease to talk shoe polish? 


Of course, we know the situa- 
tion. 


But, honest now, isn’t Winter 
the time of all times when shoe 
leather needs attention? 


Sure is!—and a suggestion by 
you that Cleveland’s Superb 
Oil Shoe Polish be bought, and 
used daily, will keep some ex- 
tra “coppers” coming your 
way, and help purchasers to 
keep shoes bright, pliable, 
waterproof. 


Retailing shoe dressing ought 
to be a year-’round business— 
help make it so. 


Alden T. Cleveland Mfg.Co. 


Boston, Mass. 
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Are You Participating 


Fitchburg Dividends? 


Shoe merchants insured in the Fitchburg 
Mutual are saving 25 per cent in the cost of 
their insurance. 


If not already a policy holder, why not write 
for particulars as to how to receive this divi- 
dend? 


We furnish the right kind of PROTECTION 
at the right PRICE. 


Fitchburg Mutual Fire 


Insurance Company 
FITCHBURG, MASS. 


Middle West Representative, Mr. W. B. ACKMOODY 
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VAUGHAN’S ARCTIC SOLE LEATHER 


This is VAUGHAN’S IVORY SOLE LEATHER treated to render it absolutely water-proof and slip-proof. 
Ideal]Soling for fall and winter shoes and especially adapted for storm and skating boots. Edges may be 
stained black or tan or finished natural. Sold in sides, backs, bends and cut soles. 


George C. Vaughan " Peabody, Mass. 











a. Boys’. ite g tenes $2.00 to $2.50 
In- Stock for At-Once Delivery Little Gents’....... $1.55 to $1.85 


A, STYLES OF BOYS’ SHOES PRICES: 












HONEST WEAR 
IN EVERY PAIR 


QUICK SHIPMENTS 


Send for Samples from 
Our Complete Line of 


ERICAN 
fence WE- Tram 








SHOES No. 51 
: a 74 pia Boys’ Gun Metal Bal, Goodyear Welt, 
Boys Gee — utton, American Welt, | Also---Elk Shoes for — Eyelets, No Hooks, Newport Toe. 
Price $2.25 Boy Scouts Price $2.50 








MARSTON & BROOKS CO. “wane” - 
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TDhe Famous 







UNION 


JSh0C 467 HEI 


“It’s because they’re good shoes—and they come to us good year in and year out—is the 
reason why we stick to Weber Bros.’ Shoes.’’ — Thus spoke a big retailer in Pennsylvania. 
He knew that his reputation and his future depended on the stability of the shoes he sold. 
And he’s bought Weber Bros.’ Shoes for a good many years! 

“They’re good shoes, you can’t get away from it’ —is what you hear up and down the line. 


MEN’S GOODYEAR WELTS - - $2.50 to $3.50 


WEBER BROS. SHOE CO. “yes 





BOSTON OFFICE NEW YORK OFFICE KANSAS CITY MISSOURI, OFFICE 
183 Essex Street, Room No. 305 436 Marbridge Building, 1328 Broadway 429 Kidee Building 











—=IN 
For Immediate Shipment 


SEAMLESS FELT SLIPPERS 


FUR-TRIMMED JULIETTES 
Women’s Sizes. Attractive Colors. Price, $1.00 a Pair 


KNIT SLIPPERS 






No. B87 


$3.00 per pair Several]Hundred Dozen. Style 2000. ¢All¥Colors. Women” . 
Sizes. Price, $5.50 a,Dozen Pairs 


HIGH GRADE BROCADE MULES 


IN STOCK 
For Immediate Delivery 

No. B 87. This mule has all the fine qualities 
of style and workmanship that can be put into 
ashoe. It is strictly bench made upon a grace- 
ful last, with low heel, hand turned and 
leather sole. 

Black, old rose, gold and Copenhagen 
ey RR A ree $3.00 
The tendency in indoor footwear is toward 


the Oriental, particularly in its Chinese and 
Japanese aspect—and these mules are made 





Style 2000 





JOB KNIT SLIPPERS 
Fine Assortment*Colors. Women’s Sizes. Price, $4.25 a 


to harmonize with negligees of this character. Bonen Bales, ent ieee 
New Catalogue on Request. Samples Sent Prepaid KNIT i ay 
About 100 Dozen at $8.00 per Dozen Pai 
eo ~ y * Also Capitol and 2nd Bound koeeb's 4 Wool Soles., All for Im- 
) ‘ C mediate Shipment 
Address 


FOOTWEAR ORIENTAL” DOMESTIC The Wiley-Bickford-Sweet Co. 


WORCESTER, MASS. ‘HARTFORD, CONN. 
36 EAST 22”ST.. WEW YORK oa 
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Changes in Business i.e * 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Bicknell, Ind.—Clint St. John, shoes, reported chattel mortgage foreclosed. 

—— Ind.—Hyman Sabel, shoes, etc., reported offering to compromise at 
per cent. 

Topeka, Kan.—Eli Ulamperl, shoes, etc., reported petitioned into bankruptcy 

Dundee, Ky.—Dundee Mercantile Co, shoes, etc., reported petitioned into 


—— gy f a 5 
Hermansville, Miss.—J. Nosser & Bro., shoes, etc., reported petitioned into 
bankruptcy. os x 
Vicksburg, Miss.—Lowenthal & Co., shoes, etc., reported petitioned into 

bankruptcy. 


St. Paul, Minn.—Clark Shoe Co., shoes,  ~“y. petitioned into bankruptcy. 

Detroit, Mich.—Norman Slobin (Grand Shoe Co.), shoes, reported petitioned 
into bankruptcy. 

Kansas City, Mo.—Arnold Tucker, shoes, etc., reported petitioned into bank- 
ruptcy. 

Bonne Terre, Mo.—M. Cohn, shoes, etc., reported petitioned into bankruptcy. 

Lakeport, N. H.—H. G. Perkins, shoes, reported meeting of creditors called. 

oor > nt N. J.—Ben Isenberg, shoes, etc., reported meeting of creditors 
c q 

Yonkers, N. Y.—Henry Schwartz, shoes, etc., reported petitioned into bank- 
ruptcy. 

Elmira, N. Y—Daitz Bros., shoes, etc., reported petitioned into bankruptcy. 

Mechanicsville, N. Y.—Antonio Pietroleungi, shoes, etc., reported meeting of 
creditors called for Fy. Se 16. 

Las Cruces, N. M.—H. W. Lance, shoes, etc., reported assigned. 

ore N. Y.—Hyman Friedman (200 Manhattan Ave.), shoes, reported 
asking general extension. 

Cincinnati, Ohio.—The Macdonald & Kiley Co.. shoe manufacturers, reported 
the creditors have been notified that Robert de V. Carroll, receiver, has 
applied to the United States District Court, Southern District of Ohio, 

estern Division, for an allowance of fees to himself for his services as said 
receiver and to his counsel, John R. Holmes, Esq., for his services rendered 
receiver. Said receiver asks for the allowance of $1,355 for his own services 
and for the allowance of $300 for his counsel for his services. The matter 
will be for hearing before the Honorable Howard C. Hollister, District 
Judge, on today, Saturday, Decmber 16, at 10 o’clock A.M. Charles T. 
Greve is referee in bankruptcy. . 

Canal Dover, Ohio—SykesHorn Co., shoes, etc., reported meeting of creditors 
for December 12, last. 

Erie, Pa—R. H. Perlstein, shoes, reported petitioned into bankruptcy. Re- 
ported offering to c ompromise at 10 t 

Easton, Pa.—Sar 
into bankruptcy. a » 

Woonsocket, R. I.—Nathan Falk (The Toggery Shop), shoes, etc.,{reported 
petitioned into bankruptcy. 

Corsicana, Tex.—H. Kaplan, shoes, etc., reported assignec 

Dallas, Tex.—A. Levine, shoes, etc., reported petitioned into bankruptcy. 

tchee, Wash.—Schade & Parshall Co., shoes, etc., reported receiver ap- 


Fw cent. 
Fe:nberg (The Bee Hive), shoes, etc., reported petitioned 





plied for. 

Port Angeles, Wash.—I. Greenbaum, shoes, etc., reported temporary receiver 
appointed. 

Camden, W. Va.—L. C. & N. H. Turner, shoes, reported petitioned into bank- 
ruptcy. 


Montreal, P. ip Shoe Shops, Ltd., shoes, reported J. Albert Mireault 
and Achille Jeannette, accountants of Montreal, have been nominated 
liquidators of the above company, in liquidation, by a judgment of the Su- 
perior Court on Novy. 17, . Their assets, as stated by the liquidators, 
are $13,079.92; liabilities, $17,575.74; apparent deficit, $4,495.82. 


Changes 


oe ees Export Co., leather, incorporated with authorized capital of 
Interstate Tanning Co., importing, exporting and dealing in hides, skins 
and leather, incorporated with authorized capital of $300,000. 
San Diego, Cal.—Albert Speyer, shoes, removed to Calexico. 
Ovid, Col.—C. N. Bennett & Son, shoes, etc., succeeded by Wood Bros. 
Atkinson, Ill.—Hoogerwerf & Floming, shoes, dissolved partnership; succeeded 
by Henry vtouueg. 
Font 7 ey + ya —_. M. Poem. shove, ote, sold out. 
‘ort Wayne, Ind.—Mrs. Cerrie J. Fox alk-a-Flight S' 
; A... io Wan, 7” Hari, 20 : ight Shoe Shop), shoes, sold 
arden Grove, Ia.—W. A. Williams, shoes, etc., sold out to J. L. 
Lebanon, Ind.—J. C. Reed, shoes, etc., sold out. ee: & Som 
Clinton, Ky.—R. Ehrenfeld, shoes, etc., closing out. 
Hazel, Ky.—Hazel Mayer, shoes, etc., sold out. 
Elizabethtown, Ky.—R. F. Railey, shoes, etc., closing out. 
St. Laut, rn Mercantile Co., leather, incorporated with a capital 
° ,000. 
Red Cloud, Neb.—Miner Bros. Co., shoes, etc., sold out. 
Greig, N. Y.—B. H. Brown, shoes, etc., sold out to 8. E. Burdick. 
Pawnee City. Neb.—Bogle Bros., shoes, etc., will be succeeded by Nelson & 
rooks. 
New York.—Anatomik Footwear Co., capital stock reduced to $94,250 
leith pon ay mpee es oe ge no with capital of $200,000. 
oc reek, io.—Frenc ender, shoes, etc., dissolved ip: " 
ceeded by Clarence C. French. ee anne 


WANTED TO PURCHASE 


MISCELLANEOUS 


Renovo, Pa.—Barney Klewans, shoes, sold out to Twentieth Century Shoe Co. 


Philadelphia, Pa.—Porter & Campbell, Inc., wholesale shoes, corporation to be 


dissolved; will be succeeded by Porter & Campbell as a firm. 
Grand Marsh, Wis.—L. M. Foster, shoes, etc., sold out to A. Burgdorff. 
Madison, Wis.—A. E. Austin, shoes, out of business. 
Ballinger, Tex.—Higginbotham-Currie-Williams Co., shoes, etc., J. N. Adams 
retires. 
Teague, Tex.—Teague Supply Co., shoes, etc., succeeded by Riley Ham & Clark. 


BOSTON DEPARTMENT 
(Continued from page 71) 

Maj. Chas. T. Cahill, M. V. M. and of the United Shoe Ma- 
chinery Company’s staff, who gave an illustrated talk on the 
history of shoe manufacture. 

Plans were laid at the meeting for the Annual Ball to be held 
in February. 

A successful innovation was the plan of having three or more 
members speak at each meeting on subjects chosen by them. 








Learn Chiropody 


Earn up to $5000 per Year 








HOE salesmen have the best quali- 
S fications for learning the chiropod 
profession because of their famil- 
iarity with the feet. Many former shoe 
men are now professional chiropodists, 
with possibilities for earning up to 
$5000 per year. The same chances are 
yours, for the field is undeveloped and 
uncrowded. 

The course is easy and requires only 
eight months to complete, and you can 
earn your way through by working in 
the Chicago shoe stores. e have ob- 
tained such positions for other students 
and will be glad to do the same for you. 

Our course is most complete in 
every detail, and upon your graduation 
you will receive a di oes conferring 
ee you the degree of D. S. C. (Doctor 
of Surgical Chiropody). 

Graduates are prepared to pass any 
state board examination. 

New classes forming now for January 
2, 1917. Send for literature. 


ILLINOIS COLLEGE OF CHIROPODY 
1321 N. Clark St. CHICAGO, ILL. 
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Retailers --- Manufacturers 


Surplus Shoe Stocks 
SLOW SELLERS 


HIGHEST CASH PRICES PAID 


Resident Boston Buyer 
For Jobbers and Large Retailers 


Styles change quickly—it is difficult 
to know where to get the shoes you 
want in a hurry. 


B. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
FANCY 


A. M. SACKS Le cor | corors MAT KID 





19 Albany Street Boston, Mass. 


BOSTON 





95 South Street, Boston 





Rice Building 
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Classified and Opportunities Department 


“Recorder” rates for space less than one-eighth 


page per issue: 


Space 1 time 7 times 13 times 


1 inch $4.00 $3.00 $2.75 
2 inch 8.00 6.00 5.25 
3 inch 12.00 9.00 7.75 
4 inch 15.00 12.00 10.00 


OSITIONS WANTED: Three cents per word for 
each insertion. 
sixty cents. 


Minimum amount accepted, 


For other ‘““Want” advertisements, 


five cents per word for each insertion. Minimum 


26 times 52 times 


amount accepted, One Dollar. Ads under this head- 
ing will be received up to 5 o’clock Tuesday, P. M. 
When advertisers desire answers to come in care of 
this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire re- 
plies forwarded direct to their address. each word of the 
address must be counted in the advertisement and 


paid for accordingly. Answers to ads must be sent 


$2.50 $2.00 
4.75 4.00 
7.00 6.00 
9.00 8.00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 


SALESMEN WANTED 


small to open accounts 


POSITION WANTED 


PARTNER WANTED 





ALESMEN WANTED—We have the_ best 
i White Shoe Cleaner on the market. Write us 
for territory. Liberal commissions. Tru-Whyte 
Kleaner Co., South Bend, Ind. 


«IDE-LINE SALESMAN to handle an excep- 
‘ tional line of innersoles and combination arch 
support innersole. Address A783, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


ALESMEN WANTED—For an established in- 
bY stock line of boys’ shoes, showing unusual val- 
ues and selling features. Commission only. Splen- 
did opporunity for capable, ambitious young men 
who have been successful selling jobbing lines in 
small territories. Territories open: Southern Ohio; 
Missouri and Southern Illinois; Kansas and Ne- 
braska; Iowa. Address, with details of experience, 
Federal Shoe Company, Lowell, Mass. 


ANTED—Salesmen to sell on liberal com- 
mission the strongest line of men’s and boys’ 

work shoes and outings made in the West by com- 
any owning and operating its own tannery and 
actory. The following territories open: Northern 
Ohio, North and South Dakota, Montana and 
Wyoming, Colorado and New Mexico, Florida, 
Maryland, Southern Minnesota and Wisconsin, 
Northern Arkansas, Southern Arkansas, North and 
South Carolina, New England States. References 
required. Michigan Shoemakers, Rockford, Mich. 


EAL live salesman, with established trade in 
New England States, also one for Jersey and 
Pennsylvania, to carry Brooklyn-made line of chil- 
dren’s turn and extension turn shoes. Commission 
only. Address A781, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


ANTED—Salesmen with established trade 
who are looking for a enaPRy side line. A 
“real money” producer for 1917. rite promptly 
with full particulars as to exact territory, how long 
you have covered it, etc., provided you want to 
get in touch with the finest line of infants’ soft 
soles and 1 to 5 “first-step” turns in this or an 
other country. H. H. Freeland, established 1896, 
Rochester, . 


j ANTED—A high-grade shoe manager to take 
charge of a live retail shoe store 100 miles 
from Boston. Must be a window trimmer, 
show card writer, and know the meaning of good 
service to customers. Address A780, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 



































Wanted salesman to cover New York State 
and New York City. Good trade established. . 
Commission 6 per cent. Applicant must have 
Al references, ability, good habits, plenty en- 
ergy, and good appearance. Company manu- 
factures good grade women’s shoes. Address 
A784, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 














7\XPERIENCED sales and advertising manage 
A's desirous of making a change. Capable of out- 
— territories, hiring salesmen and carrying on 
pe pens pa work. Also has practical knowledge 
of credits and accounting. If you want a man to 
assume responsibility in such a position, address 
Box 1708, ton Post Office. 


= SALESMAN, experienced, wishes to 
_ connect with reliable jobber or manager. 
Highest references. ddress J38, care Boot and 
Shoe Recorder, 127 Duane St., New York City. 


OUNG man desires to change from present 
position. Has been soliciting business from 
shoe manufacturers and the allied trade in this 
country and Canada. Has large acquaintance 
among the shoe factory heads, superintendents and 
foremen. Desires position as Boston representative 
or manager. Headquarters lincoln St., Boston, 
Mass. ddress A752, care t and Shoe Re- 
corder, 207 South St., Boston, Mass. 











ETAIL EFFICIENCY AND SALES MANA- 
GER—Now employed by one of the most suc- 
cessful Eastern shoe manufacturers as manager of 
their retail department, is open to consider propo- 
sitions. 
Desires to confer with concerns (chain stores pre- 
ferred) who need earnest, efficient effort properly 


applied. 

Good systemizer, sales manager and buyer. 

Business must be big enough to warrant salary of 
at least $3000 a year. 

Excellent references from present employers, and 
reasons for making change stated at personal in- 
terview only. ddress A763, care Boot and Shoe 

ecorder, 207 South St., Boston, Mass. 





LINE WANTED 


ALESMAN with New York office and show- 
kK) room is open for good, strong line catering to 
the shoe trade. [ have connection with the jobbers, 
retailers, department stores and resident buyers. 
Sot quickly. M. I. Fleischer, 3 East 14th St., New 

ork. 








ANTED—Manufacturer’s line medium and 
better grades for Greater New York and vi- 
cinity. Well acquainted in trade, and can control 
good business. t references. Address J36, 
care Boot and Shoe Recorder, 127 Duane St., New 
York City. 


Ww Agree by a jobber. who pays spot cash, a 





line of satin and fancy slippers. Will ad- 
vance cash for security. Address A770, care Boot 
and Shoe Recorder, 207 South St., Boston, Maas. 


ANTED—Popular priced line women’s. miss 

es’ and children’s McKays for Cieorgia, 

Florida, Alabama and Mississippi. Address A761, 

care Boot and Shoe Recorder, 207 South St., Boston, 
ass. 








POSITION WANTED 


HOE SALESMAN now employed desires to 
‘\ change. Twelve years’ experience. Will ac- 
cept position as buyer or manager. Accustomed 
to high-class trade. Will accept position only in 
first-class store. reasons for changing. Ad- 





dress A778, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





HELP WANTED 


ANTED—A first-class young man to take 
charge of a shoe department in a large de- 
partment store in a Mid Western city. G 
salary and interest in profits to the right party. 
Address A782, care Boot and Shoe Recorder, 207 
South St., . Mass. 








ATTENTION, SHOE MANUFACTURERS! 


Capable manager of established shoe Sothany 
located in Wisconsin desires partner wit 
twenty-five thousand dollars to buy out other 
stockholders. Production readily marketed at 
a profit. Splendid opportunity for shoe manu- 
facturer requiring additional factory, or for 
silent or active partner. Address A785, care 
Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. ‘ 

















EXPORT TRADE 


»}XPORT TRADE—Wanted for British Isles, 

'4 manufacturers of boys’ and men’s McKays, 
also children’s and ladies’ McKays. Samples re- 
quired for rencuaty. oa commission. References 
and particulars of the agent that requires same, to 
be had from the Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











FOR SALE 


oe SALE—Seven Faber rawhide sample 
trunks made for 90 men’s shoes and two for 50 
shoes. In good condition. Stovell & Bean Co., 
Lowell, Mass. 
K% SALE—Shoe and men’s furnishing is 
business in the center of the best agricultural 
valley in Nevada. Copper mines and smelting in 
same district. Clean, up-to-date stock, up to the 
miaoute. Progressive finishing and Fleming stitch- 
er; repairing amounts to $10.00 aday. Cash busi- 
ness for year up to December 1, 1916, over $17,- 
000.00. Only asters factory lines carried in stock. 
Rent $20.00 monthly. t reasons for -—, 
Bank and manufacturers’ references given. Will 
reduce stock to suit purchaser. Business estab- 
lished 10 years ago on very small capital. Nu- 
gent Bros., Yerington, Nevada. 

HOE STORE FOR SALE—Serves 100,000 
Ny) population. Expenses moderate. Located 30 
miles out of Boston. Unusual opportunity. In- 
vestigate. Address A764, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


A GILT EDGE 
INVESTMENT 


I have for sale a block of stock in the 


Haynes Henson Shoe Co.,Inc. 


of Knoxville, Tenn. This is a very attrac- 
tive investment. The company is an old- 
established firm and absolutely d 
Will bear the strictest investigation. For 
full particulars address Mrs. J. A. Henson, 
1030 N. Broadway, Knoxville, Tenn., or 
John W. Green, Sol., Bank and Trust Bldg.. 


Knoxville. Tenn. 
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FOR SALE 


“THE GREAT NATIONAL SHOE 


WANTED TO PURCHASE 


WEEKLY” 83 


MISCELLANEOUS 





] EST BARGAIN ON EARTH—Boot and shoe 

furnishing business for sale at_ invoice price. 
Business showing 20 per cent profit at present. 
Owner has other interests which demand his atten- 
tion. Location, Western Washington. Address 
A777, care Boot and Shoe Recorder, 207 South St,. 
Boston, Mass. 


| | ERE’S a good shoe store at a bargain. Located 

on a busy transfer corner in Chicago. Stock 
and fixtures nearly new, cheap rent, doing good 
business. Family scrap leaves it on my hands, and 
I am not a shoe man. Big opportunity. Inves- 
tigate quickly. .Address Chas. Wolfberg, 14 East 
Jackson Blvd., Chicago, IIl. 


ROWING retail shoe business for sale. Store 
located in thriving Massachusetts town. Ha 
two stores widely separated. Cannot attend to 
business of both. Shall keep the business in my 
home city. Will sell other at favorable price to 
urchaser. For full particulars address A779, care 
oot and Shoe Recorder, 207 South St., Boston, 
Mass. 














BUSINESS OPPORTUNITY 


ASH FOR SHOE STOCKS—Give all particu- 
lars in first letter. ate cho confidential. 
Tne James A. Limle Co., Portland, ladiaaa. 











WANTED TO PURCHASE 


Do You Wish To Retire or 
Sell Your Surplus Stock? 


Don’t Sell Until You Get Our Offer. 


We have the largest outlet and pay the 
best prices for shoes. Noquantity too 
large. Short term leases taken. m- 
municate with us, and we will send rep- 
resentative. Established 1889. 


VAN PRAAG & COMPANY 
15-17 Greene Street, New York 
The largest cash bu ying concern of every 
class of merchandise in the country. 
Telephone, Spring 2248-9. 

















Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quanti- 
ties no object. Retail or wholesale. 
Short term leases taken off your hands 


Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
520-522 Broadway, New York, N. Y. 


We also purchase clothing, 
hats. furnishing goods, etc. 


CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request 


Max Kalter Mercantile Co. 
106 Girand St., New York City. Vhone,Spring9413 




















We will at any time buy 10 to 100,000 pairs of 
«hoes, Factory seconds, surplus lots, Old Fash. 
ioned Shoes, En‘ire plants, Wholesale Stocks, 
Retail Stores, etc. We have an unlimited ex. 
port outlet—you can realize best price by deal- 
ing direct with us. Also buy merchandise 
stocks of every description small or large. new 
or old style. Correspondence confidential, in 
stant attention. Est. 1889 

New York Esaport Purchasing Corporation 

12 lisnenard St. New York City 











Do You Wish to Raise Cash Quick? 
Entire or surplus stocks of shoes.drygoods, 
clothing and .merchandise of all, kinds 
bought for apot cash. Short term leases 
taken off your hands. Retail or wholesale 
BEFORE SELLING WRITE US 
Communications Strictly Confidential 
Brooklyn Purchasing Syndicate 
FRANK WALKER, Proprietor 
610 BROADWAY, BROOKLYN, N. Y. 
Tel. 2328 Williamsburg 

















MISCELLANEOUS 





REECE’'S ROCKER BOTTOM 
WOODEN SOLE SIIOES 








Used in all 
damp, cold, 
wet and hot 
places 


501. Oil Grain Waterproof Shue . . 
507. Black Vebble Split Shoe . . . 
600. Ten-inch Oil Grain Lace Boot. . 2.10 
601. Fourteen-inch Oil Girain Regular Boot 3.00 
Send for illustrated catalog 
REECE SHOE CO.. Columbus, Neb. 


‘Florida by Sea’’ 


SERVICE FROM BOSTON 


$45.00 Jacksonville and Return. 

14-day—2500-mile trip. Every Thursday. 
$18.00 Old Point, Va., and Return. 

3-day—1000-mile trip. Every Saturday. 
$22.00 Washington, D.C., and Ret. 

Meals and Berth included on st s 
Through tickets to points South and West. 
Steamer for Baltimore, Mon., Wed. and Fri.: for 
Norfolk, Tues.. Thur. and Sat.; for Philadel- 
phia, Thur. 5 P.M. 

Send for particulars 
Merchants & Miners Trans. Co. 
C. H. Maynard, Agt., Pier 2. Northern Ave. 
City Ticket Office. 248 Washington St. 
“Finest Coastwise Trips in the World” 


$1.57% 
an 














~ Save the Buttons — ; 


Never 
Cuts 
the 
Shoe 


AGENTS WANTED 








Bicycle 
STEP 
LADDERS 


are made in 
many styles 
and to fit 
all kinds of 


shelving. 








Send for catalog 
giving full descrip- 
tion and prices 





The Bicycle Step 
Ladder Company 
67 Randolph Street 
Chicago - - Il. 

















a ib ae 
Trade Mark Reg. 

U.S. Pat. Off. 

HEEL and 

COUNTER 

- SUPPORT 


Without With A Help to Weak 
Ankles 


Prevents the Counters of Boots and 
hoes from Running Over 
Easily Applied 
For Sale by Ail Findings Dealers 
Beware of Imitations. 


VARNUM IMPROVED SIZE 
STICKS 





U. S. Standard 
Ask Your Dealer For Them 


F. W. WHITCHER COMPANY 








Reeton and Chienan 








Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper made 
which is just the right 
shape to cut out tacks on 
the nside of shoes. 


‘* Manchester ”’ 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are made of high 
grade tool steel. nickel 
plated with a curved jaw 
that enables you to cut the 
tacks close to the insole. 


Be sure and specify 
“MANCHESTER” 
curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 


Price, $2.50 


Frank W.Whitcher Co. 


Patentees and Manufacturers 


Chicago Branch 
Boston, Mass. 323-325 W. Luke St. 
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FOX FOOTERY — THE LINE SUPERB. STYLES FROM PARIS AND NEW 
YORK. DESIGNS OF RARE APPEAL. SNAP AND SPARKLE WITH A DASH 
OF THE DARING. LASTS OF EXQUISITE FORM. PRICES POPULAR. THIS 
IS THE STORY OF FOX FOOTERY REDUCED TO HEADLINES. READ IT 
AGAIN—AND YOU WILL SEE WHY RETAILERS SUCCESSFULLY SELL FOX 
FOOTERY. YOU OWE IT TO YOUR BANK BOOK TO GET ACQUAINTED 
WITH THESE SMARTEST OF SLIPPERS AND PUMPS NOW. FOLLOW THE 
IMPULSE AND DO IT. 


CHARLES K. FOX, INc., HAVERHILL, MASs. 
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Stock No. 941—Unbranded, Cop- 
ley Last, Gun Metal Bal, Rex 
Calf Top, l-inch Broad Heel, Sin- 
gle Sole. B, C, D Widths. Sizes 
5 tol0..............Price $3.50 











TRADE MARK 
REGUS. PAT OFF. Stock No. 936—Pippin Last, 
Gun Metal Button, Mat Calf Top, 
10-8 inch Broad Heel, Single Sole. 
C and D Widths. Sizes 5 to 10. 

Price $3.75 























Stock No. 843—Everyday Last, 


There’s no dull season for the Barry's[Cushionfelt Shoe, Black 3 
‘6 ” . T Vici Blucher, Regular Heel, Single > 
BARRY” dealer. We are Sole, Cushionfelt Insole. D.and E > 


. e ° Widths. Sizes 5 to 11. Price $3.85 
continually bringing out and ee ee 


producing year-round sellers. 
We are not strong for freaks, 
still we never hesitate to feat- 
ure styles that might be 
classed as sensible novelties. 
Three big retailing shoes are 
shown here. 





T. D. BARRY COMPANY ; | 


_ Brockton, Mass. 
BOSTON OFFICE NEW YORK OFFICE 


183 Essex St., Room 204 819-A Flatiron Bldg. 


Address all Communications to our Brockton Offices 
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GOOD SHOES NEED GOOD DRESSINGS 
| BRONZE | GRIFFI \ 

oa head 

[BRONZE LEATHERS SOLVES THE PROBLEM 

— | _THERE IS A KIND FOR EVERY SHOE 


OLQR LEATHER 


x 





Griffin’s White Kidine 


Griffin Shoe Bronze 
An” effective and safe cleaning and 


{s the Most Natural Bronze on the 


arket - - 
whitening fluid that cleans all white 
Large size, $24.00 Gross kid and white calf stock 
$2.20 Doz. Small Size, $11.00 Gross 
Small size, $18.00 Gross 95e Doz. 
$1.60 Doz. Large size, $18.00 Gross 
$1.60 Doz. 





Griffin Magical Powder maine 
One of the two accepted Nes for cleaning colored suede, = "ay 
Nubuck and nappy leathers. hite, Light Gray, Dark Gray, 
Pearl, Brown, Chamois, Fawn. 

$11.00 Gross 95e Doz. 
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Griffin’s Glazed Kid Cream 
fo Blue, Black, Light Gray, Dark 
Gray, Brown, Green, Red, White, 
Ivory, Champagne 


Griffin Quick Cleaning Fluid 
For cleaning Silks, Satins, White and 
Cleane-<Celers-~Polishes Colored Cloth + ' “vied 

able 


Is to the Leather what Cold Cream is 
to the Skin. 3 oz. Bottle in Beauti- 
ful Lithographed Carton. 

Price, $16.00 Gross $1.40 Doz. 


$20.00 Gross $1.75 Doz. 














Griffin Suede Dressing : 
A combination outfit to clean and restore colored Nubuck, GRI FFIN 
suede and nappy leathers to their original shade and state. P 
Tampico brush and 34-oz. bottle. White, Black, Light. ~ 
Dark and ‘Pearl Gray, Brown, Navy Blue, Dark Green, Red 


$17.00 Gross $1.50 Doz. 


IDEAL 


Write for new catalog for description of 
complete line. 


If your findings jobber cannot supply 
you, we will. 


Griffin Mfg. Co., 18. 

















Griffin Patent Leather Cream 5 
Made in both White and Black for sere ncmmacemeuey Griffin Ideal Combination 
leaning and polishing paten : " 
fanther” shoes. A seoventenive for 69 Murray St. NEW YORK Paste. one ce. See Pind bars 
nigga . - ae Ipack: and of superior quality. 
dian Shoe Findings and Novelty Co. usaa age, perior quality 





16.00 G 1.40 Doz. Canadian Repr tatives C. 
° aie . = 2 ‘Trinity Square ‘oronto, Can. $18.00 Gross $1.65 Doz. 
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THE ONE STAPLE THING IN 
A MASS OF UNCERTAINTY 


All materials used in the making of shoes have increased from 5 to 
150 per cent in the year ending March 1, 1916; but the cost of the 
use of the wonderful and intricate leased machines which make 
possible the economic production of modern footwear remains the 
same. The only changes in the past 15 years have been downward. 




















ROYALTY IN CENTS 


President Sidney W. Winslow of the United Shoe 
Machinery Company, in the United States District 
Court, in Boston, on January 13, 1914, made the 
following statement under oath, with regard to the 
royalty paid by a shoe manufacturer at the time the 
suit was brought against the Company in Decem- 
ber, 1911:-- 

“The average royalty paid by a shoe manufacturer 
for the use of all machines furnished by the Com- 
pany in the manufacture of all types and grades of 
shoes is less than Two and Two-Thirds Cents per 


pair.’’ 














Every student of trade conditions will be interested in the group 
of handsomely illustrated booklets which we are glad to send free 


to those who request them. 





UNITED SHOE MACHINERY CO. 
Boston, Mass. 




















Se 
203 & ® PL 


BROCKTON MASS. 


BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFICE 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 


Makers of Honest Value Shoes to Retail $5 to $7 
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Sterlinc 


“HitcHYouR WAGON 
ToA 


INNER” 


Ee 





CLHACEICHISEISHISEIS 





Only in museums and in the descriptions in the dry tomes of the scientists do 
the dinosaurs and mammoths of prehistoric ages now exist. Disease, changing 
conditions and the rise of man have swept the monsters of the past into oblivion. 
Here and there, however, we have a survivor whose extraordinary qualities have 
brought him into another age. Such a survivor is the hippopotamus, the homely 
and lumbering king of African rivers, whose awkward lines and dull appearance 
belie his real speed and keen brain. But we must take our hats off to him and pro- 
claim him a real Winner whose inherent merits have allowed him to survive huger 
beasts who long ago passed from earth. Our picture shows ‘Congo’ and her 


EHSHAS HHS HIS HIS HIS EIS HIS HISCHISHISHISHISEISEISEHISras 


£7 


cE 
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a mother, ““Mrs. Murphy,” on their way to Winter quarters in the Bronx Park Zoo, 

© New York. 

a Merit has allowed the two shiny leather winners to survive many rivals which 

ai| started big but did not have the staying power. Hitch your wagon to 

| StecliixGolt  — Sterliiy Kid 
: erling Oo ferling At 

g For Men’s Shoes For Women’s Shoes j 
bal 

a Bristol Patent Leather Company 85"South St.! Boston, Mass. 
oO 
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In Stock for immediate Shipment 
LACES LACES LACES 




















Pure Silk Mercerized Cotton 


All Lengths All Colors 


Ivory, Champagne, Fawn, Mode, Dark Mahogany, Pearl Gray, Neutral 
Gray, Battleship Gray, Field Mouse, Bronze, Dark Brown, Midnight 
Blue, Purple, Wine, Gold, Dark Green, Black, White and Tan. 


THE ABOVE COLORS NOW IN STOCK for IMME- 
DIATE DELIVERY 


In Both Round and Small Tubulars—Fabric Tips and Metal Tips 
TRIMMINGS 





ROSETTES AND 
POM-POMS _ in 
Different Colors. 
Beaded Effects in 
White, Bronze, 
Jet and Steel. 


BUCKLES of All 
Kinds 


Pearl, Ivory and 
Agate BUTTONS 
in All Colors. 





No. 100 
Gold and Silver Cloth—Dull Kid— 
Patent Leather—Satins 











INSOLES 
Lambs’ Wool—Gummed Leather—Sheepskin---Cork 


POLISHES OF ALL KINDS AND OTHER HIGH-GRADE SHOE- 
STORE SUPPLIES 


WRITE FOR CATALOGUE 
WE CAN DELIVER THE GOODS 


THE LINCOLN COMPANY 


Sterling Quality 1602 Locust Street Efficient Service 
ST. LOUIS, MO. 
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**KONQUEROR’’ 
shoes for men are 
the retail business 
boosters. This 
style No. 737, and 
others listed be- 
low, can be had at 
once. 













K 
I 


NOMINAL H nt ctmgeRS,: £ Sons NN Stipe 














Following stock numbers are ready for orders and will be continued through the rest of the season. For complete description refer to 
our catalogue. Send for copy if you have none. 
Stock No. 737—Gun Metal Bal, ow con. Stock No. 555—Colored Calf al. Bronx Stock No. 180—Kid Blucher, Tech Last. 










Price $4.25 ERS PE Tee Fees Price $4.10 Price $2.85 
Stock No. 750—Dark Brown Cordovan Calf Stock No. 556—Gun Metal Bal, Bronx <<. Stock No. 176—Kid Bal, Antikorn ro Last 
Bal, Royel Lest. Gn bias PR e635 iaasiaiht tne, acti Price $3.50 P Price $2.85 
e et t. . ° 
ek re rice $3.75 oon tea. ate Stock No. 188—Colored Calf Blacher, Argo 
Stock No. 741—Colored Calf Bal, Park Last. Stock No. 729—Gun Metal Blucher, West Last... 2.2.0 s eee e eee eeeceeeee 
Price $4.25 | RE Fe. Price $3.50 Stock No. 139—Gun Metal Blacher, Ar 
Geost Ne a —Gen Metal Bal, > aoe an feosk _. 714—Glazed ee Blucher, ECE EOC E Price $2.50 
n i ee MROR, . 605 wasneees rice $3. Des ot een wn tind Gehan $3. 90 40— Plaza Last. 
. Sens No..579—Colored Calf Bal, ey rg aaa peatea neat. Video: $3.50 
* eee eae rice $4.25 ys intone dad <oud ued 0 * 
Stock No. 732—Kid Bai, Unlocked Process, Stock No- 580—Gun ‘Metal’ Bal, Westmin- Stock No. 141—Gun Metal Bal, Plaza Last. 
Watch-Your-Step Last.......... Price $4.2 NA 6ininontn cease eee Price $3.50 Price $2.90 
oes No. 733~ Gun Metal Bal, Unlocked Stock No. 558—Gun Metal analy, L. ect Stock No. 143—Colored Calf ee. Ar 
Process, — Sawacate ...Price $4.25 Mle +i. voedeesdsacecacnekaaane BNNs ck stacckastansasascese oo $3.50 
THE PRESTON B. KEITH SHOE CO. 
MANUFACTURERS 






BROCKTON, CAMPELLO STATION, MASS. 
_BOSTON OFFICE, 207 ESSEX STREET 


SAVING THEN SELLING YOUR 
WASTE PAPER SOON PAYS 
FOR A BALER 


$15 to $110 a ton! 

Are you getting these prices for 
your waste paper? Take’advan- 
tage of them and let the 


“Modern Leader” 
All Steel Baler 


pay for itself. The first and 
only cost will be covered and its 
earning ability seen in a_ few 
weeks after its purchase. This 
baler is especially designed to 
meet all requirements of the store 
or factory, with the least demand 
on space or labor. It will be a 
profitable investment for you. 
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TRY ITIN YOUR OWN STORE 
THE TOLEDO BUTTON MACHINE 


$60 


WITH TOLEDO RUST 
PROOF WHITE WIRE 
FOR 12000 OPERATIONS 





Turn your waste paper into profit? 
Read, sign and return the attached 
coupon today and % our copy of 














SHEEL BALER Booklet _ Agents Wanted PAYMENTS IF DESIRED 
The Petroleum Iron Works Company FASTENS ALL BUTTONS 
OF OHIO SOLD OUTRICHT * 
702 Frick Building, Pittsburg, Pa. aTen@aly\7.\ aad, 
15 DAYS TRIAL 
SIGN AND RETURN THIS COUPON, N-O-W ORDER ONE 4 
The Petroleum Iron Works Co. of Ohio, i a 


702 Frick Bidg., Pittsburgh, Pa. = « —e 
Please send descriptive catalog of THE MODERN LEADER ALL STEEL 5 4 
THE Bge) & ole), BUTTON, ACHE NE. a COM Ard 


BALER = complete information about how to turn our waste paper 
into profit. 
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Bal Tabarin Night View of the famous Bal Tabarin Cafe, Paris 












No. 901 
FRENCH MAT KID 


MEN’S SOCIETY OXFORDS 


The proper shoe for dancing. Neat, dressy and easily taken care of. 
A safe cold weather shoe. Order now for the social events 
of the Holiday season. 


No. goo Patent Bal Tabarin 
In Stock No. gor French Mat Bal Tabarin 
A to D, 5 to 1, $3.50 net 


HAZEN B. GOODRICH & CO. 
HAVERHILL, : MASS. 


HOUCUCECEOUCEROOUCGOGUGEULGEOUGOOOSEGUGUOEGEGROGLUOGOGESNGEOLOOOUOOOUOUOUOGEOUSEGHOEGEOUONOSORORONSSEONRE 





3 


POCECECEOEOGUGOGOEOEREROEGEGOUGEGOGOUGERCROEGOOEROEOHOOROHGHGORGRGORCEGEGOGOCGHOOROGGOGOUGEGLGGGGECLOGUGHOLOOGCLOCRUGHORGOUGHOCRCHGUGUOGHOCGUUCRGUUCCGUGERORGROROOROROROCE RS 


No More Twisting and Pushing a Half Inch of Fuzzy String Through Small 
Eyelets When Your Customers Wear “HUBTIPS’’ 


——— Soa 
SS & ; el OB 1 0P 
/ r er 
\ / 
PER PAIR & > PAT. OCT.18,'04 REG. U.S. PAT. OFF. 
= 
simgiedty hey 
4 





——- - a = — 
I RERE is no metal m the tips of “HUBTIP” Shoe Laces, « sequently, tt 
remain a2iwaysS A permancnt Miack . 
Made of fast color braid, will wear twice as lone as ordin ary lace 


“Hubtips” Always Look New. “Hubtips’’ Are Fast Color. 
*“Hubtips’’ Bring Duplicate Orders. 


Made of Extra Quality, Fast Color Braid, Without a Particle of Meta! in their Tips. Qutwear several pair of the 
common ordinary kind. Tips Are Guaranteed. Never Pull Off. Never Fray Out. Never Wear Brassy. 

Every Pair Packed in Attractive Single Pair Cartons. 72 Cartons with a Handsome Self-selling Counter Display 
Easel in an Attractively Colored Cabinet. 


WHY NOT ORDER A TRIAL CABINET NOW? Either Black or Russet. 


’ ’ : : 36 pair 36 in. G 36 pair 36 in. s 
Women’s or Men’s 27 in. per gro. Strings $1.90 ; 18 “ 45 “ > per Cabinet $2.70 Assortment = = “ ¢ per Cabinet $2.65 
< +. «ae 18“ 54“ 4 
oo”) OU “960 18 pair 36 in. F assortment + ae - ae 2.60 . 
, D Assortment Bs - @ 2.70 
a “275 18“ 45“ eee ao ae 
“° « ~ 18 “ 54“ ig“ 45“ 
63.“ % “3.40 E Assortment 36 “ 36 “ “ I Assortment 60 “ 36 “ “ 
2.65 mn a 2.60 
3.75 > > 12 54 . 








Feanvcncccnvcncggnccccncecgsegceeceeccnssegencceccnseggcencccnsesgggncesnssnssnngcenscnsgescecensvscgegssvens 


Frank W. Whitcher Co.™xcxcrom Boston, Mass., U.S.A. 








Buyers’ Easy Reference Directory 








™ -~ 
Beaded Tip 
THE LACE OF QUALITY 


ai Jjeaded {Lp pa 
Ei BEADEO ae | 





The Tips match the Braid 
All Lengths, Widths and Colors 
Ask your Jobber or write us 


UNITED LACE and BRAID MFG. CO. 
[Auburn] PROVIDENCE, R. I. 


The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCompany 
East Weymouth, Mass. 
BOSTON OFFICE, 183 ESSEX STREET 














McKays and Welts 
For the Up-to-Date Woman 





Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. Lynn, Mass. 





SEND YOUR UNSALABLE 
COLORED CLOTH TOPS 
--TO Us-- 


We will make them a fast black that will 
not fade, and we will not soil your linings 


LEATHER SHOES DYED ALSO 
Prices according to quantity Sample dyed free 


NEW YORK SHOE DYEING CO. 
149 DUANE STREET NEW YORK, N. Y. 








The Dr. A. Reed 


CUSHION SHOE FOR WOMEN 


Every retailer knows that the 
more ‘‘steady customers’? he can 
secure the more solid his business 
will become. There is no shoe 
today that is as well known and 
profitable as the Dr. Reed Cushion 
Sole Shoe. 


ONE AGENCY IN EACH LOCALITY 





Kid. Lace Bost John Ebberts Shoe Co. 
Noo83 Lact, Wie Buffalo, N. Y. 


Last, Widths A toEE, 
Sizes 2} to 9. In stock 





C.E, Conover Co., Suiting Agente, How Yeuh, Chtcnge, Dalehaae, St. Louis 


7 matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Hintefups 


means quick and easy salesfor you 
Two Popular Styles, Pad and Cord 





GEORGE FROST CO., Makers, BOSTON — 














We stand ready to ship any order in any quantity 


ok er 


from Shoe Buttons to 

Shoe Repair Machinery. 
Headquarters for Find- 

qe aay O.. ings and Shoe Store Sup- 







pues. 
0 In the Heart 
of the Shoe Trade 


INTERNATIONAL 
SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORE, N. Y. 








PASS THE BUCK TO 
KIELY 
The White (Buck) Man of the East 


A Factory with a Snow 
White Atmosphere 


WHITE SHOES FOR 
A 


INFANTS, CHILDREN 
MISSES and GROWING GIRLS 
McKays and Welts 
Shoes that‘ Fit --- Shoes that Sell 


KING KIELY OF THE EAST 
MAKER 


T. J. KIELY & CO. 
. LYNN, MASS. 








THIS IS KIELY 
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fastener. 


the new machines. 





ASK THE 


HEATON-PENINSULAR BUTTON FASTENER COMPANY 


GRAND RAPIDS, MICHIGAN 

















SERVICE | 








| QUALITY || || 














FOUR CARDINAL POINTS 


that make 


NORWICH FIXTURES 


The standard to go by 
Catalog No. 19 


now ready. Send for your copy 


The Norwich Nickel & Brass Co. 
NORWICH, CONN. 


Salesrooms 
BOSTON 
26 Kingston St. 


NEW YORK 
712 Broadway 











| FINISH _ || || ADAPTABILITY | 























Dec. 23, 1916 


Use A Perfect Button Fastener 


The Heaton-Peninsular Button Fastener Company have 
perfected an inexpensive and practical Button Fastener 
Equipment suitable for use in stores of any size. 

No Button Attaching Machine cutting wire from a con- 
tinuous coil can make a satisfactory ‘‘rust-proof”’’ or finished 


Our Fasteners are a Finished Product 
attached by 
The Simplest Practical Button Fastener Machines Yet Devised 


Buttons of any size, shape, color or make attached quick- 
ly and perfectly with a finished fastener at every operation of 


For detailed information 


The Shoe 


Trades Journal 


OF LONDON, ENGLAND 
Reaches every week the leading buyers of Boots and Shoes in 


ENGLAND SCOTLAND IRELAND 
AUSTRALIA NEW ZEALAND 
SOUTH AFRICA INDIA 
BRITISH WEST INDIES 
CEYLON BURMAB 
STRAITS SETTLEMENTS, etc., eto. 


American shoe manufacturers desiring foreign trade will receive valuable 
information by reading this weekly paper 


$3.00 a year 


Advertising, Subscriptions and Samples, Address 


Franklin P. Shumway Co. 


453 Washington Street, Boston 


Ameriean Representatives for all 
Foreign Shoe Trade Papers 


10 cents a copy 











Buyers’ Easy Reference Directory 





= . 










Women’s Comfort Shoes 





OUR PRODUCT 


BALS AND JULIETS 
TURNS AND McKAYS 


oA Hisnen Sov 





LYNN, MASS. U.3.4 








gaean an = 
= ee 
a” DO YOUR WINDOW TRIMMING an 
an EARLY a” 
we CHRISTMAS BACKGROUND PAPERS a” 

* FURNISHED IN ROLLS AND a 
‘, SHEETS ‘, 
.. Screens, Pedestals, Borders, etc. Arti- . 
®., ficial Flowers, Special Christmas items. 5, 
.. Send for our complete catalogue. a 
. An invitation is extended to merchants Sg 
@,, to call and see our show room. ‘, 
", DOTY & SCRIMGEOUR SALES CO., INC., "= 
S74 Duane Street New York City 4%, 
SBaSBSBEBEBEBESBEERBEEE SBE E SE 


MS PRR SE EE 




























HOMPSON SHOE CO. 


ST. PAUL, MINN. 
MANUFACTURERS OF 


WORK SHOES 


Let 





We carry a complete stock on the floor. 
us send you samples. 


We also make a complete line of Men’s, Wo- 
men’s and Boys’ Hockey and Skating Shoes. 


We have some open territory for good salesmen 











iacttiiann: Sialtine Arch Molds. 


Sent your customers’ weak and tired 
aching feet on a vacation of joy and happi- 
ness. They are foot conforming and shoe 
fitting, and require no breaking in. 

PREVENT FALLEN ARCHES 
and protect the low instep foot against 
the damaging effects of looseness and 
friction. 

Strootman Cushions are made of a high- 
grade piano felt, cut by hand and molded 
in a scientific manner to ‘‘tone-up” the 
feet. 

We’re looking for a good dealer in your 
town. 

Drop us a line--Now is the time 














John Strootman, Buffalo,N. Y. = 








2 Ta FUDUGEGEGEGOUGUGEGUOODOUOOGODOOQUQEOROOUODOEORS 
2 mB : : 
. A Treat to the Feet s : VERY POPULAR: 
= bd = = 
{/MACKS EQOT LIFE|: ; Black and White 
a —fer ; = in Stock = 
a TIRED, ACHING, a 6 Sy ; i 
: ‘las E FEET. s Washable Kid Top, Full Lous 
. eader for THIRTY YEARS |[® i late, Turn, 8%4-inch Height. = 
: Ce H : Cab Saat dines i 
g|| THE SHOE THAT NEVER HAD A CHANCE” ig = $5.00 5 
s|| MACKS MEDICAL COMPANY |j8 : _ svtesis ) : 
ail ___ 29 Fremont’ St. Boston, Mass. ® i Powell<bampbell xiv voux errs = 
0 mT a si 
» 





There Never Has 


Been a Time— 


when so many shoe buyers 
attend the auction sales of 


HENRY LILLY CO. 


88-90 Reade Street New York City 


on Wednesday and Friday 
of each week as at present 














SHOE CO. x 


()LO 100 READE ST., N. Y. 


OVERGAITERS 


White as the driven snow 
Shapely as Venus De Milo 


IN STOCK 
Wa Pit Ie oa ridic io 8h a0 50 96 60'S 6 oc os wie tie $12.00 
Also 
Stock No. 1021—Pearl Gray...........+-+++5 12.00 
Stock No. 1022—Champagne.............++- 12.00 
Stock No. 1033—Taupe............-+eeeeee: 12.00 
Stock No. 1035—Chamois............++-+++- 12.00 
Send for Sample Dozens. In Stock 
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Shoe Repairing Pays 


Retailers 


Unless your store happens, thru location or other circumstances, to 
be the exception to the rule, it will pay you to let us send you the explicit 
information we have on this subject. 








READ MR. SLOANE’S LETTER 








Sloane’s Shoe Store 
Fitters of Feet—Rapid Repairing 
OXFORD, OHIO 











Oxford, Ohio, Jan. lst, 1916. 





United Shoe Repairing Machine Co. 
Boston, Mass. 








Gent lemen:— 


We have just closed our second year of the machine 
repair outfit bought of you, and are glad to say we 
could not get along without it. It has paid for itself 
in the two years we have had it and has helped to pay 
other expenses. We have handled last year in our 
repair shop 3,203 pairs of shoes, and no jeb was in 
the house over six hours. A shoe store today without 
a rapid repair shop is not an up-to-date establishment 
by any means. We have, therefore, the utmost con- 
fidence in your machine and your business methods, 
and the service that you supply your patrons. 


Sincerely yours, 
(Signed) A. F. SLOANE 



















While Mr. Sloane’s letter was not written for publication, it is pre- 
sented with his permission. What Mr. Sloane has done can be duplicated 
in any live community. The demand for expert repair work is con- 
stantly increasing. The information we have regarding it is yours for 


the asking. 









United Shoe Repairing Machine Co. | 


ALBANY BUILDING, BOSTON 











Buyers’ Easy Reference Directory 


GOLD AND SILVER SLIPPERS & 


oie GOLD and SILVER MET- 
LIC RIBBON for lacesand bows. 


Pattern No. 8897 
Widths—}¢ and % in. 
10 yard pieces 


FOR EVENING SLIPPERS, OPERA, 
BALLET TIES AND GYM. SHOES 


f 
€ 
f 
{ 
{ 
{ 
{ 
use ‘‘Chandler’s Perfection g 
f 
{ 
{ 
f 
{ 
{ 
{ 
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Double-Face Satin Ribbon” 


Pattern No. 750 
Widths—} and % in 
10 and 50 ms pieces 
Colors—Black, White, Silver, Gold, 
and Evening Shades 
Cc. A. BROWNING COMPANY 


30 FRANKLIN ST. - - BOSTON 


ELLERS: EVERS: co- INC: 
oO 


UST ARRIVED 
IN STOCK 


7563 Women’s Steel Gray Kid Vamp, 
Gray Buck Top, 9 inch eon 
Lace, Leather Louis Heel, Welt. 
WONG BAND oon a.S0ccecccansee $5.5 


*7562 Women’s All Gray Buck Lace, 
Full Louis Covered Heel, 9 inch 
Pattern, Welt. Widths A-D ..$6.00 


*This number was in error quoted at $5.50 in 
last week’s issue, correct price is $6.00. 


Two Beautiful Boots 
08 READE ST-NEW YOR 


rote 




















&. ~—il 


ESTABLISHED 1884 


| \> Everything in 
= Wood Heels 
Our experience and time at your service 
BEST WORKMANSHIP 


PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 


——s 


It 





quality shoe laces for 
every requirement 


In bulk for the facto 

Single paired for the 

bing trade. 

Fob Tie Nufashond 
abric Tips (patent a 

for). Part of the braid itself. 

Rustless, water-proof, won t 


trade. 
e - 


pull off. 
Samples and particulars 
upon request. 


Narrow Fabric Co. 
Reading, Pa. 














IN STOCK 
SATIN SLIPPERS 


FOR EVENING WEAR 


m Made of good serviceable satin, in operas, 
f with and without rosettes. In Cuban or 
y 1-2 Louis heel to match. Black, white, 

pink, blue. 


M $1.25 to $1.85 per pair 


| ORIENTAL SHOE & 
SLIPPER CO. 









TERMS 
116 Duane St. 3% dase 
NEW YORK, N.Y. days, net 





TANNINS UT —SSSSSSSSSHMMMIMIIMIIIIT 


COLUMBIA 


FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction es 


‘COLUMBIA COUNTER:CO- 


349 CONGRESS ST. BOSTON, MASS. 





ROT IT i EL 







HANAN UNDA LNREN THAT NNT w= > 




























AUN YUANUOUA NA UO LAAT S 





PRA LAL VALU CACO 








FRANKLIN 


MACHINE CO., INC. 
189 Charles St. 
PROVIDENCE, R I. 


| ENGINEERS 
4 FOUNDERS 
and MACHINISTS 


Manufacturers of 
Shafting, Pulleys, 
Hangers, Bearings, 
Couplings, etc., Iron 
Castings, General 
Mill Repairs, Special 

= Machinery for Tex- 
tile Work, li- 
Winding Machines, 

= Cotton Bat Heads, 
Dressers. 





















bg In Use 
Over Sixteen Years 









IMPROVED VENTILATING CORSET 


ANKLE SUPPORTS raroh 
SELL NOW 


NATHAN ANKLE SUPPORTS 
WILL STRENGTHEN ANKLES 


Cures Sprained Ankles—For Children 
Learning to Walk—FOR SKATING 
Order by Name from 
your Jobber or Direct 
4 aoe is also pty 
estern 
= Lawrie & 
206 S. Market st. 
Chicago, I11. 


Nathan Anklet Sup 


81-90 Reade St., New mut City pete 
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The New Style Arctic Buckle «“SURE-LOCK”* operates just exactly the opposite from 
the old style. ‘The Old Style Buckle goes UNDER the slotted plate. The New Style 
Buckle goes OVER the slotted. plate and hooks down into it. 








The Advantages of the Sure-Lock Buckle: No projecting ends to catch. A wire bolt, giving it great strength. 
It locks under all conditions. Cannot be clogged with ice, sand or dirt. A positive motion to unlock it. 
Can be unlocked with gloves or without gloves. Not dependent on its spring to keep it locked. Does not 
require the fingernail to open it. Has a smooth surface. Keeps its alignment. Very neat in appearance. 
Simple in operation. Greater adjustment than any other shoe buckle. 


APPELBEE & NEUMAN 


23-25 GREENE STREET, NEW YORK 
Originators and Manufacturers of 


FANCY SHOE BUTTONS 


YOU SEE THEM EVERYWHERE 
Pearl, Ivory, Pearlustre, Inlays, Etc. 
New York, U.S. A. - - - - - - - Manila, Philippine Islands 








Td 








J 
PUP 


Catching Your Eye 


Is OUR duty 


Heeding Our Message 


is YOURS 
Our Duty is to Help You 
with HOME MANUFACTURE service 


The cost is nominal 
send your problem along 





SHOGRERAGGRCCROCORCRGEGCRRRORGCRRRGRRGRRERRRGRERCRERES 
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—QOne of Our 
Best Sellers 





An 8 inch Boot with 
Patent Leather Vamp 
and Foxing. White 
Cloth Top, 216 Last. 


McKays 


Exclusively 


Allen-Foster-Bridgeo Co. 


LYNN, MASS. 
BOSTON SALESROOM, 207 ESSEX STREET 
W. G. BRIDGEO and HARRY A. GOLLER, Sales Department 


























Model No. 1002A 
Patent Button Boot 
—Mat — 7-8 






inch heel— a 

2 1-2 to s.. 1dths, 
and Halt 

Double Sole. 


Model No. 1059A 
Same as above with 
Cloth Top. 






Boast | io, Sega 
etioth Top—Plain 


D and 
Halt ‘Double Sole. 












Model a ite. $orea 


Model No. 1000A 
= Q~y om 
a oy 

ex 3-8 inch 
Growing Girl or Baby 
Doll Last. Sizes, 
;, 1-2 to 8. Widths 
and E. Halt 

Double Sole. 


Boot 






Toe—1 7-8 inch Las x 
a 2 Ry 




















Model No. 1044A a Button Boot 
—Mat Top—1l13-8 inch pedi. Growing 
Girl or Baby Doll Last. 21-2 to 
8. Widths, D and £. Half Double Sole. 


Mods | ~ 1051A Same as above with 
Cloth T: 














Buy now and Sa} 


Price advances on January 1 to $2.75 | Y 


You know how the cost of everything that en- 
ters into the manufacture of shoes has been 
steadily increasing. We can hold the $2.25 
price only a few days longer. Market condi- 
tions make an increase imperative. On Janu- 
ary first the price of the Belle-of-Broadway 
Shoe must be advanced to $2.75. 


BUT, if you get your order into our hands be- 
fore January 2nd (New Year’s gives you one 
extra day), we'll fill it and ship. immediately 
at the old price, $2.25 wholesale. 


Think of it! On every pair of shoes you re- 
quire for ‘‘fill-in’’or for future needs, you can 
save 50c. 


When the other merchants have to keep 
boosting their prices think what a chance you 
will have to clinch your hold on your trade 
and to gain dozens—yes, hundreds—of new 
customers with this shoe that is guaranteed to 
wear. 


(elle 


TRADE 


J 


How have we been able to make a guaranteed 
shoe at such a remarkably low price? Be- 
cause we have put in our whole effort, our full 
energy, have used all the facilities of our fac- 
tory to make the Belle-of-Broadway the best 
shoe of its grade on the market. We make no 
higher-priced shoe—the Belle-of-Broadway is 
not a “second.” 


No culls are used in this shoe. Gun metal 
models are cut out of plump weight upper stock, 
the full weight of the leather. Patent leather 
models are made of the best chrome patent, a 
better-wearing material than bark tanned. 
Counters are guaranteed to outwear the shoes. 
Heels are double-clinched; can’t be pulled off 
without demolishing the shoe. 


Read our guarantee—that’s how sure we are 
that the Belle-of-Broadway will wear. You 
can make customers and boosters for your 
store with this shoe. 


(Sroad)\) 


RK REG. U.S. PAT. OF F. 





























Model No. 1076A 
Patent Button Boot 
—C 


Toe—1 3-8 inch heel. 
Growing Girl or Baby 
Doll Last. izes, 
21-2 to 8. Wid 

D and 5. 4H 
Double Sole. 

» Model No. 1077A 
Same as 4 bove with 
Mat Top. 





ot Model No. 1075A Gun Metal Button 

ng Boot—Mat Top—1 3-8 inch heel. Grow- Model No. 1991A 

to ing Girl or Baby Doll Last. Sizes, 2 1-2 to tRs- 
8. Widths, D and E. Half Double Sole. 

th Model No. 1074A Same as above with 


Cloth Top. 


1| ee SOc. per pair 


> | Wear GUARANTEED or new shoes Free 








No matter how many cases you want—36 


pairs to the case—any assortment of styles— 
we can supply you at once and at $2.25 a pair OUR 


if t . Don’t tak h if 
ick sais Seles ito por pr = "a he GUARANTEE 


2nd—wire that your order is on the way. ode 


7 Same as above with 
Then we can protect you—and save you 50c. We absolutely guarantee the reasonable wear of Mat Top. 
: . every shoe that we make. You can sell Belle-of- 
on every pair. Orders received after the 2nd Broadway Shoes jo your most critical customers 
* ° . emanding considerable wear, and you will find 
must be billed at the new price. Figure on them highly satisfactory. Should a pair of our 


your future needs and order now. shoes go wrong, and if, in your good judgment, 
you feel that the fault is ours, please return the 
worn pair to us at once and we will deem it a 


P ‘ ne pleasure to give your account credit for same, as 
To assist us in giving your order prompt at- we stand behind every pair. You know that we 
tention, please send three references as to could not make such a sweeping guarantee as this 


aq eee unless our shoes wear. 
your responsibility. 











Write For Catalog of Complete Line of Styles 


Model No. 1106A 
Patent , a 
Cloth Top—1 7-8 
= Concave we 


Widths. D and E. 
Single Sole. 


The Elbinger Shoe Manufacturing Co. 
LEBANON, OHIO. 


way SHOE 





! 




















—— — ee 
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International Shoe Co. 


ST. LOUIS, MO. 


Largest Manufacturers 
and Distributors of 
Shoes in the World 


Shipments of our Three Sales Departments from 


Dec. 1, 1915 to Nov. 30, 1916 
Roberts, Johnson & Rand $17,528,642 





ae a aru at ae 11,105,923 
Friedman-Shelby.... 9,604,079 
Total $34,238,644. 


Actually sold and shipped to our customers. No retail stores---No 
goods consigned---No charge to, from or between our factories--- No charge 
to, from or between our Sales Departments included in this amount. 


We own and operate 25 factories, employing over 11,000 people 
making our ALL-LEATHER trade-marked shoes. 


“STAR BRAND” 
“DIAMOND BRAND” 
“THE ALL-LEATHER LINE” 


ee aa... 
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Korry 
Krom 


Sole Leather 


No sole ever produced is so 
excellent for general winter 


wear as KORRY KROME. 






















In the first place a special 
and better tanning process 
makes it thoroughly water re- 
sisting. It’s tanned through 
and through not merely 
dipped in an oil vat. 





Still moreimportant, KORRY 
KROME won’t slip on wet 
walks and pavements. 





KORRY KROME has many 
factory advantages. It can 
be channeled and buffed as 
easily and as well as the best 
oak leather— takes a beauti- 
ful edge and gives double the 
wear of the ordinary bark sole. 


Not a substitute—not a 
counterfeit—but pure leath- 
er, tanned better. 


J. W. and A. P. 
Howard & Co., Ltd. 


CORRY, - - PA. 
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Service from our Stock 
Department enables you _ to 


make extra sales. Watch your 
stock closely and keep sized up by send- 
ing frequent orders to us for immediate 
shipment. The Eaton Shoe Horn shows 
the best selling numbers ---now ready. 


CHARLES A. EATON COMPANY 
BROCKTON, MASS. 








SILK STOCKINGS 
COLD WEATHER 
GREY KID 


SEQUENCE ; VAMP 


OVERGAITERS | GREY = | wiate 
COMFORT and STYLE NUBUCK =i 2% to.7 


TOP 
WE HAVE IN STOCK 
Felt Overgaiters—White, Chamois, 
Pearl and Dark Grey 
8 Button $12.00 Doz. 
10 Button $15.00 Doz. 


Cloth nen nerailbentit Pearl and 
Fawn. He ‘ . $12.00 


Finest Box Cloth and Renetets NO. B930) AB PRICE $6.00 


AS OVE 
aye ae pone 00 to $27.00 NO. B932, Tan Calf Vamp, Brown Nu- 


buck Top 
A PROMPT ORDER MEANS NO. B931, Black Suede Vamp, Gray 


Nubuck Top. 
ee NO. B929, Brown Kid Vamp, White 


7 e Kid Top. 
Laing Harrar & Chamberlin NO. B927, All White Kid. 
43 N. 3rd St. PHILADELPHIA WESTCOTT WHITMORE CO. 


SYRACUSE, N. Y. 
Specialists in Women’s Smart Footwear 


GRAY BROS. 
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THE ALDEN SDE 
FOR MeN 














CH.ALDEN CO. 
ABINGTON MASS. 


New York, Fifth Avenue Building Boston, Rice Building 
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Three Great 


Publications 




















One of the greatest national publications men- 
tions with approbation the educational qual- 
ity of Educator Shoe advertising. 


One of the best metropolitan dailies in de- 
scribing a local event said, ‘“‘An adorable little 
Japanese girl, who nevertheless wears stubby 
little Educators.” 

One of the great college publications put an Educator 
trade-mark on the bottom of a shoe in one of its 
illustrations. 

What does it all mean? 


Just this: the word ‘“‘Educator’’ has become a part of the 
language, and in the minds of people stands for that which 
is correct in shoes. 


Thousands of shoe retailers know this and are doing a good 
business on Educator Shoes. 


Are you interested in the best-selling shoes on the market? 


Nine wholesale Rice & Hutchins houses carry Educators in 
stock ready for immediate delivery to you. 


WHOLESALE HOUSES 


The Rice & Hutchins Chicago Co. The Rice & Hutchins Baltimore Co. 

The Rice & Hutchins New York Co. The Rice & Hutchins Cleveland Co. 

The Rice & Hutchins St. LouisShoeCo. The Rice & Hutchins Cincinnati Co. 

The Atlas Shoe Co., Boston, Mass. The Rice & Hutchins Atlanta Co. 
Joseph I. Meany & Co., Inc., Philadelphia 








Rice & Hutchins, Inc. 
20 High Street, Boston, U. S. A. 


z 
é 














